













~— Catch Those KOL 
Profits With Tastier 
H-R KOLA 


It's the difference in H-R KOLA that 
makes the difference between get- 
ting the cold shoulder or a warm 










welcome from the dealers you call on. 


H-R KOLA is laboratory and consumer tested for consistent, unsurpassed flavor. 
That means consistent, repeat business for retailers . . . and for you. 


H-R KOLA is a product of 35 years experience in the manufacture of superior 
syrup products. Your confidence has been earned by the standards we've 
maintained. 


H-R KOLA’S quality ingredients make a zippy, zestful kola drink that's 
playing “demand performances” wherever it's introduced. 


Here's your chance to catch more kola profits with that sure-fire business 
builder, H-R KOLA concentrate. Write today for details. 


THE SYRUP PRODUCTS COMPANY 


“Serving the bottler since 1915" . Baltimore 2, Maryland 
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Mobilization Speed-Up Presses Industry 
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Price Increases Multiply 
As Price Controls Near 
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A. C. Lee, Top Coca-Cola Adman, 
Dies At 62 


Archie Laney I ( . iS board chairman ot 
D'A Adi g Co., St. Lo Mo., Coca-Cola's 
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Considered Inadequate by Users 


I i 
H 
I \ ’ - 
A B.CB ; 
] 1 R \ 
\ B ( B 
The 8,7 { S 
Agr f 
st h | il 
Mr. R Ne ss, th ol 
( Oo zing tl he S iry of Agri 
1 i ot ling 8) ( 
Lei i ow i 0) OOF t 
[ ppd j th 5 Oo 
not served by a law which 1 
ot temper d by const 








News Briefs 





44 Legislatures Meet in 1951 


The legislatures of the followu 
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Unsurpassed Quality for 
Over 100 Years 


“Early American” is not just a trite “catch-phrase” 
... Dr. Swett’s Root Beer has actually been sold to 
the public continuously for over a Century. How 
many root beers have come and gone during this 
span of years? 


Today, the Dr. Swetts Franchise offers 
bottlers many unmatched advantages... 


A time-honored Name, ves 


Top Quality that wins and holds 


friends 





Bottle Financmg Assistance by 
Parent Company 


Complete advertising assistance, 
with point-of-sale material based 


on long experience 





All these plus factors con- 
tribute to profitable bottling 
operations. It will pay you 
* EARLY AMERICAN t 


to include Dr. Swett’s in ROOT BEER 
your 195] set-up. 


Dr. Swelfs Root Beer Co. gist. ss. niecis 


January, 1951 








There is no better way to protect distinctive beverage 
flavor and quality than to seal with Mundet Crowns. Tops 
in service .. . tops in value. Mundet Cork Corporation, 
Crown Division, 7101 Tonnelle Ave., North Bergen, N. J. 


MUNDET CROWNS 








a 


COMPLETE CROWN SERVICE 


MUNDET DISTRICT OFFICES 
“ATLANTA DALLAS 1 KANSAS CITY 7, MO. ST. LOUIS 9 
9-41 Elizabeth Street. N.E 60! Second Avenue 428 St. Lovis Avenue 3176 Brannon Avenue 
*BOSTON DETROIT 21 *LOS ANGELES (Maywood *SAN FRANCISCO 7 
57 Regent St. (No. Cambridge 40 1440! Prairie Street 6116 Walker Avenue’ 440 Brannan Street 
*CHICAGO 16 *HOUSTON 1 “NEW ORLEANS 16 
260! Cottage Grove Avenue commerce and Paimer Streets 315-325 N. Front Street *In Canada: 
CINCINNATI 2 JACKSONVILLE 6, FLA. PHILADELPHIA 39 Mundet Cork & Insulation Ltd 
800 


E. Boy St 856 N. 48th Street 35 Booth Avenue, Toronto casual 








Le 427 West 4th Street 


“CROWNS CARRIED IN STOCK 
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RED SEAL 


Cxctling 
Yaste of the 


rope Cd 


Distinctive, delicious 
and different — full of 
refreshing, tangy goodness 
—to make each tingling, 
bubbly sip a completely 


satisfying taste thrill. Try it! 


TWO STRENGTHS EVERY ORDER IS RUSH! 


1 to 10 Juice Type Compound Most orders received before 


2 Qunce Compound noon are shipped the same day. 


Either flavor available in light 


orange or light yellow color 


Crowns furnished on order 


WARNER-JENKINSON MANUFACTURING CO. 
Manufacturers of Certified Food Colors, Flavors, Extracts, Vanillas 
ESTABLISHED 1905 2526 BALDWIN ST. @ ST. LOUIS 6, MO. 


January, 1951 








How to get there “Ahead of Time” 


@ Wishful thinking doesn’t lead parades. 

Action does. 

Action like Pepsi-Cola’s . . . in its fast rise to big 
bottle cola leadership. 

Action today in offering two sizes—so that millions 
of Pepsi fans can have their favorite drink in thousands 
of new places—ball parks, circuses, amusement parks, 
sports events. 

The Pepsi Bottles—all modern and up-to-date— 
both with ACL colorful labels and 3-color crowns—the 


package that has been called the “‘Jewel of the Industry.’ 


Pepsi-Cola will continue to lead the way. 





PEPSI-COLA 
COMPANY 








a we 
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Designed by 
Specialty Engineers 


Specialty has scored again—designed a pallet type body with removable steel 


JEP 
LONIES 


rack pallets for automatic loading and unloading 


These steel rack pallets offer all the advantages of palletized handling without 
the time lost in restacking the load during delivery. All cases are accessible and 
removable anywhere in the load. No piling of case-on-case. No smashed crowns 


No bottle breakage 


This new rack pallet body is designed for loading and unloading by standard 
fork lift truck operation—and assures new economies affecting every phase of 
case handling in the plant and on the delivery route. Made of Hi-tensile steel 


FREE CATALOG 


parts—all electrically welded construction—in any size to meet your requirements 
New color catalog illustrates For pallet type or open rack beverage bodies, consult Specialty 
many new Zephyr Bodies. 
BOTTLE-MATIC MACHINERY now available for automatic loading and un 
loading of steel rack pallets from bodies 


SPECIALTY ENGINEERING CO. 


ALLEGHENY & TRENTON AVES., PHILADELPHIA 34, PA. 


ZEPHYR BODIES 


January, 1951 


Write for your copy today. 

















Want extra profits while winter winds whistle? 

















You can help stem the tide of cost increases @ CONCENTRATED SOLU TION —Saves 
by adding Twitehell Sparkling Waters to you dissolving and filtering steps. Gives 
your line. Thes cost less to make. and they vou “fortified” carbonation. 


allow greater profit: per case Contains a fortifving agent oa Twitchell 


evelusive newly developed to keep 


Pwitehell Mineral 


CLUB SODA, SELTZER and VICHY 


are available in three forms: 
Water peppy long 


®@ POWDER Simply dissolve in ~peettied aties the bottle is 


amount of water. then tse this solution just opened 


as vou do syrup in your regular filling 
Cash in on Twitchell 


Mineral Water 


@e rABLET Place one or more ino each order) your. choice 


bottl: and fill with earbonated water today! 


es 


COMPANY 
8 2 years of serv ce te bevreters 


CRESTMONT AND HADDON AVES. ¢ CAMDEN 4, N. J. 
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@ TIME FOR DECISION 
7, ending the year 1950. and con 


rently the first half of the 20th 
ntury, the cloud of uncertainty over 
future of the country begins to be 
streaks of clear, 

ic that the first 

should 
neluded with the world 
n history. The 


century 


ile wom in the diree 


idvancement of the humar 


physically spiritually ind sei 


ntifically bids fair to be wiped 


rut to be mil 


sused and misdirected 
toward destruction of the very thing 


orld’s people s de 


\e rsal yt ace 


@ MISDIRECTED THINKING 
y fallacy of soliciting govern 


nental aid or control in the solution 
f a business problem in a specifi 
ndustry was fully discussed in this 
lumn Jast month. in relation to the 
idea entertained in quite i flew 

tes that a tax could be useful in 
ipsetting the five-cent retail price 
“A Dangerous Adventure Decem 
her 1950). Now, two more ideas 
emerge which lean in the same peril 
sus direction, that of asking politi 
cians who lack sympathy for ot 
understanding of the bottlers’ 
lems, to take 

We refer first to the request made 


to the Senate 


prob 
a hand in iem 
Select) Committee 
m Small Business, to “investigate” 
the soft drink industry to find the 
causes of its problems and to sug 
vest remedies. The ‘port. recently 
finished. was presented to the Com 
mittee during December and promptly 
pigeon-holed until ‘the new Con 
uress sees fit to act upon it 
As a contribution to the bottlers’ 
welfare, it lends precisely nothing. 
The reports “facts” were garnered 


by committee representative from 


January, 1951 


The future is still too obscure for 
omplete analysis, but recent events 
have a dismal resemblance to those of 


Mobilization of our 


economy, with the view of bringing 


nine years ago. 
it under Federal direction, is pro 
ceeding at an even faster pace than it 
did when we entered World War II 
There is need Here for only brief 
mention of the moves which have pul 
i long list of materials under full or 
irtial control, of the shift to pro 
} 


ition of defense 


items at the ex 
ol civilian needs ol the 
x cost of living, of | the 
emphasis on civil defense mobiliza 


tion. of the mounting drain of our 


ith into military service. of the 
price controls. credit restrictions and 
higher 


taxes these ind others to 


business 


in the trade ind 


newspaper reports, personal 


interviews with officials of a few 
franchise companies, and (we hope 
with a few bottlers themselves, al 
though the report does not make this 
clear. It is sketchily drawn and so 
tull of errors of both omission and 
commission that it cannot be held a 
mirror of conditions within the in 
nothing 


dustry. The report says 


which any bottler who reads his 


trade papers oF discusses business 
with his fellow bottlers or has gone 
to a few State or local association 
meetings does not already know. Its 
recommendations say nothing new 
They suggest the bottler raise his 
price (the report completely ignores 
the quart package); increase his de 
posits: that franchise bottlers obtain 
financial help from their parent com 
panies, and the franchise companies 
set up “incentive” systems for their 
bottlers (independents are apparently 
ignored): the Department of Agri 


culture should “ease” the sugar sup 
ply. hence lower the artificial price 


and talks 


ambiguously about the need for in 


we agree with that one!) ; 


dustry leade rship. 


Editorial + °° » 


ome are the prices we must pay for 
the maintenance of uncertain peace 

These 
upon the soft) drink 


conditions will bear heavily 
industry. The 
business acumen of bottlers will) be 
strained to the utmost to counter the 
loss of manpower, to keep thei 
physical plants in top operating con 
dition, to find the supplies they need 
it prices within their abilities to pay 
Phe current situation knocks the last 
props trom under the procrastit 
tion which has characterized so many 
bottlers with regard to adequate 
pricing of their voods It hastens the 
time of ultimate decision and actio 
on both prices and deposits 

We embark on the New Year with 


need for courage and clear thinking 


Let us not be found wanting 


The second panacea comes tron 
Massachusetts. where the State ass 
ciation’s Board of Directors adopted 
a motion that the number of plant li 
censes in the State “be limited to the 
The leg 


committee, to which it was 


number now outstanding 
islative 
handed. properly ducked the issue by 
recommending its referral to the en 
tire membership. at the same time 
questioning its legality. We do too. 
and also question the reasoning be 
hind any such proposal. You can 


cage a tiger, but you can't isolate its 
predatory nature. Limiting the num 
ber of competitors wont stop) price 
cutting or free dealing or unfair com 
petition in any form. In fact, it would 
measurably bolster such practices 
since it would erect over them = an 
umbrella of official sanction, Or 
worse yet. it would give some state 
hureau or bureaucrat police powers 
over the bottlers 
Lets face it we know our prob 
lems and we also know that they 
can be solved only by ourselves. The 
tine and energy expended in seek 
from the government 


Fede ral 


better so directed. 


ing “aid” 


either State or would be 











oTV--- 


Sales Opportunity 


things people nibble on when thes 
watch TV Peanuts. potato chips, 


The new mass medium for entertainment and edu- 


pretzels, cookies, sweets. The most 


cation provides a natural set-up for promoting in- opular television snacks are eithe1 
creased home use of soft drinks. salty or very sweet. The very mot 
that make vou crave a cool 


Irst 


quenching beverage! They 
all build up a nightly ven for soft 


What lrinks 


someone offered vou a ind television yo together 


: ‘ See) om atine - 
al market makes us think that bottlers have a Stil another reason 


warn powerful new market? Whvy soft drinks can beat coffee o1 


irinks? Why not coffee or tea” The most popul ‘ink for TV refresh 


ment 1 : of serving. Hot coffee 


reasons are compelling 


pared and could be 
in a semi-lighted 
folks at elbow lengths 


cotter lwans someone 


ra snow 
themselves 

. ; Canada Dry’s Super Circus TV pro 
Sort drinks go wit I gram invariably presents the prod 
uct in a festive atmosphere, and 
F commercials show the beverage 
at home | ally being used for home enjoyment for 
Or consider } any occasion, including TV viewing. 


or } irty moe 
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to tear himself away from the show 
to prepare it. Soft drinks are easy 
to serve, easy to enjoy, fuss-less, 
bother-less 

Maybe by now we're agreed that 
TV refreshment is indeed a poten 
tially great market for bottlers. But 
will all this happen by itself? We 
doubt it. Like every other change 
in eating habits, it requires pro 
motion. But if we can “up” pro 
duction in off-months, we can level 
the average monthly output "a 
the prize is lush. And well 


wortn promoting 


How can we do it? We certainly 


t tos ipply all the an 
1 do is break 


roll 


all, there’s television ad 
sing itself. This has the unique 
ntage of whetting the appetite 


1 the spot. You suggest how 


t 
our drink would yo right 
now and it really would! It 
there are already some of 
ottles in the refrigerator, the ig 
vestion works then and there and 

ad start. If not, 
refresnment 
uste buds car 
one’s taste buds 
Now the next 


=f t ai r 
hopping 


te 

\ displays 
refreshment! 

that will tie vou 

ivy nterest togethe 

monthly (or weekly 


January, 1951 


listing 


Faye Emerson celebrates Hallowe'en by inviting a few of her friends to 
“guest” on her Pepsi-Cola television show. Kitty Carlisle, Duke Ellington 
Joan Blondel! and Billy Gilbert help the glamorous Miss Emerson in her 
pitch for Pepsi. The party idea is highly suggestive to viewers. 





of TV programs distributed at 


Your 


course, is part of the little pamph 


point-of-sale sales story, of 
let. Your story goes home, is used 
often, should really sell 

\nother idea: A small space, con 
sistent newspaper Campaign in the 
form of a TV column. Daily, you 


hat about famous TV personali 


id programs and this is 


interspersed with the selling mes 
“age You should get high reade! 
ship and link your product with 
TV enjoyment 

There are already nearly 10,000,- 
O00 television sets in operation The 
estimate is for double that number 
by the end of 1952, conditions per 
market is big, wide 
Take it from there! 


mitting. The 


and inviting 


A 13 week series of “Cinderella Week-End” broadcasts over WWJ-TV in 
collaboration with Big Bear Markets was highly successful from both 
patronage and product prestige standpoints for Detroit-Hires Bottling Co. 
Live Hires commercials were used. telling the story of this 80 year old 
beverage. Big Bear's 40 Detroit stores featured tie-in mass displays of 


the product. 














implified 


ccounting 
or Bottlers 


exactly what is going on 
and office with regard to 


Do you know 

in your plant 

delivery, sales, payrolls, inventories, costs 

and analysis? Here is authoritative in- 

formation on a very important subject. 

This is Part One of a series of articles on 
good accounting for bottlers. 


profitably? Are vou realizing 


8 you operating 


sufficient profits to permit the creation of ample re 


serves for a comfortable margin of safety? Are you 


of the many who have “little or no idea” of the factual 


operations? If you cannot honestly qualify 


results of 


vourself for the correct answers to the above ques 


tions it may be stated that your business is ill—-suffer 
ing from some maladjustment ; 


your finger on at preser 


remedy 


lat vou Nay 


uncomfortable numbet 


different 


ligent 


complicated 


nsured 
i! i 


j 


you should giv 


nto ope ration 


strated In this 


waste by discarding cor 


You would 


fusion, ftrus brought on by 


mort 
complicated, « f prop ion (as related to volume 


accounting rout worse, inadequate 01 


no accounting facilit at all. You would be laying a 


firm foundation tor a systematic approach to a tho1 


ough knowledge What vour business 1s doing in 


terms of profit or loss; financial status; whether 01 


not you are going forward, and what can be done 


about it if vou are not going forward. Persistence 


in this type of systematic approach will search out and 
reveal those “internal disorders and maladjustments”’ 


in order that you, the “doctor” may issue (through 


better management) tl “prescription.” As you 


le prope 
be done with simplicity and east 


on and contusion 


it must be recognized 


thorough and complete understanding on the 


each employee in a plant ; his or her duties and 


how their record ing affect the accounting 


primary importar Such terms as “that is an ae 


counting department problem” or “let the accounting 


department “the accounting department has 
nothing to Wi nor I with it” should be abol 


whereve ick lings exist and a but 


ished 
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responsibility placed upon each individual for 
record keeping and accounting activities affect 


ily occupations within the plant 


jobbers, plafit foremen and their 


salesmen, 

loaders,. unloaders, stock room clerks, 

answering the telephones and doing other cleri 

all, either directly or indirectly, comprise 

accounting structure and with 

system in use will perform a high pe 
the actual accounting work while 


normal course of their respective daily d 


is proceed upon the supposition that we are be 
of this simplified system in a bottling 

term “installing a simplified system” 

The term was specifically avoided be 

become synonymous with a general up 


te and undue expense such, as 


will not take place when the 

attacked witl simple and understandable 
‘poses of illustration we will furthe 
supposition that we are beginning 
system in the plant operating unde} the 


of Kromer Bottling Works 


it was found advisable to subdivide, by 

e plant of Kromer Bottling Works as 
operations and place certain accounting 
‘ responsibilities in the various de- 


ch were identified as follows: 


Loading, unloading and trucking 

Production and sterilization 
WAREHOUSI Inventories, full goods and empties 
STOCK ROOM (Raw material 


OFFIC! relephone, clerical and bookkeeping 


Is classed <a> lust and We al 
in this subdivision. This is 
indicate that bookkeeping 1s 
tep in simplified bottling 
indicate, by classification, 
is applied to the overall 
all the clerical activit 


arious departments as well as to the 


the statements from. the 


an ot record 
these departments, a, b, c, d sym- 
the various beverages for 1in- 


Bottling Works 


three of which are 


Krome} 


the leading 
ases sold is designated bev- 
rage, in terms of cases sold 
‘B”, etc. For example let 
Cola 
Root Beet 
[ime 


Flavors 


could be in terms ot 


Another 


sizes, then 


t qual 
equal 
equal 


equal i other sizes 


These identifying symbols are intended only for in 
ter-plant use and such designations are not permitted 


beyond the loading platforms 


Loading and Unloading Records 


Properly filiing out both the loading and unloading 


tickets is most important, because these tickets, to 
gether with the production chart and material in 
ventory, comprise the “original entries.” Especial at 
tention should be given the unloading ticket because 

records the transactions of empties which you are 
buying over and over again. Maintaining accurate 
loading, unloading and production and material in 
ventory records will safely and firmly lay the basis 

all accounting. Therefore, we begin using the SVs 


tem with ease at the loading platform 


As seen in Figure 102, loading ticket number 1 
shows that loading began at 1:15 P. M. on June 30 
1950 and that Richard Roe’s truck number 71 was 


loaded out with 


10 cases beveraye 
24 cases beverage 


«0 Cases I 


peveragye 


10) cases beveraye 


18, cartons beverage 
12 gallons fountai 
) 


20) empty shells 


144 pi 


Under remarks notation is made that shells are 
loaded out for the purpose of picking up empty bottles 
at Jane Doe Grocery Company and that pick up ordet 
No. 1 has been complied with. (At this point the orig 
inal of telephone order No. 1 is returned to point of 

lation and stapled or pasted over the duplicate 
order which remains in a pre-numbered book 

id all open slips in the book are pt riodically checked 
and followed up in order that all telephone orders, 
office orders or messages receive prompt attention 
Truck number 71 finished loading and was out at 
2:17 P. 

Meter data is also shown 
118968 


118824 


Meter reading after loading 


Meter reading before loadi 


Pieces loaded out 144 


Reference to the detail on tt ling ticket accounts 


19 











tor 144 pieces loaded out. Additional information witt 


t 


to milage is also shown 


respect 
Speedometer reading at this loading 6936.7 
Speedometer reading at previous loading 6910.8 
Miles last trip 25.9 
Comparison of speedometer readings between load 
ng ticket and last unloading ticket will also show total 
miles driven between loads. See Figure 101 and note 
that on the unloading ticket the speedometer reading 
s 6910.7 miles and at loading (Figure 102) the read 
ing is 6910.8 miles—-driven between loads .1 miles 
Unloading ticket number 2, Fig. 101, indicates that 
Richard Roe unloaded at 4:55 P. M., June 30, 1950 
Returns which were unloaded were 
0 cases “A” bottles 
cases “B” bottles 
cases “C” bottles 
cases “D" bottles 
Assorted bottles 
“A” bottles 
ill goods of beverage “D’ 
ieces inside advertising dis 
number B131. Note that re 
by plant foreman or other respor 


werson, checked in and initialed by persor 


e of container inventory and sterilization. Full 


returned are rdded ull yoods inventory 


containe! nventory and advet 


stock room and added 


tory We will 
a more 
“assured t 
tickets 
erly accounted tor 
ickets are in duplica 
salesman or jobbet 
oad 
immediately torwarded to the 
ventory control posting afte 
vice salesman or jobbet 
loading and unloading 
may be facilitated 
element of 


this procedure 


ns on the loading 


service salesman has the 

ith the settlement at the 

remains in the office anc 
before settleme! 


been made 


Vice 


yal the duplicate remains 


reveals an undercharge on the completed loading ticket 
an additional loading ticket is prepared for the amount 


the undercharge 


Daily Settlements 
Now to follow the unloading and loading tickets 
through the process of daily settlement. Richard Roe 
reports for settlement at 5:00 P. M., June 30, 1950 
see Figure 103a Note elapsed time between unload- 
ing and making settlement. The strict compliance with 
required procedure of verifying the figures on the 
originals of the loading and unloading tickets (turned 
the service salesman or jobber) with the dupli 
on file in the office is exercised at this point 
s done before settlement is computed—not afte 
wards 
Figure 103a shows that according to loading ticket 
number 1 Richard Roe loaded out as follows these 


figures are copied from loading ticket number 1 


‘cr “Do “Cis” 
12 Oz. 10 Oz. 6 Oz 


WAL) 10 1s 


goods returned to inventory 
copied trom unloading ticket number 1 (see Figure 


10] redit for returned on this ticket will 


r, but first, a determination of the amount 
goods and shells out less full goods returned 
vv multiplying quantity by price (see Figure 

s for both contents and containers. The 
dollars and cents for contents and containers is 


determined to be 


10 cases— beverage 
“uses beveraye 
ases beverage 
ases bey 
arton beverage 
allons fountain 


nly— shells (a 4h 


ire 103c¢ shows method of computing credit 


irned on unloading ticket number 2 
ull goods, credit for whi 


Richard Roe also rett 


“uses em 


artons empt 
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fe A.M 
UNLOADING TICKET AIS Fm 
Sf (TIME) 


: ow ee Se) 1952 
RETURNED BY , 


(DATE) 
Cc 


SPECIFY ANY OTHER _'TEMS QUANTITY 
D 24 BOTTLES & CASES 


SHELLS P' ‘ ZZ Z, (<a 5 | 
cients CASES - RACKS Cap Tone xz He 
J 
A 
E Te 


, 
<_< 


re a ae 
tS 


fA 
CG 
a 


PEMARKS 2. Be! fier a LI OL . Le Loe Fee 


Pd x #0 Z / Se SPEEDOMETER 
VEHICLE No DRIVEN BY READING del J\0 slp 
RECEIVED BY 


Ca er sate CHECKED BY: ELS. 
MAKE CARBON CO cree CR 


E CALESMAN VER OR JOCBBER ATTACH ORIGINAL 


TO SETTLEMENT SHEET (FORM 103) 


FIG. 101 





LOADING TICKET A : 


UE 

_ 4 
E X + 
DEL IVERED TO: 


hechaed/ Loe 


ASES FULL GOODS ° 
sre FY KIND = 


0 Aeee ft LY 


iy ff / a 
Fez (gate A aise J 
; sa ne ile af a a fa ce F722. we. PP aie ah o£ payee aa noe 
4 ig re ee tit ide 7 oi wt 7 
é _ ,SPEEDOMETER 
TRUCK Nc DRIVEN BY Acc < A antl ) OE 


READING 
, ? °F 7 
P-L Cite | ae tm ; 


At Oe 4 


tcf t 


SERVICE SALESMAN R Rik 


DAILY SETTLEMENT SHEET 


FIG. 102 








DAILY SETTLEMENT SHEET 
FORM 102 cn Tyas OO IE Pe. 
ca) DATE eee 1952 
«) DAY OF WEEK Anwlay 
: wv Cacharel oe Rt. : Z 


4 


« CHARGE For ASVEnT.. == 
LOADED ouT 


RECAP 
SYRUP SODAS LAchta ASES 


FORM 102 NO 6 Oz 8 OZ 10 oz 


Z H2 2¢ Jd 


0) TOTALS 7) Ay 


FuLt Gooos 
RETURNED 


Je 


SOLD “<2 7, Jol 
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nN 


o 


ompute 


eemed appropria at this 


198.12) which is remitted in cash, checks and 


ints receivable signed charge slips 


Before continuing in theit taken 


order the 


iy Richard Roe’s settlement 


point illustrate the 


postings in the subsidiary 


ir rt l nd credit 


\s has been mentioned and 


103d the postings are made 


ttlement sheet. No appreciable 


{ 


irtne? 


journalizing 


only multiphed eact! 


Figure 


direct to the Peabody 


j . 
irs 


subsidl 


cnecKked 











(1) TIME 








DATE 


JAY OF WEEK—— 


AMOUNT 





| TOTAL 
Gross SALES 


Less CREDIT 
For EMPTIES 





— 
|| Ner To Be 
|| ACCOUNTED 
|| FOR 








3/7 











FIG. 103B 


the accounts 


check ( 


To this point we have a complete and controlled ree- 


receivable ledger with the $88.95 


and 


the item as posted 


ord of full goods out; full goods and empties returned; 


computation of settlement to the step of using the 


daily settlement sheet (original memoranda) as the 


basis for ledger postings. We will discuss, in order, 


the problem of general ledger bookke eping through the 


use of simplified daily accounting forms as journals 


First, we return to complete the settlement of Richard 


Roe for June 30, 1950. (Fig. 103+ 


Net to be accounted for $198.12 


Collection a 95 


Check dated 


Concesslo 


Check date¢ 


$183 


Ample petty cas! are prov 


ided so that al 


ursements salesmen and jobber 


paid before settlement. No deductions are 


permitt 


from settlements 


Daily Sales Summary 


saies summary May be Used % 


+ ; j ‘ ] 
torm we proceed to colle¢ recapitulate 


ntormation from all the daily settlements 


. except that at this point we are 


empties. (We 


treatment of 


ter oft 
empties 
latel 

Now to | with the 1 a ps for 


1950, 


com 


for Krome? 


s, container re 


net paid in by 


salesmet t 


nk de posi 


Oo. 1950 oO date month and pro 
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spective general ledger handling and posting from orig- Gross total sales were $254.40; container refunds 
inal memoranda $56.28; net to be accounted for $198.12; charges to 

Referring to excerpts from the daily settlement Peabody Concessions $103.90; collections from Pea- 
sheet (all F 103) we pick up the following state body Concessions $88.95, and net to be paid in $183.17 


ment of tact mn . 
sae This statement of fact is summarized (see Figure 


104) and added to the totals brought forward from 


June 29, 1950 


SOLD 
1) Cases 
ases erage “B,” z Since it was decided that Kromer Bottling Works 
would dispense with all journalizing beyond the daily 
accounting records, it is now possible to proceed with 
the posting of the general ledger from the daily sales 
summary. In order to prove equilibrium of the pro 


posed postings from the original memoranda, we first 


$ 
FOR EMPTIES RETURNED (Form 102 ATTACHED) 


24 BOTTLES EXTRA CASE . earn $s 
ive CAB Shek anata. | SXTOs GorrceEs Foe ae, AMOUNT 
oO _|| TOTAL | 


Gross SALES s 


Less CREDIT 
For Emprties 


TOTALS | 


Ner To Be 
‘s) ENTER AS NET SALES: TOTAL LOADED OUT LESS CREDITS PER LINES 11 & 15 aa 


FIG. 103C 








___ CHARGES |COLLECTIONS| 
ENTER BELOW ALL CHARGE SALES & COLLECTIONS: TO BE OnE. 


—— SSS 





NAME ADDRESS | DEDUCTED || ADDED 


= : 


VWw90 APPLIS VV 








{ 
- 














- | 
| 


FIG. 103D 





Net To Be | 
ACCOUNTED WA, Ps 
ce) ENTER AS NET SALES: TOTAL LOADED OUT LESS CREDITS PER LINES 11 5 FoR s 


CHARGES | COLLECTIONS 
ENTER BELOW ALL CHARGE SALES & COLLECTIONS TO BE TO BE 


NAME ADDRESS DEDUCTED ADDED 


9S Baead) LE V03.90" IRIS V 





Tora, Couscrions aco, | SP IRS 
we ee, =— LF 7 
Tora Cnaness wwssver, SOF PO 

NET TO BE PAID 183 Y 7 


as 


BALANCE SHOWN ON LINE 25 PAID AS FOLLOWS 


FIG. 103E 
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as 


BALANCE SHOWN ON LINE 25 PAID AS FO 


as) CHECK cater QhIOA TO 
caren QLIOASO 


DATED 


DORAWN BY 


CHECK DRAWN BY 


* CHECK DRAWN BY 
CHECK DATED DRAWN BY 
CHECK DATED ORAWN BY 


FIG. 


Loe 


TOTAL COLLECTIONS (ADD) 
ToTaL Ner SALES 
AND COLLECTIONS _ 


TOTAL CHARGES (DEDUCT) _ 


NET TO BE PAID 


EE 
—w is 


—— AMT. 


—AMT 


25. 99 


BILLS $~— 
SILVER s_&. 97 


TOTAL PAID IN” 


LINE 33 MUST EQUAL 
LINE 


25 


103F 





debit and credi 


$4291.90 
\ccour ts 


? 
rons 


S53609 
i duphi amoul 


nd 
and 


reatment otf these 


montniy 


iformation tot 








As has been shown, the 


can be done with adequate controls and 


yreater pot work 


Salety by the 
simple process of allocating the work to 


concerned and supplying them with the 


proper 


individuals 


necessary and 


forms and instructions to record their daily 


As has been further shown, these employees 
The 


this 


activities 


need not necessarily be accountants 
ment of 


only require 


bookkeeping knowledge to point is for 
that of posting charges and credits to the 


the 


accounts re 


ceivable ledger trom daily settlement sheet 


osting monthly totals the general ledge) 


ontrol accounts at the month’ 


s end 


, 
plan by 


workable 


the 


There is an accepted 


ottler s em] lovees complete 


the 


to 


record Keepin 


ot posting veneral ledyet 


the bank deposit slip the original of 


summ ind sends this record (together 


record and inventories) to the at 


a procedure provides adequate 


at the same time, 


acqul 


View of 


activities and mal 


records at 


minimum costs 


is series we will continue the 


with 


daily accounting forms and will dis 


such matters as daily cash summaries; 


disbursements; petty cas! full goods and empties 1 


ventories : Ory - tele} 


material invent hone or office or 


ders, their treatment and effect on the accounting. We 


will illustrate how, with ified daily 
methods. the records “inter-lock” 


by was 


control and tlancing of records between departments 
resultil comp 
countil ttiers 
iV: SuUpryre 1 ne presery 


ference when 


Accountl 


obtain, withou 


subsequent 


ments 


“Simplifie 


You may 


is vou heed of these al 


to) Bottlers.”’ 


reduced 
lal of | 


man rocedure, by 
Robert T. ¢ 


4, Illinois 


req jests to 
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Someone Must Start The 
Ball Rollin 


Mr. Dealer 
We have certainly Tried .... 


But, 


Your Profit 
Increase 
20¢ 


per case 


Warv 


This flyer paved the way for the 
driver salesmen in effecting the price 
increase. It stresses the dealers’ 
share in the resultant benefits. 





9 AM undertaking the job of ex 


plaining in some detail just what 


steps we took in instituting our 
price change 


The Warwick lub Ginger Ale 


Company has a full 32-ounce quart 


aackayge Which has been sold to the 


retailer at $1.20 S1L.00) per case 


deposit for a great number of 
vears. The retail price of the pack- 
ive to the consumer has remained 
stationary at 15 cents for contents, 
plus 5 cents for bottle deposit for 
in equal period of time. There is 
no need for me to go into a lengthy 
dissertation as to the ups and 
downs of material costs, truck costs, 
labor, etc., during the many vears 
when our income has remained sta 
tionary, fluctuating only on the vol- 
ime of 


business done within the 


period of the vear 

National competitors in this mar- 
ket some months ago moved their 
wholesale price from $1.25 to $1.45 
per Case with a suggested retail of 


January, 1951 


The story of a price change plan in which the dealer 


“sells” it to the consumer at a profit to himself. 


by FRED B. BAKER, Sales Manager, Warwick Club Ginger Ale Co. 


1X cents per bottle or 2 bottles for 

ents. At the time the “Na- 
tionals”’ made the price break from 
the $1.25 price, each gave some ad- 


vance notice to the retailers as a 


price protection, allowing the re- 
tailer to order somewhat abnormal- 
ly prior to this price increase. Our 
decision, at that time, was not to 
yo along with the price increase, 


but we did plan that we would pro- 


tect our retailers in some manner 


when and if instigated a price 


Luke Clarke. vice-president (left) and Fred B. Baker, 


increase of our own. Bottlers unde? 
stand that it is one thing to heavily 
stock their retailers in January or 
February when empties are a drug 
on the market and in your own 
plant and it is an entirely different 
problem to meet in the hot summe1 
month of August when cases and 
bottles are at a premium 

The change was put into effect 
on Monday, July 31st. Because of 
our previous promise to our own 


salesmen and our dealers to give 


salesmanager. 


Warwick Club Ginger Ale Co., changed their price structure with a novel 


and workable plan. 











protec 

ause trom a bottle and 

ndpoint, it would have been 
mpossible for us to supply the re- 
julrements or fill the orders that 
been placed had we an- 

our price change prior to 

effect, 


it into necessity 
to look about for a wav 
this price increasée 
prove both beneficial to 
salesmen and to our re- 
No mention of a price 


made O 


were 
morning with a new 
quart merchandise of $1.60 
s and $1.00 de 
unchanged We 
lat Trom a period 
September Ist, 
would include the en- 
August, we would 
lealers at old price 
ts on all of 
could sell 


montt August. 


best months tor soda 


England We request 


on our first trip 
m Monday, July 
and show our re 
consumer ot 20 
Ss plus » cents bot- 


full e: 


and 
would 


credit 


etior 


could ly 


nd could or 


Warwick Club Ginger Ale Co., West Warwick. R. I. 





during the entire period of the 


month of August we as a company 
t . 


rebate il ; r } | | did not increase our income. We 


merch: could do so only if the number of 
picked | ases of ) empties returned to us during that 
bottles, for price protectior month was smaller than the num 
ym empties, 1 ! t of full contents sold during 
fulls he purchased i same period at our new price 
This, ther $1.60 However, we felt 


per Case 
wccomplished would be a small price to 
would. TI tl ha ay t the dealer’s cooper 
yood accour { | t ation al have him introduce 
t 


merchandise I u w price to. the 


consumer 
ame a better ind forcefully 
iv possible ered ! t the dealer at the same 
month | im h: ve made the price change 
would back him up witl 
to help with the 
merchandise. Typical 1 
empty advertisement that ap 
need Phin ir l the Providence Sunday 
hundred o1 ! n August 6th. You will 
ases, although i many note thi V made no mention of 
dealers did | heavrel pri increase or of our n 
it only to tl x D i! 1! advertisement 
thought their create a demand, 
would be ) al 1 ate a desire 
ilar weekly ‘ T ari consumer to 
previously ( our merchandise and we in turr 
or small account wa expected our dealers to put across 
in that he too could our new retail price, for our dealer 
support to the progran 1 n was being paid the ad 
he did not increase tional profits to do this very job 
riod j le ! We 1 Issue and distribute 
trade “bottle neckers” 
our new established price 
cents plus deposit. This was 
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done primarily to back the dealer 80 cents a case a line of 7's ounce The plan of protecting our 


ip on his price change. He had to flavors which retail to the customer dealers at the time of our price in- 
have something so that the con- for the most part at 5 cents a bot- crease without allowing him to force 
sumer would know that we as a le or 6 for 25 cents in the handy us out of business due to heavy pur- 
company were making the price tuke-home pack. In regards to chases against a low case and bottle 
as an individual this 7 unce item, we have found inventory was born of necessity, 

da flyer to it inadvisable to fall out of line and because of the results returned 

ilso told our story with other prices in this market to date and because of its ready 

it where out an » the only l change we acceptance and because it has ac 

n expkained our price pro a there was a rise from 8&0 complished all that in our fondest 
allowance on th ‘ I n to 90 cents ase on one, hopes we wanted it to accomplish, 

sold. We feel thi i wo, three and four case orders I would very highly recommend the 

If an account bought five cases or plan to anyone who might be in 

more, we automatically reverted to terested. One word of caution: It 

our 80 cent price on everything as a bottler vou have allowed your 

rhe effect of this move too has been market to become saturated with 

excellent. With very few exceptions empty cases and you have not kept 

we have been able to convert our them picked up from your dealers, 

costly one and two case buyers into the whole plan can boomerang! If 

ques a less costly five case deale r and your house however, Is in order, 

a necessary the few instances where the d ‘ it has got to click 

course, that did not buy five or more cases they Incidentally, it is interesting to 

September Ist, 1 have readily accepted the 90 cent note that since our price increase 
the dealer a price, feeling that their account has been in effect, the nationals 

s1.60 for contents was small and with the amount of have come up to meet it and practi 

t and all merchandise they were using they cally every bottler in the State of 
rom thence I Ww were not looking for the additional Rhode Island has come out with a 
S1.00 de { profit. Incidentally, our deposit on will and determination to correct 


small bottles has been for a number his own price schedule. All it needs 
| 


75 cents per case is someone to start the ball rolling 





1951 STATE CONVENTION CALENDAR 


Appended below are the dates of State association meetings scheduled for the 


1951 season. Additions and corrections to the list will be made monthly 


City Hotel Date Days 

Denver Brown Palace Jan. 21-22 Sun.-Mor 
lisiané New Orleans Roosevelt Jan. 22-2 Mon.-Tues 
New Mexico Albuquerque Hilton Hotel Jan. 25-26 Thurs.-Fri. 
Mississipp Biloxi Buena Vista Hotel Jan. 28-29-% Sun.-Tues. 
‘alifornia-Nevad: Los Angeles Biltmore Hotel Feb 7 Mon.-Wed 
Wisconsir Milwaukee Hotel Schroeder Feb. 5-6-7 Mon.-Wed. 

Oregor Portland Jenson Hote Feb. Fri.-Sat. 





Alabama Birmingham Thomas Jefferson Feb. } Sun.-Tues. 
Ohio Cleveland Hotel Carter Feb. 12-13 Mon.-Tues 
Washingt Spokane Davenport Hote Feb. 1 Mon.-Tues 
Indiana Indianapolis Feb. 2 Mon.-Tues. 
Utah (Tri-State) Salt Lake City Feb 2 Mon.-Tues 
Kentucky Louisville Brown Hotel Feb. 23 Thurs.-Fr 
Texas Dallas Baker Hotel Feb 27 Mon.-Tues 
West Virginia Huntingtor Prichard Hote Feb. yA Mon.-Tues. 
Montana Missoula Florence Hote Feb. Fri.-Sat. 
Illinois Chicagt Shermar Mar : Thurs.-Fr 
Michigatr Detroit | oit ! Mar. 6-7 Tues.-Wed 
Massachusett 3oston Statler Hotel Mar 7 Fri.-Sat. 
Arkansas Little Roel Mar T 
Maryland faltimore ver Apr 

New York New York Apr 

South Dakota Pierre St. Ch ‘ Apr. 

Minnesota St. Paul Hotel St. Paul Apr 

North Dakota Jamestowr Gladstone Hotel Apr 
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Price-Wage Freeze 


Inevitable, 


ol prob- 


months 


urged by Framp 
Coca-Cola Com 
In an address or 
atory beverage taxatior 
out that ncrease 
being sought by st: 
aus well as the 

Mi King de 
ndustry’s success 
proposed drink tay 


depend largely 


Manage) 
Mike Michael 
1d-Continen 
President 
ws, St. Louis; 
issoclated with 
Compa 


Mr. Bennet explained the activi 
ties of the Illinois Bottlers of Car 
bonated Beverages in conditioning 
the thinking of bottlers on the price 
problem. The Illinois bottlers’ as 


sociation recently conducted 
series of state-wide meetings, dur 
ing which the need for corrective 


price action was concretely pre 


sented via charts and figures 


the close of the business 

J. Harold Johnson was ¢ 
president of the association, and 
L. McCorkle was elected vice 
president. Charles Hautz continues 


as secretary-treasure! 


the association's ¢ 
were Sam F. Gordo 
Rubenstei 
vnolds, Sprir 
Columbia: 
Bluff 


ul 





| \, 
ee ——— ane, 
—— 


a 


‘How's the new flavor doing. 
Borsten?” 
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Prepare for Labor Shortage, 


Georgia Bottlers Told 


industry of 
id the rest ot 
Was advised HEAD GEORGIA ASSOCIATION 


for a seri Left to right—Wm. B. Wallace, vice-president: J. B. Smith, retiring presi 
dent: Alfred Barron. president: and Roddy Gould. secretary-treasurer. 





sounded by 
Baker, A.B.C.B. admin- naturally be the first to be hit,” ments have made our existence a 
he said “push-button” way of life. How 
onvention of the “Once the fact that a manpowe} ever, he noted that there are no 
rs Association, Dec shortage Is coming Is recognized “push - buttons” for maintaining 
Approximately Vv management, it should immedi ‘ increasing sales volume. “Like 


repare t ld days,” he said “vou Nave 
for it,” he added ret out and sell, merchandise and 
M: Baker specifically recom id to move your products.” 
mended that bottlers now “in i ! 1 elections, Alfred Barron 
job in your business of Rome, Ga., was elected to the 
an realign your routes presidency of the association, suc 
equipment to save a ceeding J. B. Smith, of Atlanta 
two. Consider the possi Wm Wallace anti was 
y womel Ider named vice-president, a Roddy 
to fill certai obs Gould, Atlanta, was elected secre 

“At any 


St ow!” > 1 ie board of directors 
Other principal speakers were ayton L Savannah; John 
meeting were Tucker Wayne Wansley, Jr., Tifton; Bob MeSpad 
the Tucker Wayne Co., Atlanta; den, Rome; Robert L. Rhodes, Ji 
Merril ¢ Lofton, Regional Di \ugusta; Lint Crawford, Cornelia; 
full employment”; rector, U. S. Department of Com and Tom Buck, Columbus 
therefore, the manpower required merce, and Ben Wells, vice-presi Other board members, whose 
by both the military and war pro- dent in charge of sales and adver terms continue, are W. L. Holmes 
juction industries will have to tising for the parent Seven-Up Co., Dublin ( S. Worthy, Cordele; 
come from the present working St. Louis, Mo Maurice Duttera, West Point; Johr 
force “Industries considered non- Mi Wells said that recent en- A. Shields, Sr Wave ross; and Leor 
essential by the government will gineering and. scientific develop Mandeville, Atlanta 
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Profit-Pricing Plan Given 


to South Carolina Bottlers 


200 soft 


and 


lose 
succeeds J 
Bottling 
Adequat 
a juate 
added, also 


} | ] ’ } 
Wwholesaie price 


nesses, 


bottle 


A.B.C.B 
nowever, la ) ! IT1N committee were 
could, un 1ith, Pepsi-Cola Bott 
conditions, th ntly I : CC. K. Hoove 
bottlers’ pr pe la Bottling Co., Andersor 


+ + 


ed that ! Karkalits, Grapette Bottlir 
price for their ] i Naval Base; E. H. Carroll, 
seis severage Co., Rock Hill 
problem to for cost reduction vent, si-Cola  Bottlir 
price, Dut es 
is high 
flationary 
become more acute, 


bottlers gul thei 





S. C. OFFICERS 


Left to right — W. E. 
Chandler. Jr.. secretary 
treasurer; M. B. Morrow. 
president; T. L. Wilson 
retiring president. 





too m 
clared 


merchandise 








Get the MOST out of 
the pro 
that has the MOST n 1 


WADE 


~ 


page COOLER 
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BEVERAGE COOLER PROGRAM: 


Cut out coupon. Paste 
on penny post card and 
mail today! 


Mail this coupon today — 
and receive by return mail 
this booklet crammed full 
of valuable information on 
how to sell, service and 
finance your 


own Cooler 


P 
rogram, 
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x Nation-Wide 
Distribution! 

\ + Time-Proved 
| Financing --- 
a Meter Plan! 


__& Service and Sales 
| Assistance! 
* 5-Year Warranty ! 


— \ Its the Beverage Cooler Pro- 
gram that Builds Sales .-- Opens 
new Outlets for Your Product! 
You'll like the results of a Kelvin- 
ator Beverage Cooler Program— 
beeause vou ll be able to see them, 

ady ertising that puts your 

s eves. \ oull see stepped: 

ind lowe low volume stops: Kelvin- 

| experience brings you all these advantages: 14 

r superb sales. service and finaneme? 

Meter Plan whereby your dealers 

lv a few cents at av! Get started 
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IMFILCO Water Conditioning Equipment 
Paves the Wav Toward Profitable Operation 





MM@ODAY, over 500 nationally known brand syrup makers and bottlers have constant 
control over the water they use! As users of INFILCO’S famous JBAS Water Condition- 
ing Plant, they know they can counton DEPENDABLE EQUIPMENT PERFORMANCE 

to deliver a uniform water of controlled alkalinity .. a water free from organic matter, tastes 


and odors ..a water that minimizes production and sales losses and enhances the product. 


There's another important reason why Infilco’s JBAS Water Conditioning Plant is used by 
the pacemakers of the bottling industry. Infilco’s nationwide service facilities are available 
to assist in keeping the equipment in tip-top shape so it can operate at peak efficiency day 


after day, year after year 


A pioneer in the field of water conditioning for bottlers, INFILCO designs and manufac- 
turers equipment exactly to meet the bottler’s needs. DOLLAR FOR DOLLAR—VALUI 
FOR VALUE, it has been the leader for over 55 years. Investigate, today, the reason why 
so many of the industry leaders as well as a lot of the smaller but no less particular bottlers 
choose and sincerely endorse the JBAS Water Conditioning Plant. Just ask for Bulletin 
No. 18234 


SERVING THE BOTTLING INDUSTRY WITH 
WATER CONDITIONING EQUIPMENT THAT'S 


Cg dt 
Quality —— ed fe 
ualily | ferformance f 
te 


© BETTER WATER CONDITIONING ° 
AND WASTE TREATMENT SINCE 


INFILCO INC. Ke 
NEW YORK 17* FYESGSOQON*s CHICAGO 16 


TREES COP FLEETS O80 Fe wt y¥ $a PEertrRerrat ct ris s 


WORLD'S LEADING MANUFACTURERS OF WATER CONDITIONING AND WASTE TREATING EQUIPMENT 


32 
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BOTTLERS WHO USE FLO-SWEET SAVE $588 EVERY YEAR 


Users’ experiences prove that such impor- 
tant savings are typical whenever liquid 
sugar replaces dry sugar. The fact that 
three easy mechanical operations do the 
work of 10 back-breaking storage and 
handling operations is one quick indica- 
tion of how Flo-Sweet cuts costs. 

Users’ experiences prove, too, that 
there’s no substitute for—nothing ‘“‘just 
as good”’ as Flo-Sweet experience, Flo- 
Sweet “know-how,” Flo-Sweet service. 


THESE ARE FACTS: 
Flo-Sweet made the first liquid sugar 
for bulk distribution 27 years ago. 


Flo-Sweet engineered and supervised 
90°; of the liquid sugar installations 
in the areas it serves. 


Flo-Sweet has the sugar industry’s 
outstanding Research Laboratory. 


Flo-Sweet serves you with the largest 
fleet of tank-trucks, tank-cars and 
tank-ships handling liquid sugar today. 


Flo-Sweet is the only liquid sugar 
supplier in the East maintaining stor- 
age facilities away from the refinery 
for customer service. 


Therefore, when you get Flo-Sweet you get more plant 
assistance, product research and improvement, prod- 
uct control, and always-dependable service . . . AND 
THOSE ARE THE THINGS THAT SAVE YOU $,$$$ EVERY YEAR 


PIONEERS OR SAVINGS, SANITATION AND SERVICE 
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LETTER OF THE MONTH —"Quality and Service Pay Off” 








ee SOTTLING COMPANY 
So AS RR 
2 A ama 


August 15, 1950 


Mr. W. Hines 
Hurty-Peck & Company 
Indisnépolis, Ind. 


Dear Mr. Hines; 
Please ship to me at once, 
1 = Gallon, (one) Lemonade Color. Solution, 
4 =- Gals (Four.) Root Beer 
12-Gallons (Twelve) Cream Soda, 
4 - Gellons (Four.) peach 
16-Gellons (Sixteen.) Grape 
28—Gallons (Twenty Eight.) Lemonade 
85- Gallons My Special Blend Orange. 
' 150- Gallons Total order. One Hundred Fifty Gallons, 





Within 30 days that white gold will be in full season. Cotton season is 
our biggest business, Soon all the darkies and the white folks to, will have a nickel. 
If you think I heave been selling flavors, well as the fellow seid you have,nt seen 
nothin yet. Our little business is growing by leaps and bounds. we should have a 
nice run untill X,mas with a reasonable amount of pretty weather, 


Mr. Hines, I want to thank You & Hurty-Ppeck for the many good services 
and quality products. Your flavors ere consistantly uniform, good and profitable, 
We think we heve the best flevored drinks in this section. ggg has been bottling 
33 Yrs and we are outselling them in fruit flavors. 


Hurty-Peck is one of the few companys that act as though they knew we 
bottlers need service and have to make money. sverything else goes up in price, 
Your Company really make one want to do business with them. You are so far away 
from the take it or leave it we dont care ettitude, than some of the wholesalers 
are that make me think more & more of Hurty-Peck. Bye the way Sorghum season is 
about to begin and I sold 400 of my empty flavor jugs recently. Thanking you for 
past service & Quality Flavors. we Remain, Very Truly Yours. 


P.S. dont mess me up get the above order shipped at once. I am not here for my 
health. A lot of QM Bottlers are working their lives away and not making any 
money, JI am not working for Hurty-Peck I em working forme. [ dont mind 12 to 18 
Hrs. Days if I can make money & [ do, 





*Name on request 


HURTY-PECK & COMPANY 


Mokers of Quality '' Superb” Flavors 
INDIANAPOLIS 7, IND. SANTA ANA, CALIF. 


National Bottlers’ Gazette 





ARE YOU UP IN THE AIR ABOUT CROWNS? 





IL: you are confused about which make of crowns to buy, it is not at all surprising. 
The conflicting claims and statements going around these days cannot help but raise doubts. 
Fortunately there is one sure way to get both feet on the ground in dealing with this problem. 


YOU'LL FIND THE RIGHT ANSWER 
ON YOUR OWN BOTTLING LINE... 
It is on your bottling line that the quality and dependability of crowns 


show up. And among all the claims and statements about crowns, one 


important fact stands out clearly: 


Year after year bottlers and brewers buy far more CCS Crowns than any other kind. 
That wouldn’t be true unless they found them the most satisfactory and profitable to use. 


Crown Cork & Seal Company « Baltimore 3, Md. 


Plants at: Baltimore + St. Louis + Los Angeles + San Francisco 


Branch Warehouses throughout the Nation 





“Te a Pleasure Zo 


_y atawer Euans Heaters” 


All These Swell Things Frank Wegener 
of Detroit Says About the Evans Heater 
Almost Make Us Blush! 


@ When satisfied users all over the nation write us like 
this, it certainly PROVES that the Evans Unit is in a class 
by itself! If YOU haven't heard the Evans story 
Wegener's letter, below, and then write us! 


| 


| WEGENER's, INC. *"" 
| 
\ 


. read Mr. 


gat 


Se 


This revolutionary solution heating 
unit burns gas. Holds temperatures 
automatically: just light it and for- 
get it. There is a size for every need. 


COMPLETELY 
AUTOMATIC! 


The Evans Unit replaces expen- 
sive, troublesome boilers. Saves 
fuel, saves time. saves labor. 
saves bottles. Pays for itself 
many times over! Write for 
descriptive literature and let us 
give you names of Evans owners 
near you. 





A New Improved 
MILLER HYDRO 


ie) g 


Small Capacity Plants 





..- Install a Super Deluxe 
CO 30-36-48 BOTTLE PER MINUTE i WASHER 


e DEPENDABLE The Miller Hydro Model C—in 30-36 and 48 b.p.m. capacity 
' has the same streamlined beauty, the same fine construction, 
ECONOMICAL the same outstanding features as the larger Miller models. 
e ATTRACTIVE Ruggedly built... economically operated... the Miller Hydro 
assures a constant supply of scar-free sterilized bottles. Write 

e EFFICIENT for complete information today! 




















TLLER HYDRO CO. 


tanupactarers ASE PACKERS § ORD , 

| “a bers prance <o 
of WILLER HYDRO BOTTLE WASHER pongo ( : wane 
re ILLER- KENDALL MIXERS 3 


MILLER FLUORESCENT INSPECTORS 


YLATOR TABLES Serving Bottlers 


L 
MILLER ACCU Since 1913 


MILLER BOTTLE CONVEYORS 
my BOXES 
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Seven-Up national sales 
have increased every 
year of its 21 years 

on the market! 








"Al -Famtly Drink/ 





SO Ue... 
SO 700d ... 


So wholesome Jor 
everyone! 








They Answered An Urgent Call 


4 nscsvorin the urgent Red Cross appeal for blood donors, the 
entire Pepsi-Cola Bottling Co. (New York) organization. in 
luding 110 plant employees and drivers. and 86 members of 
the distributors association, volunteered as a group. They 
donated several hundred pints at a mobile blood bank set up 
in the Pepsi-Cola plant, as these pictures show. The date— 
Pearl Harbor Day. Dec. 7. Below. Sid Glichenhouse, president 
of the Distributors’ Association, donates his pint. while (bottom) 
J. F. Hourihan. salesmanager, is tested. Top right—Stan and 
Howard Kaplan. (white and dark shirts) have their tempera 
tures taken. The group in the bottom photograph. right, is com- 
posed of J. R. Hourihan. Roland F. Roche. manager. Dave Lev 
inger, Secretary of the Soft Drink Workers’ Union, Local 812 
Mr. Glichenhouse, and Frank Staropoli, vice-president of the 
Distributors’ Association 





Wrasse 


‘ites. 
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A Mission Bottler feels secure in 
preparing for future expansion, 
because his is a well-planned 
operation. 


What is his plan.. 


It’s the Mission Plan... a blueprint 
for the steady, healthy growth of 


his business. And it covers all 
phases of the bottler’s activity. 
# For example: 
e malt W i a i, Production... 
e Mission offers one standard bottle 


and case for a full line of flavors, 





which streamline all operations. 


Distribution... 
Mission provides a complete line 
of quality drinks, which means 
more profits per stop. 


Advertising... 
Mission promotes a full line under 
one famous name, producing 


greater advertising results. 


Are you looking for a sound, 
well-planned bottling franchise 
such as this? If so, you'll want to 
know the entire Mission Plan. Get 


in touch with our nearest office. 


me ee 
> 


at 4 


CD) be 
sae |"! 


+ a 


there's why the Mission Plan works--- Ststorne 


FULL LINE 


MISSION DRY CORPORATION 
Mailing Address: Terminal Annex, P. O. Box 2477, 
los Angeles 54, Calif 

General Offices and Plant: 5001 South Soto Street, 
Los Angeles, Calif 

Divisional Sales Offices: 105 Hudson Street, New 
York 13; 510 North Dearborn Street, Chicago 10. 
Canadian Distributors: Mission Orange Canadian 
itd., 159 Bay Street, Toronto 1. Canada 
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Delivery Costs 
irms operating 
ance shops report 
less than 5c¢ per 
bot 
their vehicle 
e could show simi representing better than a 2! ten of the bottlers doing their ow: 
Both figures are cross-section truck maintenance report delivery 
costs again exclusive of driver's 
Almost as Impressive salaries of 10c per case or less 


] 


driver’s salary 


of other figures Almost as impressive as the fore Meanwhile, only 53.4% or roughly 


truck operatior going comparison is the fact that five out of ten, of the firms paying 

to 499 bottlers 8.3 or practically seven out of other shops for truck maintenance 
ght-state territory of 
Arkansas, Kentucky, 
Mississippi, Oklahoma, 





The interest 


of the bot Based on a survey conducted by 
returns, “Southern Motor Cargo,” Memphis, Tenn. 
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TABLE | 


The Maintenance Systems of Southern Bottlers 





OS) eS 





a2 32.8% 


Operate Their Own Shops 


= 31.6% 


Done in One Shop as Needed 


29.6% 


Other Maintenance System 








show delivery costs of 10c¢ per case 
or less 

Another item of extreme impor- 
tance is the fact that of the bot- 
tlers operating their own 


only 14.6 


shops, 
answered “don’t know” 
when queried as to their delivery 
cost per case exclusive of driver's 
salary. Compare that with the 
29.7 more than twice as many of 
the fleet operators paying outside 
shops for truck maintenance who 
have no idea what their delivery 
cost per case is. This is an indica 
tion that firms doing their own 
maintenance have developed better 
costs systems than those paying 
(See Table IV 


outs de sources 


More Economical 


When asked if they agreed with 


the statement that it is more eco- 





TABLE Il 
Truck Delivery Costs 
5¢ per Case or Less 


Deo Own 
Maintenance 


ic 


Pay for 
Maintenance 


————— 
-— 
© © 


34.2% 15.4% 











42 


nomical to do your own fleet main- 
tenance if you have as many as five 
trucks, the bottlers answered as 
follows: 

Yes 

No 16 

Don’t Know 26.8° 

Of the 46¢ 


17.2%, said you should have be- 


answering “no,” 


tween six and ten trucks to make 
you own shop pay; 44.8% indicated 
that some number between 11 and 
15 trucks were necessary; another 
17.2°;, said you'd have to have be- 


tween 16 and 20 units; while the 


remaining 20.8 indicated “over 
20 trucks.” 

When asked whether or not they 
had a preventive maintenance sys- 
tem in force throughout their fleet, 
75.2, of the bottlers indicated the 
presence of some type of inspection 
admitted that they 
did not have a 
another 4° 


system 20.8 
while 
“don’t know.’ 


system 


replied 


Percentage of Capital 


Queried as to the percentage of 
capital invested in delivery equip- 
ment as compared to their entire 
of the bottlers replied 
that they had less than 25 of 


layout, 52 


their capital in delivery equipment 
28 indicated that they had _ be- 
tween 25 and 40 of their in- 
vestment in trucks, while .8°7 re- 
ported an investment of greater 
than 40 19.2% of the bottlers 
questioned answered “don’t know.” 

32.807, roughly three out of ten 
of the Southern bottlers do their 


own fleet maintenance. The remain- 
ing 67.2% is divided as follows: 
(See Table I ys 


6; in one shop as needed. 

13.6° in shop where fleet owner 
gets best price. 

12°, in one particular shop by 
contract. 

2°, in shop nearest breakdown. 

2°; at factory branch from which 
truck was purchased. 


Average Size 

The average size of the southern 
bottling fleet is 14 vehicles. Out 
of every 100 bottler fleets in the 
South, 16 operate five units or less. 
35 out of every 100 fleets have be- 
tween six and ten trucks, while 26 
have from 11 to 15 units. 10 out 
of every 100 fleets have from 16 to 
20 vehicles and another 10 have 
between 21 and 50 trucks. Out of 
100 southern bottler fleets, only 3 
have more than 50 trucks. 

The southern bottling fleet is 
composed primarily of five vehicle 
sizes. The types and the percentage 
of each are: 

28 14 ton panels. 

10.7° pickups 

16.3% 1% 


IR Qe 


ton trucks. 
2 ton trucks. 
9.6¢ trucks over 2 tons. 


1.7° other sizes. 


Item of Interest 


Of interest to equipment manu- 
facturers is the statement that 





TABLE Ill 
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Of Southern Bofttlers 


Pay for 
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Maintenance Maintenance 


26 


trucks trucks 
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Put Your Own Bottles to Work in Our 


NEW CHOCOLATE BEVERAGE 
FRANCHISE PLAN 


e Get started 


with practically no investment! 


Buy a sterilizer as you go, out of | 
income from your Chocolate Business! 


You Can 

Start Bottling 
This Popular 
Sure Profit Drink 
NOW!... 


THE Leader in 
Chocolate Drinks 


for over 25 Years 


CHOCOLATE P 


SJ5 ees SC OUT STRE E-T 
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The yearly six-months “head-ache” slack 
season is on—October through March! 
But there’s a profitable way out for 
you ...and an ever increasing 
number of bottlers are using it 

to great advantage. Choco- 

late is the answer...choc- 

olate with the customer 

appeal of the popu- 

lar nationally 

known KAYO 


trade mark. 


RODUCTS CO. 


CHICAGO 10, ILLINOIS 











TABLE IV 


0 
0 


of Bottlers Who Do Not Know Delivery Costs 


| 14.6% 
fe 29.1% 


Pay Other Maintenance Shops 


—5 








them with the overall average 


Comparing these figures with 
those tor the ove rall fleets, you see 


l ton 


to the 2 ton truck and barely 


relinquishes first 


the trucks of over 2 


Average Cases 


The average number of cases 


loaded on trucks for the various 


ized bottled products as indicated 


arvey are: 


bottle 
bottle 
bottle 
quart bottles 
others (mostly 7 oz 
those wit! and 8 oz 
comprise 
bottler ill case of 6 oz. bottles weighs 
offer an Multiplying that figure 
the average load you de 
i total of 7,584) Ibs 
truck is 


panels, < rated between 11,600 Ibs. and 13,500 


The average 1's ton 


ks and trucks of over 2 lbs. gross vehicle weight. Assum 


ng. They have fewer pick ing that the truck weighs 4300 Ibs 
and the bottlers’ body another 2000 


so that vou might com lbs., you have a range in payloads 


ton trucks. The exact 


up to 7200 Ibs. Therefore the aver 
age load determined for the 1's 
ton truck above shows a slight oven 
load 

The average 2 ton truck is rated 
around 18,000 Ibs. GVW 


that this vehicle weighs 5000 Ibs 


Assuming 


and that the bottlers’ body weighs 
another 2800 Ibs., you still have 
10,200 Ibs. The 197 


ase average falls well within this 


a payload of 


limit. In fact, a load of 250 cases 


wouldn't be too heavy 


12 Oz. Bottles 

\ full case of 12 @z 
Multiplying that 
figure by 174 (the 


bottles 
weighs 49 Ibs 
average load 
you derive a figure of 7,526 Ibs 


This is about the same weight on 
the average as the 197 cases 


bottles. The 


the load of the 1 


Same 


2 ton trucks 
xut Since this average Was deter 
trucks of all sizes 


mined trom 


carrying the varied sized bottles, 


lusion to state that 


it’s a safe con 


general, soutner! bottlers are 


] 


verloading their vehicles 


Other Information 


Additional information gleaned 


from the questionnaire included: 
1. 12°; of the trucks in southern 
bottling fleets are equipped with 
two-speed axles 
Seven out of every ten bottlers 
handle one sized bottle exclusively 
fleets 


3. 16.1 of the operate 


trucks of one make only The aver 


of these fleets is seven 


the fleets operate 

500 miles daily 

ot ie fleets travel be- 
250-500 miles daily 

6. 16.8 of the fleets operate 
between 100-250 miles daily 

7. 16.8 of the fleets travel be 
tween 50-100 miles each day 
8. 3.2 of the fleets operate less 
than 50 miles per day 

%. Southern bottlers prefer deck 
or shelf-type bodies to the A-frame 
type, especially if they handle more 
than one sized bottle 
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Hydro Jet SUPERKLEEN 


Rugged as a rock .. . gentle handling that’s 


actually kind to bottles —no scratching, no 
scuffing, no abrasion, no breakage! Economical 
too—no brushes to replace, no time lost, 
minimum maintenance. Liquid is the only 
manufacturer offering optional types of washers 
— and Liquid’s customers prefer ““Hydro-Jet” 

10 to 1. Get the facts—get all the facts — and 
you'll be sure to get Hydro-Jet SUPERKLEEN! 


THE LIQUID CARBONIC CORPORATION 
3100 South Kedzie Avenue © Chicago 23, Illinois 





58 Years---Still Going Stron 


West Bend, Wisconsin, boasts of its bottling plant, 
now over a half-century old. 


soda ind instead of trying to outsel equipment which turns out 90 cases 
the work 


West Bend Bottling Works, 


Ss bee! a“ 
West Bend, Wis hour, a far cry from 
ind competing conditions which were pres 


most nnin it al i 
in the early days 


For example, the year Herman 


ar DAaCK as 
own can remember. Along his old firm. 
purchased — the company 


court house, the brewery 
a iataias Produce 100 Cases a Day icc 
wa ye 
from Math. Boden 


na 


just one em 
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t bubbly the time 1912 rolled around the ployee was on the job making soda 

ater. He was Charles Krietzer and 
old timers, 


ot the 
about the mak 
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Koepke, meanwhile, had ling to some 
very little 
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ind kept up of pop However, he SOG! 
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illed a well 
learned how to mix t 
John the 


West Bend 


bv Math 
Math n summer ol 


ised DY 


I name 
Bottling Works 1912 a 
1892 when nomenon of nature turned 
course of both bottling companies 
The fiery hand of lightning struck Everything wa le by hand 

those days and it took hours to tur: 


barn on East Water Street that 


P. Boden as far back as 


he advertised hi 


[f the company 
tne 

. ol r teh finished 

housed Degner’s equipment and it one batch of finished 

' isual ingredients in the 


1 the entire structure i 
ug special 


destroyed 
would eventually cluding the contents. From that day gar, I 
jane ni . , : ; 

1 piace | on there Was only one soda watel choca 


porta 
emnany 
a factory in West Bend 


tutior ised 


ment of the 
The Sturm brothers who took 


Historically Speaking 
\ od Koepke’s flourishing cor = s 


Hermat r : ; 
: in 1906 sold out nine ve; 
; worker would sta 


ot young men, lil 
Pahle. A few I id bit by 


nterest in the fi seat ‘ 
ivht a certal 


Koepke 
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i Michael atz a 
lixing in a hand operated 


1X92 
Scott ar 
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business 
company 
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tnere | 
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) it he bottles 
more Wa 
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Kieckhafers Enter Business 
bi 1 1 the bottle and the 
Ther in The bottles 
thers 1: stiff corks 
bottle 
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cognized method of 
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IS know! 


the president and prog 
| b by hand 


Was done 


companys 
‘ he secretary with water method 
effective, bu 


made a 
brothers hi: 


to the Sturm brotl 

same time Math. Bod fered ( tling company operators 

plant to Hermar } rival 1 th working force from agons hauled the soda 
| Wo ix and has installed new 1 those days. The small one 


ot ars gone D\ 
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Whit 


ot course, 


trucks carry. the 

home base to sales 

Washington and 

\utomatic mach 

Llessl\ cleal 

with flavored 

the rate ot 

YO ¢ 


Be side » 


, Which 

ng, does all the 
Sheboygan Seven 
mpany. The latter 
rves three coun 


lumet and Ma 


flavor but 

ility The West 

Works turns out five 

vors, Orange, Cream, 
cherry and root beer in 
nty-lour ounce 

Bottling 

roduces 


, 
t 
ik in the 


the local bot 


pany started producing 7- 


No longer is soda water produc ed 


it and miss method, no longe? 
get don y hand. Or 
contrary, tl b of turning 
good soda water has been made 
pecialty which is 

ict standards de 

for the welfare of the public 
times have certainly changed 
yp Tactory The “by guess 
method of the good 

old days have passed on in favor of 
tested methods of modern times 


Now quality is sought and main- Bill and Clarence Kieckhafer, the latter president of the company. 
West Bend Bottling are doing a good job of developing a 58-year old business. Typical 
of the expansion program is the “new look” which now marks the 
company’s building on Washington Street. The new warehouse 
icts. Aided by modern machinery, on the left (second photo) was added in March, this year. and 
. gives the plant an overall footage of 70° x 90°. In the third picture, 
Bob Gerner, at the accumulating table, cases the 7-Up as it comes 
quality flavored drinks and from the 12-spout Liquid. The day’s production gets speedy de 

, 1 7-1 livery by A. Benike. A. Seyfert and Boss C. Kieckhafer himself. 


Company in every one of its prod- 


the company can and does produce 
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Plant Opening, Texas Style... 


Dr. Pepper plant employing 27 is pride of Texarkana, Texas. 


equipment recently installed production has been in- 
were invited ; , 
= creased to 6,000 bottles of Dr. Pepper per hour 


1 complete new Dh In 1938 J. E. Roach, one of the original partners in 
t been finished the company, moved to Texarkana, and until his death 
hanan, manage in November 1947, served as an active partner with 
vas a Nuge success Mr. Buchanan. Present associates include Mrs. J. E 
employees and to Roach, J. E. Roach, Jr.. R. B. Albaugh of Waco, and 
Who acce pted 


celebration Th ww building, of brick and steel construction 


nd covers a 
of Texarkana was : , : 
f Texarkana wa astic skylights in the ceiling eliminate the 
thy , . of . 
hree Waco, Texa necessity of artificial lighting The building houses a 


' ' Y ' 7 ' 4 2 I} r , . 
usinessmen, S. A. Buchanan, R. B. Albaugh and well-equipped repair shop where the company's trucks 


floor : a of 22,800 square 


J. E. Roach. At the time, Mr. Buchanan assumed active are serviced. Offices. located at the front, are all air 


til 4 , } 1 
business and still serves in tha conditioned, with special sections provided for adver 


Was originally located at 312 West tising and sales personnel, An air-conditioned labora 


shortly after organization of he tory adjoins the bottling room 


} 


plant was moved 52 Highlight of the dedication program was a radio 
there until completion of the new broadcast in which a number of the dignitaries present 
occupied recently were interviewed, all of whom praised the new D1 
Pepper quarters highly. The new Dr. Pepper bottling 

w months of its operation the plant in Texarkana is a symbol of Dr. Pepper progress 
our men, and production was It is a real credit to those who have made it the suc 

1,200 bottles per hour. Today 27 employees cessful business institution that it is today, and an 


and with the new inspiration to others for a like achievement 


The business end of the new bottling plant is an efficient, 
6000 BOTTLES PER HOUR... modern bottling line, laid out for straight line production. 
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Mr. and Mrs. Buchanan and their 
son Sam were on the receiving line 
to welcome visitors to the formal 
opening. Friends, business associ- 
ates and members of the industry 
filled the office with congratulatory 
bouquets of flowers. 


The steady progression of visitors 
were visibly impressed by the op- 
eration of the automatic machinery 
and the plant guides answered 
many questions about various ma- 
chines and their functions. 


The sales and advertising crew lined 
up behind a row of coolers to serve 
the 5000 visitors to the plant open- 
ing. This was the terminal point of 
the orderly, conducted tour of the 
plant given each visitor. 
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Coming Conventions 


The Ontario ¢ 


Association 


; 


| Brock Hotel 


viagal 


ot ( 
meet Fe 


Royal 


al 

t tor 

Royal Ale 
Mar 


\“ 
Was 


> 
evera 


t 


a Falls, 


arbon 
obruars 


Hotel, 


bon: 
March 


xandria 


recently 


yes Ltd 


Sussex Ginger Ale Promotion 


Halifax 
Ale 


age? 


mal 


Limited, 











bottlers and consumers, continues 


tea point up the inequities of the 
levy in newspaper columns and edi 
torials 

ald the “Fillmore Sask 
News” ‘The 
on soft drinks was imposed strictly 
Nevertheless 
Who will regard 


bottle 


recently excise tax 


us a money-raiser 
there will be 
the 


final argument against the purchase 


many 


one cent per tax as the 
of a non-essential, and will cut soft 
drinks their 


Commented 


right out of budvet.” 


the Brampton, Ont 


“Conservator” “To a youngste 


with a limited amount of spending 


money, the extra one or two cents 
be- 


sometimes makes the difference 


tween being able to have it a soft 
There 


reason for starting the heavy 


drink and not seems 


little 


taxation with the small luxuries 


children Taxation of 


the like would seem to 


which enjoy 


theatres or 


answer the problem just as well.” 


Tax Board Rules On Sugar Claim 


rhe Tax Appeal Board 


recently ruled that a company pay- 


another 


Income 


money for com- 


out 


*s sugar quota cannot claim 


that expenditure as a reduction for 
income tax purposes 


the appeal of the 


It dismissed 


Montreal 


Company oft 


inst a government disallowance 


a $28,725 reduction in the com 


pany’s 1947 income tax assessment 


developed out of war 


War sugar restru 


' + 
wst 


and rationing. Finding itself 


short of sugar, the Com 


1947 purchased the 


Seven-Up 


assets 


Lim 


t 


Rocket Cola Company 


order to 
bulk purchase agree 
ment ¢ the 
assets, but later the Seven-Up Com 


the Rocket 


4 $30,699 
| 


overed transfer of all 


wrote a letter to 


VENDOR DISPLAY 


One of the most attractive booths 
at the recent North Bay Silver 
Jubilee Exhibition was that of 
Macdonald and Son, Ltd. Firm 
gave prominent display to its 
various vending units. 
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If you're the bottier who won't 





settle for less than the best— 
then you should be making your 
grape with Virginia Dare's Vin- 
Vie. It's a grape base—fortified 
to make a concentrate that 
captures the character of the 
piquant grape. Vin-Vie simu- 
lates grape taste—stimulates 
grape sales. 134 oz. goods, and 
available with or without color. 
You'll never know how good 


your grape can be ... until you (IMITATION GRAPE FLAVOR) 


try Vin-Vie! 


Representatives in Principal Cities FE 
Ask your Virginia Dare 
{p Representative 


or 


RGD... CO. Inc send now for Free Sample! 


Bush Terminal Building No. 10 














Brooklyn 32, New York 














CURRENT PRICES NEWS PHOTOS:— 
BOTTLERS’ INGREDIENTS is 


HIGHER 





HEAD S. C. BOOSTERS 


R. H. Roper. Jr.. left. of Laurens 
Glass Works, Laurens. S. C., was 
elected president of the Palmetto 
(South Carolina) Boosters Associ 
ation at the annual meeting of 
the group last month. George P. 
Thorne, right. Woodstock Mfg. 
Co., Charleston. was named sec 
retary-treasurer. Not shown is 
vice-president Wallace Tonissen 
Consolidated Cork Corn. 











TABULATED PRICES 
FOLLOWING are the latest and most accurate market quotations obtainable 
Special attention -alled to the indented paragraph nex* following: 
NOTE : . ‘ n in the following bottlers’ ingredients market re- 
Y / ities in original packages. Retail buyers cannot reasor 
all quantities at the figures here quoted, as there are 
lded, which ofter greatly augment value before whol 


HUDDLE 


Discussing Hires vending plans 
AVORING OIL at the recent convention of the 
nd—Artificia National Automatic Merchandis 
ing Association are. left to right: 
P. W. Hires, sales manager, Hires 
fountain division: C. D. Clarke 
Hires national account sales man 
ager; and Leslie Gallantin, of the 
Mutual Vending Co., Donora, Pa. 


FI 
Alm 


DR. PEPPER HANDSHAKE 


Clasping hands around a bottle 
of Dr. Pepper at the recent plant 
opening of the Dr. Pepper Bot 
. tling Co., Victoria, Texas, are S. 
MISCELLA NEO! ; A. Strane, owner-manager, and 
a Nuts S to ; E. M. Dosser. vice-president of 
n Pee t 8 e, Grar the parent Dr. Pepper Co. 
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Cola Company, waiving all claims 


to assets. 


with the exception of 


stock of sugar on hand and ration 
privileges 
The Seven-Up Company declared 
the $30,699 was an expendi- 
ture paid out to earn income and 
therefore was deductible from its 
income tax assessment. The Gov 
ernment on the other hand, said it 
could duct that amount, with 
$2,199 covering 
rar taken over 
ransaction, the 
a sugar quota, 
privilege in times 
government rationing, could be 
isferred but could not be sold 
like normal commodities 
“A company’s sugar quota,” said 
the board’s judgment, ‘while un 
right 


doubtedly a Valuable 


once granted, was something for 
which the company did not have to 


pay and was something which 
could not be sold outright.” 

Any amount paid out to get an 
increased quota from the sugar 


administration was, in the opinion 

the board, ‘‘a capital outlay and 
irrent expenditure.” 

expenditure to put 


as an 


the appellant (Seven-Up) company 
into the position of being able to 
request the sugar administration 
for an increased quota which, for 
the duration of the period that 
sugar rationing was in force, would 


be of a permanent advantage to 


the appellant company.” 


Orange-Crush Official Cites 
Cost Upswing 


Sharp advances in costs of ma- 


terials and services necessary to 


afi 


J. M. THOMPSON 
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Canada’s soft drink industry in re- 
cent weeks have placed bottlers in 
a precarious financial position, J 
M. Thompson, Vice-President and 
General Manager of Orange-Crush 
Limited, declared last month 

He pointed out that the follow- 
ing increases have taken place since 
imposition of a 30 per cent Federal 
September 


tax on soft drinks in 


wiped out the 5-cent-per bottle 
price with a resulting 22 per cent 
drop in sales volume: 

Cost of jugs, in which soft drink 


concentrates are 





contained for 


fountain use rose 5 per cent, No- 
vember 10th; steel pails, for ship- 
ping concentrates to the bottlers, 
are up 5 per cent since late Sep- 
truck 


45 per cent more since last month 


tember; delivery tires cost 
Trucks, for 
fleets, up 12 per cent; metal signs 


replacements in 


retail 
half- 


dozen bottle cartons, up 10 per cent 


for advertising outside of 


stores, up to 10 per cent; 


Ingredients for soft drinks have 
risen from a low of 17 per cent to a 
high of 231 per cent in price. The 


low is vanilla, up 17 per cent; the 


eS 6en. ... 
REE 





16 The best MUM, 


WE 


That's what progressive bottlers say about 


Wer 


packaging their brand in Glenshaw Color- 


Print Bottles 


Why? Because they bring 


your trade-mark in color—right on the 


glass—direct to your trade. They eliminate 
costly labeling operations. They speed 
returns and provide lasting identity. 


Glenshaw Glass Co., Inc., Glenshaw, Pa. 


GLENSHAW 


(Q10R-FRINTS 





...do more people buy 
Nesbitt’s than any other 


Orange soft drink 9) 
eo) 


Because it is the best tasting and 
most advertised drink of its kind 
in the country. 


In every Nesbitt franchise terri- 
tory you will find it is the con- 
sumers' choice by a wide margin. 


Our representative will be glad 
to call on any interested bottler 
in any open territory. 


NESBITT FRUIT 
PRODUCTS, INC. 


2946 EAST 11th STREET 
LOS ANGELES 23, CALIF. 


MNerBitls name on an orange drink 


OO a 


advances in the 


nger oils, a large out 


recent 


cost of crowns for bottl 


jump 5 cent in Janu 


per 


he bottlers have been 


informe 
“All these costs are justifie 


“justified 


Mr. Thompson. said 


producers’ 


labor and other factors.” 


The financial positior 


smaller bottlers of soft drit 


heer serious trom the 


Feder ii t iX went into 
Thompson noted, particul 

ike Toronto where th 
bottle price has beet 
tained, since 
the tax for the 
1} 


been absorbed DN 


\ short time ayo, 
material and servi pri Dor 


J. W 


Crush, 


President of 


Horsey 
predicted that the 


price 


soft lrinks might 


10 cents 


torced to 


ird trend of cos 


then has 


Mr 


strenygthe 


ned that 
said Thompsor 
Dad’s “Guesser” Spurs Sales 
“Dad's Guesser” has 
store inventories of Dad's 
Beet percent 
as been 
according to Barney Be 


Dad's 


gyarnisned 
Many?” 


Each Guesser is accom 
several pads of guessing 
ney box in which 


ar’s conten 
customer is not obliged to buy 
in order to make a guess 


ne C,uesser 


two weeks 


costs o 


lay each winner a full case of Dad's 


free, to be presented by the dealer 


at whose store the contest was con 


ary ducted 


| ‘ 
“ Cruessel promotion Wits 


The 
launched after a lengthy search by 


y Dad's 


officials, for a “gimmick” 


than the usual direct sales 
which 


sale of Dad’s, 


The 


othe r 


effort, by store 


activities as 


well as the might be 


stimulated promotion was 


carried on in several hundred 


stores, and company officials feel 


at the results have beer 


gratifying, Mr 


more 


> 
Berns said 


Howard Hill 


Howard Hill, 51, for ast SeV 

manager of the Pitts 
Divi 
of the National Cylinder Gas 


December 11th 


Pa. Carbon Dioxide 


t 


Orange 


. died 
ol 
Pittsburgh for his 


resident of 
ire life, Mr. Hill was well-know: 


Pennsylvania bottlers and took 


active part in the activities of 
| : ] 
tne Pennsylvania State Bottlers 


Association 


Boosters 








rns 


R ¢ 
L100 


GALS DOMINATE CALENDAR 


Four beautiful “Squirt girls’ (eye 


stoppers to you) will introduce 


the seasons of the year on the 
new 1951 Squirt calendars. Reg 
Company ad 


Lowander, Squirt 


vertising and sales promotion 


manager, had the enviable plea 
the work on 


sure of directing 


the calendar. 
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7 
YI . 
FIREPOLISHED LIPS KA | i ; J | t 


4 
ya tctual LIFE-SIZE a 
*¥ WEDG-W ALI beverage bottle 


are Bottling’s 
most important 
development 


PORCELAIN-LIKE 
‘*PYRO-GLAZE’’ LABEL 


Take a good look at this Thatcher bottle and you'll 
see why Wedg-Walls are the outstanding develop- 
ment in bottling history! 


Notice the special wedge-shaped sidewalls — how 
they form one strong unit with the solid base and 
give a lower center of gravity. Then examine the 
smooth, fire-polished lips. All these are reasons 
why Wedg-Walls last longer — why they give you 
more round trips for your bottle dollar! 


Vs 
4 


4 , 
x 
STURDY th 
WEDGE-SHAPED 
SIDEWALLS 


Let a Thatcher representative personally demon- 
strate the vast superiority of Wedg-Wall bottles — 
show you why the amazing Wedg-Wall construc- 
tion results in extra trips for every bottle you buy. 
Write, wire or phone your nearest representative 
today. 


F777777 


\ de 


*T.M. applied for 


LOW CENTER OF GRAVITY JAP seus ...r 


‘4 FORM ONE STRONG UNIT 





THATCHER GLASS MANUFACTURING COMPANY, INC. 
Elmira, New York 
Iimira, N. Y., Olean, N. Y., Streator, lil 


jaltamore, Boston, Buffalo, Chicago, Cincinnats, Cleveland, Detrott, Lomisvslle, 
York, Philadelphia, Pittshurgh, Rochester, N. Y., St. Lous, St. Paul 





Tennessee Boosters Elect Officers EK. C. Hollingsworth L. V. Denton 
A new slate of officers was elected Edward Clinton Hollingsworth, Lester \ Denton, head of the 
ennessee Bottl Boosters 68, vice-president in charge of sales Seven Springs Beverage Company, 
> , » ; es 
meeting of » River Raisin Paper Co., and Knoxville, Tennessee, passed away 
a ploneer in the fibre container in December 13. Mr. Denton was a 
dustry, died December 12 at his former Knox County Tennessee 
home in Monroe, Michigan. Death squire, and at the time of his death, 
was ascribed to a cerebral hemor was serving his third term on the 
rhage State Democratic Executive Com 
nd Sec Mr. Hollingsworth became ; ) mittee. He had been a Double-Cola 
Fram clated with the River Raisin Paper 0 since 1928 
Direc Company in 1914 as a sales repre 
sentative and opened the New York 


sales office of the company 





HEADQUARTERS for 
Compact, Inexpensive Bottling Equipment 
For Still Drinks!... 


AWARD WINNER 


A medal winner at the recent 
annual exhibition of advertising 
art sponsored by the Art Direc 
tors Club of Chicago was this 
magazine advertisement pre 
pared for Coca-Cola by the D'Arcy 
Advertising Co. The simple mes 
sage: “Thirst Knows No Season. 





| . . for simplicity of design .. . for trouble-free 


| performance . .. for sound value . . . for handsome 


Compare ! ) appearance . . . and you'll choose MS Equipment 


for bottling fruit drinks, chocolate and other non- 


carbonated beverages. 


Illustrated above is the MS 10 tube filler, complete 


with MS engineered conveyor, polished stainless 


steel base. Capacity 120 cases per hour. Available APPROACH TO YOUTH 


in a variety of sizes and capacities. Double-Cola makes another bid 

. for the youth market with this 

new point-of-purchase display. 

are This sign. according to a com 

: - —— pany official. “is designed to do 

‘ i il eS A aT" ‘ > ’ 2 ? : 

MACHINERY SERVICE COMPANY | __ z:ea1 ob of building sales and 

goodwill, not only with young 

sters, but with everyone with 
young ideas. 


write to 





633 E. Main Street . Louisville, Kentucky 
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RECORD-KEEPING 
“iii TAKING TOO MUCH TIME? 


Bill Bottline Co. Reidaville North  2implify Your Accounting With 


Carolina, was recently — elected 


mayor of that city. Mr. Hunt, a 7 hi AP; 
ast president of the North Caro attona 


Bottlers \ssociation, had 


PP enya ae Bottlers’ Daily Accounting Forms 


ars prior to his election Hundreds of bottlers today are enjoying better financial control over their business 


Freeman. chairman of the with less help . at lower costs . with National's Simplified Bottlers’ Daily Accounting 

: Forms. Designed exclusively for the bottling industry and constantly improved in the field 

they are easily used by employees with no bookkeeping or accounting experience. There is 

Bottling Co.. New Orleans, was re no installation expense, nor does the changeover to the National system take any of your 
employees’ time. The forms are classified in two main groups 


board of the Louisiana Coca-Cola 


centl eelected ; ‘lass B Director 

ge cage : ps wee : nen ye GROUP |. These are standard designs, furnished with column headings altered 

“a iat aN — to meet your individual requirements. 
Atlanta Sam Alman, Jr., No. DESCRIPTION 

Gulfport, Mis 101 Unloading Ticket 
accepted by the 102 Loading Ticket 
\ nulation cadet. Fle 103 Daily Settlement Sheet 

104 Daily Sales Summary 
105 Daily Cash Record 
106 Inventory—Full Goods and Empties 
the Coca-Cola Co. was one of the 107 Daily Production Chart 
principal speakers at the public 108 Material Inventory 
walations conference of the Medical 109 Record of Telephone or Office Orders 
Society of the State of North Caro at nS eee 


a 


| to active duty 


Edgar J. Forio, vice-president of 


GROUP Il. These are stock forms requiring no alteration. 


} topher, who has | No. DESCRIPTION 
, ta d 110 Mileage and Checking Chart 
employ of B. W. Dyer mW Route Sheets—Blue (For Dealers) 
112 Route Sheets—Green (For Prospects) 
of the Bookkeeping and Ac 113 Cup Machine Survey 
y Department, and Trea 114 Fountain Fixture Survey 
, : ‘ a er ‘ 119 Route Sheet Binder 
surer of Dyer Sugar Corporation, 
120 Survey Analysis 


Company since 1929 as Man 


counti! 


was the guest of honor at a testi 
scceihak Hecsciacaeas: sciane tan ag Wilt FREE EXAMINATION . . . WITHOUT OBLIGATION 


aa onth. The o sion was to Mail the coupon TODAY for the amazing facts on National's simplified daily accounting 
ei a “ ses : " We supply you with a free analysis of your annual requirements and samples, and prices 
of the forms you will require. And remember with the National system you not only 
topher, the first woman employee simplify your daily bookwork, you will also have records that permit the easiest possible 
' : aoe : . monthly analyses and annual tax and profit-and-loss statements. 


honor the retirement of Miss Chris 


Oo retire under the Company’s 
Profit Sharing Plas * ° | | (Clip This To Your Letterhead) 

Dr. Randelph T. Major, Vice Mail This Today . NATIONAL BUSINESS FORMS CO. 
President and Scientific Director 53 W. Jackson Bivd. 


Chicago 4, Ill. 
of Merck & Co., Inc., has been ' + * 3 co 


y ( to ( iv ) QA " } 
amed to receive the 1951 Medal OK. Tell us how we can save on accounting costs 
f the Industrial Research Insti- For Free sample forms, Free and still have better records 


. Inc. The medal, established in 


7) 


14 , _“ Our products are 
. is awarded annually for “out . 
: and Free suggestions on your 


r accomplishment in leader f 
: accounting methods. 
management of industrial 


i 
| 
| 
| 
| 
| 

analysis of your requirements We have service salesmen and jobbers | 
| 
| 
| 
| 


which contributes broadly 
velopment of industry or 


: ” . Be sure to follow ‘‘Simplified Accounting For Bottlers'’ by Robert Curtis of Notional Business 
public welfare Pope Fk Forms Co., starting in this month's National Bottiers’ Gazette 


Atlanta attorney and coun 


sel for the Coca-Cola Company, last “ | hi . [ 
month was elected to the Board of a tona 
Directors of the Fulton National ae BUSINESS FORMS CO. 


: NOT INC. 
Bank of Atlanta 53 W. JACKSON BLVD., CHICAGO 4, ILL 
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these IOV cases’ 


=one syrup filling 
f the SPACARB. 
cup. dispenser. 
5 ke be 
20-gallon syrup capacity La 
cuts down Servicing cots 7 


* 
Huge 1,004 cup ante 


* 
Select-0-Carb : Dual tarbonation 


as, Standard equipment 


faovaaloliarehivelan 
naverealial-s 
agelaa! 


- . 
CARBONATED DRINKS HOT ORINKS 
. 





f NON-CARBONATED DRINKS COLD ORINKS 


SPACARB. tnc 


America’s Oldest Manufacturer of Automatic Beverage Dispensers 
375 FAIRFIELD AVENUE - STAMFORD, CONNECTICUT «. Tel. Stamford 4-6103 





WIDE... and 
LOTS LOWER’ 


Che HERMAN 
BOTTLERS’ BODY 


Don’t be slow... go LOW... go HERMAN. 
You'll be delighted how the new HERMAN 
‘5 Wide and Lots Lower’ Bottlers’ Body 
speeds up delivery . . . how it conserves 
drivers’ energy and gives them more pep 
for selling. 


To get cases — just reach, they’re there! 
Another proof that HERMAN gives Bottlers 
what they need . . . the best-built, most 
practical, engineered-for-beverage-selling 
bodies on the market. Order NOW .. . so 

Reach / we can put you on our production schedule 
to give you the best . . . sooner. 
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Class 45. 
Soft Drinks and Carbonated Waters 


Deb 








Jor 








BOTTLERS —Eliminate 


Conveyor Chain Problems! 


USE 


“CONADE" 


The only scien- 

tifically blended, 

neutral chain 
lubricant. 


“CONADE” WON'T 
GUM e BUILD-UP e SETTLE OUT 


“Conade" is triple action — cleans, disinfects and 
lubricates — in one operation. Not a soap. Will not 
become rancid. It is a rust inhibitor. 


THE PROOF IS IN THE USING — why not let us show 
you how "“CONADE" will solve your Conveyor Chain 
Problems — Write — Wire. 


Now Used by Leading Bofttlers 
SUPERIOR CHEMICAL PRODUCTS 


INC. 
Dept. NB, 123 W. Madison St., Chicago 2, Ill. 


A few choice territories open for representatives 











Pleuty of Sales! 


You'll be enthusiastic . . . you'll be excited 
about the absolute deliciousness of NIFTY 
Fruit Flavors. They'll open up new business 
for you. Order a trial gallon of 
each .. . and see for yourself! 


Removes & Prevents \ PINEAPPLE 


Packed with ripened pineapple-flavor 
Tremendously popular. A 1-16 con- 


RUST « LIME i eee 


A sensational honest - to - goodness 
Fruit Flavor made from real fresh 


cherries. 4 oz. Product. 
/_—2\ BLACK RASPBERRY 


Terrifically popular because it's made 
[ess 12 from delicious fresh berries. 4 oz. 
. “@ 
Write for FREE Test @. Product. 

BOTTLED UNDER YOUR OWN NAME — IF DESIRED 

@ CROWNS AVAILABLE 
@ BOTTLES AVAILABLE © ADVERTISING AVAILABLE 

THE ALUM CORP. 


905 MASSACHUSETTS AVE. - INDIANAPOLIS 2, INDIANA SALIENT FLAVORING CORP, ou ton DAE 
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FROSTIE 
CLICKS 
= : 











SP JANUARY FLASH 


We're starting the new year right! 
—by adding to our Frostie Family 
the five organizations mentioned 
herewith. 


Frostie Bottling Co. of Miami, 
Miami, Florida. 


save 1/2 the price 
of new equipment 


An Amazing saving on this 


LIQUID CARBONIC 
12 SPOUT 


Red diamond filler. Recondi- 
toned. Handles 7 os. te 
quart. A real buy in a fine 
plece of equipment. Write 
for price today. Immediate 


Cerbonctor 


Liquid lifetime 
magic stainless steel 
carbonator. 500 gal. 
capacity. In first 
class condition. A 
real bargain. 


Burshem Oil 
Furnace 


15 HP. adaptable 
for steam or hot 
water with two 275 
gal. storage tanks, 
oil circulating pump 
and hot water con- 
trols. An wnusual 
value! 


delivery. 


Michee! Yundt 
Washer 

12 wide brush type 
including all return 
pumps for solutions 
and water. Bac 
feed and front un- 
load with conveyor. 
A wonderful buy. 


Plate and Frame 
Filter Press 
Ten chamber, ten 
square feet of filter- 
ing area. In _ per- 
fect condition. Uses 
paper or asbestos 
pads. Automatic by- 

Pass. 


other 
available 
equipment 
umps 
etties 
filters 
conveyors 
liquid fillers 
washers 
“sanitary 
fittings 
homogen- 
izers 
agitators 
tanks 
vacuum 
pans 


Midwest Bottling Co., Write x for prices and further revolving 
South Bend, Indiana. en 

Started at the end of 1950: EQUIPMENT COMPANY 
Tru-Ade Bottling Co., Liquid Hendling Materials 
Camden, New Jersey. 2520 $. vend 
Acme Beverages, Chicege 16, ill. 
Winooski. Vermont. Phone: DAnube 6-1344 


Frostie Bottling Co. of Ft. Myers, 
Fort Myers, Florida. 














CROWNS 
. As You Need Them! 
... When You Need Them!... 


start the new year right f y 

what Frostie can do for you and 
t Frostie is doing for members of the 
ng Frostie Family. Mail the coupon 
Our salesman w be around to answer 


juestions. Prosperous New Year 


FROSTIE 


OLD FASHION 
ROOT BEER 








PENN has been servicing the 
ndustry with Precision-made 
brightly lithographed 
CROWNS for more than 20 
THE FROSTIE CO.., is 

BALTIMORE 28, MD 
Need delivery in a hurry? Need special 
We be giad ft have your . 
n to answer some of our decorations? — Stock designs? — Just call. 
We also manufacture metal screw caps from 
NAME 18mm up to 89mm. 


FIRM 


ADDRESS Penn Cork & Closures, Ine. 


CITY Evergreen 9-4416, 7, 8 and 9 1155 Manhattan Ave., Brooklyn, W. Y 
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lant Makes 


Gutted by fire, new plant is built in record time while production 
and service continue uninterruptedly. 


omeback 


In record time, this beautiful bottling plant rose from the fire ruins of the old building of 
Old Faithful Beverage Company, at Idaho Falls, Ia. The structure, which has dimensions 


TRANSFORMATION ... 


of 150 x 140 feet. is of masonry and steel. completely fireproof. Heat and power for the 
entire building the year around are supplied by a 50 horsepower central automatic oil 


plant with 12.000 gallon storage tank. Features include complete locker room and shower 
baths for employes. loading and unloading facilities with electrically driven motor con 
veyors, electrically operated overhead doors, fireproof door and complete machine shop. 





A is one of the most exciting 


and inspiring stories to come 


of the carbonated beverage ind 
try in a long time. It’s a story of 
a determined battle against almost 


overwhelming Is, a productior 


and service Was capped 
with victors story of ra 


and-file employes joining 
wholeheartedly with ownership and 
management to save an enterprise 
a story too little heard today 
1949, 


when the plant he Old Faithful 


The storv beyvit in June 


Beverage Company bottler of 
Seven-Up, Pepsi-Cola and Kist at 


Falls, Ida., 


ale stroved by fire. The picture below 


Idaho was completely 


| 


shows the twisted wreckage shortly 


the devastating flames had 
roared through the building 

Before the embers had cooled, 
R. H. Rust, owner, was making dual 
plans to erect a new plant and 
meanwhile to maintain production 
and service on a schedule as nearly 


With the 


secretary and 


normal as possible loval 


' 


iid of O. B. Wright. 


This was all that remained of the plant of Old Faithful Beverage Com 
pany after fire roared through the building June 11, 1949. 
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general manager, and the all-out 
co-operation of his 35 employes, re 
construction began on a night-and 
day basis. 

An aluminum building was 
rected alongside the railroad siding 
on the old plant site within four 
days, an almost incredible achieve 
ment. Measuring 24x50 feet, it 
Was pressed into service as a ware 
house made 


Arrangements were 


for Seven Up to be bottled by the 
operation at Preston Springs, Ida., 
Pepsi-Cola, elsewhere. All 


trucks had been destroyed and only 


four 


one new one was immediately de 


liverable. Sympathetic dealers lent 
three more 

With the makeshift warehouse, in 
adequate fleet and co-operation from 
fellow bottlers, service to customers 
was resumed in literally a matter 
of days. Mr. Rust then 
Salt Lake City, Utah, bought a com 
bottling plant and = had _ it 
trucked to Idaho Falls, where, set 


i» on the concrete floor at the reat 


went to 


plete 


of the warehouse, it was in produc 
tion within three weeks after the 
fire. From the first of July until 
November, the F 


worked three shifts, 





DUMORE 
BOTTLE 
CLEANERS 


MEYER | ' ; 
SYNCROMETER | Cut Costs 


with MEYER 
BOTTLING EQUIPMENT 
for more profit 








MEYER 
DEAERATOR 


MEYER DUMORE 


SYSTEM 


The Meyer Syn-Cro-Mix System automat- 
ically delivers a beverage that is always 
in the correct proportions and that is 
—— y mixed for uniformity, because 
every drop is always the same You 
con use the Syn-Cro-Mix system for all 
kinds of carbonated syrups and for pulp 
drinks as well 

You produce a better beverage in a 
more sanitary way when you are filling 
bottles that are thoroughly clean with a 
product that is constantly uniform. The 
best way to guarantee this is to install the 
complete line of Meyer equipment—Meyer 
Dumore Bottle Cleaners, Meyer Oumore 
Fillers and the Syn-Cro-Mix System 

For complete details, write for BULLETIN 


x THE 
Py, > mF COMER 


FYER ~~ DUMORE 
aw GEO. J. MEYER MANUFACTURING 00. 4 FILLER 


CUDAHY, WISCONSIN, U.S.A. 





ek, With the loval employes work 
ng without a roof over their heads 


+ + 


o make possible a productior 
miracle 

Meanwhile, plans were completed 
and construction rushed on the new 
building. Rising like the Phoenix 
from the fire ruins, it was literally 
constructed 
remail 


formal 


aways amony 
irs, 8000 baseball caps 
The handsome new = $200,000 
building extends 150 feet on Sout! 
Eastern Avenue and 140 feet or 
Maple Street ar of course is 
fire-proof. The only wood is the 
Philippine mahogany in the offices 
The exterior is done in California 
stucco in symmetrical blocks. Built 
I plan, the building has 
lots of skylights and windows and 
operations may be viewed from the 
street. Many of the company’s valu 
able records were destroyed in the 


f 


fire; the new building features an 


R. H. Rust, (left), president and treasurer of Old Faithful Beverage Com 
pany. proved himself a man of courage and vision when confronted 
with disaster that could have easily spelled the end to his business. He 
was ably assisted by O. B. Wright. secretary and general manager. who 
helped Rust plan and execute the remarkable reconstruction program. 





l8-inch-thick fire-proof bank vault Truly, the come-back is a refresh 


Looking back recently, on the ing story in these days of inde 
occasion of the “open house,” Rust cision and pessimism. The Idaho 
remarked Falls Post-Register summed it uy 

“IT don’t know how we did it, but this way 
we did!” “The plant is a monument to its 

And the number of employes has builder. It came from the sweat and 
already grown from 35 to 45 and toil of those who were willing to 


the fleet from four trucks to eight vive service.” 








J. N. NICHOLS & CO. LTD., MANCHESTER, 16, ENGLAND 


pat. Off 


MTO 


Reg US 








BOTTLED BY THE LEADING 
MINERAL WATER MANUFACTURERS 
THROUGHOUT THE WORLD 


PRICES AND SAMPLES AND PARTICULARS OF 
BOTTLING FRANCHISE FROM THE PROPRIETORS 
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MAKE 1951 


YOUR 


PRIZE YEAR! 


with 
NuGRAPE 
SODA 





promotion 
am, designed to 
nbers in) more 
with franchise 


y rot 
ny budgets 


) j 
“3 


s orted, Was 
Cleveland meet 


rated its second 


Window 


members 
1951 
promotior Is 
the heightened 
dollars. It 


for individual 


pooled 


bonated Beverage 


ERYTHING 
est OF EY 
te 8 BY 


Two examples of full color dealer 
helps prepared for the use of CBI 
members. Imprints individualize the 
material for each bottler. 





Pooled Funds 


Bolster Co-Op 


Advertising Program 





learn how the old adage, 


there is strength,” ap 


plied to them 


pendently, could do 


| some 


little prometion with thei 
funds for advertising pu 


put them in the 


funds, how 


these 
market place 
bottlers 


competitors of majo 


it comes to obtaining the 
art work and lithography 
of course primarily i 
the welfare and 


success 


own members, but its objec 


are more than merely selfish 


indamental principle unde} 
“Institute” activities is that 
the independent 


benefits the 


“limitations in advertising j 


by insufficient 


funds tor adequate promotion was 


one of the very first, and most effec 
tive accomplishments of Carbonated 
Institute 


Beverage However small 


may have been advertising appro 


priations of individual bottlers, 


when they were pooled they made 
The 
The 


heretofore “in 


imposing sums picture 


changed instantly individual 


bottler found his 


sufficient (advertising) funds” were 


now sufficient to bring him the 


finest displays and promotion ma 
terial 


worked 


and enthusiastically 


Suppliers co-operatively 
with CBI 
Creative lithographer, Einson-Free 


CBI 
tive Alfred Eliot, for example, 


man, through account execu 
has 
made innumerable contributions in 
setting up integrated point-of-sales 
has 


been unsparing of time and skill in 


display programs. The firm 








FInty 


Torn Collis 


Mier 


> 


ld 
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BRING... 





. 


Inge Lol 


With tremendous suc 
cess in stimulatin 


carbonated beverages and in build 


ny consume! 
> 


members of CBI 


id 
add 
are 


to Exec 


are held ap 
TALKING IT OVER 


meetings At the 
convention 


three months 


these recent 
| times 
ager A. E. Fork 
Manager Walter 
over 
Crush promotion 


Abner creator. Al Capp. 


xy the 


good-will 
Inde pendent bot 
it 


the work of this 


itive Secretary M. M 
Box 116, Hewlett, N.Y 


Capp Enterprises 
in New York City eric W. Ziv 
Orange-Crush Advertising Man 


N. ¥. Pepsi-Cola Distributors 
Re-elect Officers 


Chief 


Sule ol 
the 
Drink 


New York 


Distribu- 


officers of 


tne 


tor 


Pepsi-Cola) Soft 


ted at 


Dec 


Sid Glichen 


tors Association were re-elec 


ional nforma 
of the organization, 


i eee 
house Was re-elected president, and 
Al 


Vice-president 


meeting 


ember 1&8, in 


invited to write 


Staropoli and Sommers 


k rank 
re renamed and 


respectively 


treasure! 
was elected secretary 
Named to the 


of Directors were Ruby Pastor, Guy 


Amisan Myers 


ussociation’s Board 


and Eddie 
Four Coke Bottlers Launch 
“Cisco hid” Radio Show 
Bottling 
irkersburg, W. Va., 


Houston, 


Com 
New 


rhe Cola 


panies of P; 


Orleans, La., 


Coca 


Texas, and 
Macon, Ga., have bought “The Cisco 


Kid,” western adventure series pro 


duced and transcribed by the Fred 
Company 
The program has been bought 
for WDSU in New Orleans; WMAZ 
Maco KX YZ, 


WPAR, Parkersburg 


and Territorial 
Schorr, “talked 


the Li'l Abner — Orange 


campaign with Houston and 





| _ al 

iraws the eye 
se ifems 

i 


»r puts the SELL 
n Impulse Sales 


7 
2 
> 


2m CERTIFIED 
FOOD COLORS 





Use Berghausen’s 


CARAMEL COLORING 
It’s Safe 


® 
CARAMELS FOR ALL PURPOSES 


Colas * Root Beer + Other Beverages 








™™°E BERGHAUSEN CHEMICAL «. 


4538 W. MITCHELL AVE. 
CINCINNATI 32 ¢ OHIO 
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nnouncing 


q@ new 


pallet-loading machine * packages 7 
enter 
designed and built by ' machine 


A\ILWEW 


machine 
stacks 
packages 
on pallet 


that me- 
d automatic- 
etermined pattern. 


iers on the pallet results 
space and cuts handling costs. 


immediately for more information about 
Ochine for loading your packaged products on 
pallets. 
Write for Bulletin PL-1. 


' e 
rn San 


*Patent Applied For 


CONVEYOR MFG. CO. | 


od 20 eee 9293 Olive Street Road, 
St. Louis 24, Missouri 





v 
Vo 


¢ 


Diversey Relion is the practical, economical, surpris 
ingly efficient approach to the routine washing of bottles! 
Any basis of comparison proves the outstanding superi- 
ority of Relion . . . proves that it gives you clean... 
sparkling clean bottles at low cost every time! 

Your Diversey D-Man will-be pleased to show the 
remarkable bottle washing efficiency Relion assures! 
Let him show you the difference on your own bottle 
washing operation. There is no obligation for this 
D-Man service. Investigate today. 


CALL YOUR DIVERSEY D-MAN 
TODAY 


He's prepared to give you expert 
advice on all sanitation and insect 
control operations. 


THE DIVERSEY CORPORATION 


1820 Roscoe Street * Chicago 13, Illinois 


In Canada: The Diversey Corporation (Canada) Ltd. 
Lakeshore Road, Port Credit, Ontario 
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VENDOR AND COOLER NEWS 


@ PLACEMENT 
© FINANCING 
@ MERCHANDISING 


© MARKETS 





e COSTS 
@ SERVICING 


e NEW MODELS 


With a current ban or oul hope and ambition to get all of our ve nding opel 
imusement building con ations on a 10-cent basis by springtime,” and he notes 


Parks & Pools : 
struction, location owners hat “at ten « 


ents, we might find it advisable to give 


of the or 12-0z. (Pepsi 


tive in this field have beer he location the choice | 


merchandising as a means of 
and drink vendors hav 
1umber of outdoor 
ools, etc. This trend was re 
» recent Chicago convention ot Frostidrink 1000-cup 3 
1usement : . Pools, and flavor cup vendors, built by 
Cup or Bottle? ae 
nel no parent com Spacarb, Inc (Stamford, 
Conn.) for the parent Nehi 
Corp., are being utilized in Rainelle, W. Va. by the 
Nehi Bottling Co. While Royal Crown Cola is starred 
aus the “lead” beverage, such Nehi flavors as orange, 
yrape, strawberry, and root beer have all been rotated 
the other two selections to add a note of variety 
While Pepsi-Cola Bottlers to the machines’ menu. Bottler Harold G. Zopp told 
Pepsi St. Louis ot st Louis follows the the “Cooler Corner” that schools and theatres in this 
Subsidiary standard policy of selling 


| t territory are particularly well suited to this type of 
coin coolers to outlets and beverage merchandising. The plant also operates a 


regular wholesale routes, route of selective coin coolers. and Mr Zopp ob 


a wholly-owned vending 


L\utomatic Beverage o. Latter firm 
Whitcraft 





“INTEREST” IN 
BANK SITE 


A bank opening in Al 
its operation to industrial sites bany. Ga. served to 
Automatic Beverace now has about 225 spotlight attention on 

pare — a5 ‘ ap oa the pre-mix cup vendor 

territory, and about 95 of these are used by the local Nehi 

f A ; ¢ 4] Bottling Co. Machine, in 

If (St. Louis) model. Most of thes stalled in the lobby of 

ns a selection that includes the 8-oz the new C&S Bank for 

10-0z. Mil-Kay Orange and Mason's ‘Bis event. proved to be 

: an eye-catcher and pro 

firm has been experimenting with duced location ‘leads’ 
for the bottler. 


nd utilizes separate routemen 


pment, paving the location a com 


coolers geared to the 10-cent level, though 





oo new to have produced any definite con- 


ver, Mr. Whitcraft states that: 





the location’s own prete 
vhether Nehi Bottling uses 
individual 


Mt-volume 


of regional repail 


maintenance “"s¢ 1001] 


Coke Schooling Series 
sessions for plant pet 

is being conducted 

n with its equipment 

toyether production personnel 
in organized train- 

individual bottler 

at peak efficiency 

recent typical get 

to brief key service 
efrigeration, electrical 
trouble-shooting, giving the 
“Know-how” on which thes 
was devoted to management 
the controls needed in vari 
such techniques could be 
Manufacturers. active in 
Jacobs, Mills. Industries, 


ana National Re 


dispenses a 


t 
psi-Cola bottle 
nickel is inserted 
Fave Emersor 
plasth and carrying the 
toy shops and 
franchised bottlers 
found favor as ar 
ipright in design, it 
used by Pepsi-Cola 
models. A miniature 
bottles is furnished 


ymaker Louis Marx 


Rochester, 
withdrawn 
flavor vendors 
ng selective 
dispense both 
her sold out 
is “depend 


other bev 





PEPSI IN NETWORK 


Featuring a built-in coin- 
changer, this Mills Indus- 
tries (Chicago) 5-case ven- 
dor meets the round-the- 
clock needs of employees 
in the N. Y. headquarters 
of the Mutual Broadcasting 
System. Mills equipment is 
playing a key role in cur- 
rent Pepsi-Cola automatic 
merchandising plans. 





dime price, while plant manager Frank M. Richardson 
states that, in the case of location-owned units: “We 
have offered to change over, at cost, any vendor sold 
by us to dealers, and have installed 6 or 10. cent 
mechanisms as desired by the location. We have urged 
the installation of the ten cent slot in preference to 
all others.”” Commenting on the pricing situation, Mr 
Richardson told the “Cooler Corner’: “We feel lat 


the day of the ten cent drink is almost with us, and 


is here in many cases. Despite a temporary drop i 


t 


sales volume when vendors are changed from a 5 to 
a 10 cent operation, the additional profits realized 
more than offset temporary losses. We advocate a 
ten cent mechanism and a 70 cent return to the loca 
tion for each case sold.” 7-Up currently Wholesales at 


96 cents per case in the Rochester area 


Full control of its subsidi 
7 ary cup machine operations 
Allied & Apex 100% ABC 
has been acquired by the 
ABC Vending Corp. (N. ¥ 
which bought out the interests of Max and Paul Rosen 
baum, who had held a 50 share in the Allied Bev 
erage Co. (Philadelphia) and 25°, in the Apex Beverage 
Corp N.Y Deal also gives ABC a half-interest in 
patents, tools, and dies of the Rosenbaums’ Square 
Mfy. Co Chicago), which builds the 2000-cup 4 
flavor dual dispensers and 1000-cup 5-drinkers used 
by Allied and Apex. While Square continues to pro 
duce these machines, new pact permits ABC to have 
the vendors manufactured by other firms. The Rosen 
baums continue to operate exclusively in areas of Ill., 
Ind., and Mich., where their wholly-owned United 
Beverage Co. now functions, while ABC, in turn, is 
accorded sole rights in other territories. This move 
is viewed as the forerunner of further intensified 
expansion in le cup beverage field by ABC, which 
now has well over 1,000 multi-drinkers on location, 
primarily in Eastern movie houses where the firm 
holds concession rights ABC also has a cup vend- 


ing contract in the N. ¥ ‘ity subway, as well as 
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LESS SNAGGING ... 
FEWER HANG-UPS 


because Armstrong’s Hi-Speed 
Crowns have no burr 
on the underside 


Unlike old-style crowns, Armstrong's new 
Hi-Speed Crowns have no burt 

on the underside. Because of this construction, 
snagging and hang-ups in your crowner chutes are 
kept at a minimum 

This practical feature also steps up 

flow—cuts down scraping of crowner hoppers. You'll 
find that these Hi-Speed Crowns minimize 

the amount of dust in your crowning machines— 
eliminate much of the scratching of crown 
decorations 

If you’re interested in better bottling. you should 


have all the details on these truly 





practical crowns. Write Armstrong Cork 
Company, Glass and Closure Division, 6301 


Prince Street, Lancaster, Pennsylvania. 


THERE’S A SOURCE OF SUPPLY 
NEAR YOU 


N 
. oLD-sTYLe CROW 
T REPRESENTATIVE JOHN MULHERN CO, _ 
5 13TH ST.. SAN FRANCISCO 3, CALIF ED CROWN 
JNION PACIFIC AVE. LOS ANGELES 23, CALIF HI-SPE 


5TH AVE NORTH. SEATTLE 9. WASH 


ETTER 
FORM 8 
PEED cROWNS - de of skirt 
es wy wi-s cr is OF = are friction 


HER —— 
the 
now 
rom shows i 4 
. C P ,oved 
This diag been remove 
as 


from 
on skirt 5 


the underside 
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BLAST you: 


equipment clean 
in half the time 


ERE'’S the Oakite Steam-Detergent 
Gun—the powerful cleaning 
weapon that doubles your cleaning 
capacity, cuts hours off cleaning time. 


Scientifically designed, finely bal- 
anced, the Oakite Steam-Detergent 
Gun hits dirt, grease, grime three ways 
at once—instantly fuses heat, force, 
powerful Oakite detergent to get 
under, pry off all deposits, even in 
hard-to-reach areas. Lifts spray up to 
12 feet above working level. 


Light, easy to operate, gun is equipped 
with rubber safety apron, insulated 
handles, and swivel to prevent twisting 
of hose lines. No pumps, injectors, 
motors needed—just rubber hose, so- 
lution container, 30 Lbs. of steam-and 
you're ready to clean. 

















Where to use it? 





Conveyors 

Bottle cases 

Capping, sealing equipment 
Loaders 

Materials handling equipment 
Floors 

Automotive maintenance 


Stripping paint 


Ad vantages? Gun eliminates 
hand-scraping, scrubbing, 
brushing. Cuts costs by its 
adaptability to a wide variety of 





cleaning jobs. Prolongs equip- 
ment life by safe, thorough 
cleaning. Steps up production 
by doing away with waste mo- 
tion, machine downtime. 





FREE demonstration. Ask your local 
Oakite Technical Service Represen- 
tative for proof in your plant. Or write. 
No obligation either way. 


GCAKITE PRODUCTS, INC., 26A Thames St.. NEW YORK 6,N.Y. 


Techmcal Service Representatives in Principal Cities of S. & Canada 


STRIA 
\ze0 INDU le 
opse'™* {€4 ANI, 


OAKITE 


ct 
e av 
RIALS « metnoos * * 


store locations. Some idea ot 


business can be gathered 


Dbeverayve 
trom tl fa hat for the fiscal year ending Sept 
1949 lied, then operating 416 drink machines 


$1,000,000 


Several bottlers who. are 

; active in industrial locales 

Small Factory Profits 
report that small factories 
show excellent per capita 


r sales. While 


needs can generally be met wit 


such sites have a limited num 


entral spot, in contrast to some 
large-scale 

addition, the amount 

from other types of beverage 

freshment facilities is generally 
in relatively good per capita 


iwtorv site 


S. armed forces, whic 

= ttaled about 1,450,000 mer 
Military Market ; 
at the outbreak of the 
Korean war, currently i 
9 


KOO 000 ar F | I increased to 


},500,000, according to the President's 
recent messag This furthe. pansion of around 
1,200,000 men and. stepped-uy aft schedules can 

more milita 
troo} 
his buil p phi: accelerates, 
o supplement ove) 
t the GI’s demand 
in point, the Mar 
hicago recently spotted ove! 
Great Lakes Naval Trai: 
indergo “boot” training 


sules showed that these 


»O00 cases of Roval 


Bottle & Bulk prwedanears: 
working and vend our large 
bottle.’’ That’s the way 

Hugh G. Noffsin . Jr, owner of the Royal Crow: 

Bottling Co. of ilmington, N. C., sums 


t 


tomatic merchandising objective. This plant cut 


his firm’s 


rently has some 30 Ideal (Bloomington, Ill.) selective 
1 coolers geared to nickel operation, and its assort 
include laundries, mills, termi 

factories. In nearby Camp 

Marine Corps major installations, 

narkets its bottled drinks to Ex 


Clubs for over-the-counter sales 
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DUAL DRINKER SPEEDS 
SALES 


Fully-automatic 2-flavor 
Vendmasters are used 
by the Tru-Ade Bottling 
Co. of Richmond, Va. to 
meet peak demands dur 
ing lunch and “break” 
periods. In spots such 
as this tobacco factory 
where rival 1-brand ma- 
chines (left) share the 
location. Tru- Ade has 
been tallying a substan 
tial portion of the over 
all volume. 





ng also supplies sirup to 
some 31 » Vendo? 
multi-drinkers) around the post. These unit 


la, and Nehi orange 


Roval Crown Co 


billboard for the brand 
cup machine fi 
vend a non- 


r pol t: “There 


} 
bakeries, et¢ 


In some ind 
where manage 


that the operators 


drink machines re 
commission rates have beer 
ling costs. In several ir 


lachine’s gross, 


alls for a 10°, commissior 
S100 worth of sales. 15 
S100 on sales over $200, ete. Sir 


ivements : mort terested in the 


in 
afford their employees than in the rev 


generally agreeable to thi 


\ dual rental syste 
Transients Add Hires ing used in. the 
Volume 


N. Y. territory by 


Hires plant. Ten « 
sites Where location personr take 
duty of keeping the 


ping coin cooler stocked, but this 


figure is doubled to 20 cents if the bottler’s driver-sales 
men must load the machine. Some sites have also pur 


Merrill David 


possible, we like to sell vending ma 


chased the units, and Hires manage? 
notes th: “re 


the outlets.” Using single-flavor 


hicago) machines, this Hires opera 


t schools, gas stations, telephone 


d hospitals “have worked out ve? 


vendor locations. It has also learned 


transient traffic can make certai: 


a limited work force, quite profit 


combination auto dealer and 


P & S goes to the fruit itself to take the last drop 
of goodness and develop it into a flavor that your 


tongue will tell you is just right for your needs! 


P&S Fruit Extracts do SO MUCH for your drinks 
that tasting tongues become talking tongues in 


praise of your products flavored by P & S. 


Try a sample yourself. Let your tongue tell you... 
and you'll find silent but positive approval for the 


finest flavoring you can buy 


Don't guess Use P&S 


POLAK & SCHWARZ, INC. 


667 Washington St., New York 14, N. Y. 
Midwestern Office: 173 W. Madison Street, Chicago 2, Hl. 
Representatives: Milwaukee - Los Angeles - San Francisco 
Canadian Office: Polak & Schwarz (Canada), Ltd. 

Box 39, Station ‘’H’, Toronto, Ontario, Canada 





dd sales producer this 


ad 40 employees work 


+ 


istomers made plenty 


interested in. so 


military vending 
should note that 
s covering such op 
insurance coverage 

ip dispensing 
New Jersey was re 
surance policies that 


irv habilitv, $50,000 


SSOL0000 in products 


Sor 


ne 1 a of the poten 
$1,700,000 of Coin ial 


al ahead for soft drink 
Coolers tutomat merchandising 


ithered from. the 
a franchised bot 

. the plant has 
outright to loca 


drive repre 


attracts more sales ae 


BOTTLE COOLERS : 


g Your stan 


treated steel 


) e@ year warranty 
fit your needs 
argest manufacturer 


give y AN UN 
USE COUPON NOW! 


“MANUFACTURING CORP. 
“Quality Products for Over a Quarter Century” 

1125 E. Kibby Street Lima, Ohio, U.S.A. 
item Cmemeen O Bev-Giant 
NAME 
FIRM 
STREET 
CITY & STATE 


} Bev-Food 


76 


[wo coin cooler placemesit 
Outvends Competitor _ ie oe eee . 
Corpus Christi, Tex. by the 
Pepsi-Cola Bottling Co 
Some equipment has been sold outright to locations 
for actual cost plus freight, while other vendors are 
marketed on a pay-as-you-vend basis, with a 15 cents 
per case charge applied against the purchase price 
Owner Barney Cott told the “Cooler Corner” that he 
is featuring selective-type machines to dispense Pepsi 


Cola, Triple XXX Root Beer, B-1, and 
drink, and in those spots where 


an orange 
his coin coolers are in 
direct competition with rival vendors he reports 


“Sales volume shows our box outselling the other.” 


With a coin cooler 


as an 


‘ ” - opening Wedge, many a bot 
Coin Cooler “Wedge 5 


tler has upped his gas sta 


tion market by persuading 
vendor outlets to handle cartons and cases for sale to 
motorists. In Georgetown, S. C.. the local Coca-Cola 
Bottling Co. went one step further in working out a 
promotion that found soft drinks tied in with a set 
vice station’s 7th anniversary. Gimmick was a “cele 
bration gift” paid for by the location of a cartor 
of Coke with each purchase of 5 gals. of gas, and the 


stunt was plugged via newspaper ads and handbills, 


along with mass carton displays and signs 


Know It’s 
The Best 
Money Can 
Buy Because 
It's Built By 


Write for 
Catalog DSA-1 


KISCO BOILER & ENGINEERING CO. 


2414 DeKalb St. St 


. louis 4, Mo. 
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stoke peuy Dad's Gottler! 


ulsa 
Atlanta 


_ DAD’S ROOT BEER CO. 


2800 N. Talman Ave. ® Chicago 18, Illinois 


$$3$3$3$3$3$$ $ 
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volume, move ) avoing Co rpi the shore Exchange 
vertising and serviced by its personnel. Bottlers in coastal 
ities may find it worth while to check the sirup mat 


Ket aboard sucn craft 


US-made 
vendors due to be lifted this 
month by Canada Mills 


Industries (Chicago 65 


In The Vending Chute 


igned ‘1 and 120-bottle coin coolers are being used in quantity 
al “sensitive” sit by compan) { psi-Cola plan Following 
nsiderable time » have ; adoption of new 96 cent wholesale price by a number 
if Coca-Cola plants, firms are busy re-gearing nickel 
l-cent operatior 
» house a drink 
chine is tl Government Printing Office 
chocolate is enjoying a vogue in Chicago, where 
vendors, dispensing 10 cent drinks, have been spotted 
in movie houses and subw: tation To present 
Vendors Put To Sea 
yovernment ag i rrent dati n the role 
vending machin li ! l | an actors 
Merchandising Assn 
recent ha tribut 20,000 questionnaires 
destroyer, wrating fir Twit ity Coca-Cola Bottling 
lat during ing ion Spaci Stamford, Conn 
gistered equipme! l 1ispen oKe, and orange, 
root beer the most po F root beer, and aN in the St. Joseph, Mich 


irchased by he Ship’ territory 





ANGLE NOSE IS 


. crronGeR | GIVE YOUR 
3 PROFITS 
— asso “LIFT for LIFE” 


You'd EXPECT to make money on an item 
which has great popular demand and yet is 


exclusive in its field... and you do! 


Dr. Pepper is fast becoming America’s favor- 
ite “pep-up” drink ... and it’s the ONLY soft 
The angle-form, ribbed nose of the “HALLOWELL"” UNI-TRUK drink of its kind. Nothing else tastes like Dr. 
s made of heavy pressed steel. Triple-welded to frame, it gives Pepper... the sparkling fruit-flavored drink 
extra strenath at points of test str ° . . ° 
‘ Be eer enti eee eee which is completely different) from colas. 
The light weight UNI-TRUK handles al! but the heaviest hand : . 
be, gots mere werk done faster. grapes, oranges, root beers, or other highly 


. vetitive drinks. 
ee See ee ee ee Re ee competiti Iris 


nd for Form 718 


3-2 What's more, an amazingly successful adver- 


“TRY ONE AND YOU WILL BUY MORE"! tising and merchandising program is boosting 


the demand for Dr. Pepper as THE drink to 


CLV 74 give vou “A LIFT FOR LIFE™ at LO. 2. and 


MATERIALS HANDLING EQUIPMENT 1. The Dr. Pepper sales curve is on its way 


SPS STANDARD PRESSED STEEL CO. UP! 


JENKINTOWN 5 PENNSYLVANIA 
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anuary “December 


.»- dependable, 
uniform carbonation 


Carbonating water is fairly easy—for 
short runs. But carbonating uniformly, 
day after day under all climatic conditions, 
is a job for the Mojonnier Carbo-Cooler. 
Cooling water to lowest uniform 
temperatures is a basic part of the 
carbonating process and here they are 
combined into one simultaneous operation 
—eliminating all possibility of temperature 
lag. Hundreds of these units, producing 
annually millions of cases of uniform 
beverages for the world’s leading 
bottlers, are ample proof of the complete 
dependability of Mojonnier Carbo-Coolers. 
Consult us now about your operation. 
Write: 


MOJONNIER BROS. CO. 
4601 W. Ohio Street © Chicago 44, Illinois 


—4q~ 
+ eed 
© 


ee 
20m 
oF 


— 
73 t 
, 


Mojonnier Carbo-Cooler, 850 gallons of water A Mojonnier Visa-Flow Carbo-Cooler, 180 
or mix cooled and carbonated per hour. Available GPH capacity. All stainless steel construction 
in capacities from 100 to 1800 GPH refrigerated Of highly sanitary cleanable design. For use 
with ammonia condensing units from 5 to 100 HP. with either freon or ammonia condensing unit 


wet 


A TER so 


Mo; ' 
CARBO-COOLERS 


ALSO SYRUP COOLERS AND WATER COOLERS 


America’s Leading Line of Stainless Steel Cooling and Carbonating Equipment 








ta en a 








ey Wivw 


See 


ip FE 


NEHI CORPORATION 
COLUMBUS, GEORGIA 
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WATCHAIST 


GO TO TOWN IN ‘ol 


with the greatest advertising 


and sales promotion campaign 
in its history! 





Assorted Flavors 
Get Customers 


Give a customer this choice: 


—a 6-bottle carton of one flavor 
—a 6-bottle carton of mixed flavors 


Nine times out of ten the customer walks off with 
the mixed-flavors carton. 


He likes the convenience. And Bire-ley’s carton 
yells “Convenience,” One look and you know that 
it carries flavors for every member of your family. 


So—with Bire-ley’s you get a carton that really 
sells itself. A volume turnover idea. And you're 
selling a product that can’t be beat. Here’s proof: 


Bire-ley’s orange, grape, grapefruit, pineade, 
and berry drinks are non-carbonated. Parents 
approve them for children. Older people like 
the non-carbonation feature. You have a bigger 
potential market, with much less competition! 


And Bire-ley’s Fruit-Flavor Soft Drinks are pas- 
teurized. You can’t bottle a higher quality drink 
than Bire-ley’s. 


Want to get in on this? 


We'll give you able assistance in your plant...on 
your routes and in your advertising and mer- 


chandising. Let’s talk it over. 


Write: Bireley’s Division, General Foods Corpo- 
ration. 1127 N. Mansfield Ave.. Hollywood 38, 
California...or any of these District offices: 


Midwestern District Southern District 


75 E. Wacker Drive 8 Lombardy Way, Apt. 10 
Chicago, Ilinois Atlanta, Georgia 


Southwest District 
‘Texas Bank Bldg., Suite 523 
810 Main Street, Dallas, Texas 


Eastern District 
96 Seaton Road 


Stamford, Connecticut 


Bire. leys Division, General Foods Corporation 


























FRUIT FLAVOR DRINKS 
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Only one bottle supplier of fers you 
all these = 


ea 
oe FOUR COLORS OF GLASS DURAGLAS CENTER 
6” (Amber, Georgia Green, FACILITIES 
Flint, Emerald Green) CORRUGATED CASES 


ACL (Applied Color Lettering) CONSTANT PACKAGING 
HIGH LUSTRE RESEARCH 


™® LABEL DESIGN BOTTLES PRODUCED ON MODERN 
SYNCRO-FLASH FINISH AUTOMATIC MACHINES 


PROTECTIVE FILM OVER 75 YEARS OF BEVERAGE 
WOOD CASES BOTTLE MANUFACTURE 





@ The good looks of Applied Color Lettering designs 
can easily be yours. Our ACL experts will gladly create 
a label design to help your brand stand out in cus- 
tomers’ eyes and minds. 

ACL labels are exceptionally economical because they 
are so durable. They are colorful, appealing symbols of 
quality and last as long as the bottles. 

Special ACL label designs are just one of the extra 
services you get as a Duraglas bottle customer. Call 
your local Owens-Illinois office now. 


BwragLas BEVERAGE BOTTLES 


Look better-Last longer 


OWENS-ILLINOIS GLASS COMPANY ~- Toledo 1, Ohio - Branches in Principal Cities 


bey 





Some things 
give solid satisfaction 


~ ey 


> en, 
iS) - — 
= 





You've waited for this—the day you 
and your son would reach across the years and share 
a boy’s pleasures together! Something of the same 
satisfaction is yours when the success of your 
product justifies all the effort you've put into it. 

Of course, you've used sugar. 
To quality manufacturing, sugar brings a uniformly 
high standard of purity. Sugar has 10 to 50% 
more sweetening power. Sugar alone brings 
out the best natural flavors of 
higher-priced ingredients. Pm FORMATION 

Set vour signals for a clear track 
’ NEW YORK 5 NEW YORK 


—always use sugar. It pays off in solid satisfaction. 
e 
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SEALED-IN FLAVOR 


right from California’s sunny groves... 


BOTTLERS ORA! 3E 


BOTTLERS LEM(N 


FORMIA FRUIT GROWERS EXC" 
ONTAMIO, CALIFORMIA, | 


Bottle profitably what the consumer cans to seal in the 


wants to buy—America’s favorite flavor until you use them. 


orange and lemon drinks, made 


with Exchange fruit juice bases. 


CALIFORNIA 


FRUIT GROWERS EXCHANGE BOTTLERS 


Products Department, Ontario, California 


400 West Madison Street, Chicago 6, Illinois tite 44 


99 Hudson Street, New York 13, N. Y. 
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ARIZONA 


’ ly ‘ 
The Seven ling 


it Win w, has been 
Henry ¢ 


acquired 
venson and Fran es 
vensol according t 
‘o., St. Louis, 
Mo. § | in the transaction was 
Mrs. Anita Marie 


name f the 


Gibson. The 


operation has been 


changed to Seven-Up Bottling Co 


of Winslow. Mr. Stevenson will be 


ARKANSAS 


Ss. F Tom Whitworth has 
joined the Coca-Cola Bottling Co., 
Mena as 


assistant manager and 


sales manager. Hi ippointment 
was announced by . d Gus 
Powers, owner and 


mnt 
ompa 


CALIFORNIA 

Nesbitt’s Jottling of Los 
Angeles, has taken over the stock 
Punch Bottling 
of Los Angeles, Inc. The Nes 


bitt’s firm was recently granted a 


the Delaware 


permit to issue about one-half of 


its capital stock in connection with 


business expansion plans. Directors 


e Nieman C. Nel- 
Cook and H. G 


of the company at 
sen, Richard J 
Kohler Pe 


erection of a new 
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si-Cola Bottling Co.., 
Mt. Shasta, nodal by Elmer Ken- 
nedy, has awarded contracts for the 


building, to cost 


ibout $35,000 


Avila 
has purchased the Mission Bottling 


Augustine 
from John R. Clard 
and Al Ubrick 

The Coca-Cola Bottling Co., Sac 


C0... Gilroy, 


ramento, owned by Nate Sellers, 
has purchased a 6,000-gallon per 
hour Western lime treating plant 
for installation in its branch plant 
at Marysville, and a double size 
Evans heater for installation in its 
other branch at Chico Par-T- 
Oakland and 


San Francisco, owned by John R 


Pak Beverage ; of 


TELLING THE KIST STORY 


BRIEFS 


Sousa, has purchased property at 
Franklin and Sixth Sts., Oakland, 
but there are no plans at present 
for making use of it for beverage 
plant purposes. ... Dr. Pepper Bot- 
tling Co., Fresno, has installed a 
2-spout Red Diamond Liquid filler 
Pepsi-Cola Bottling Co., 
Miller 
case and carton packer and a Miller 


Fresno, 
has installed a automatic 
light inspection unit. 
Cola Bottling Co., 

added a 


Pepsi- 
Redding, has 
Miller automatic case and 


carton packer. Calistoga Mineral 


This attractive display booth was a highlight of the recent Gary (Indiana) 
Food Show sponsored by the Gary Retail Grocers’ Association. It was 
erected by the Hallo Beverage Co., Kist operation in Gary. 








FOR BETTER WATER 


This Potter & Rayfield water treating system was recently installed by 
Tater's Beverages, Fitchburg. Mass. Owner of the plant. also known as 
Fitchburg Bottling Works, is Anna Tater. 





Water Co., 


Ernest Mainini, is to resume oper- 


Calistoga, owned by 
ations after having been closed for 
several years, with new equipment 
including a Potter and Rayfield 
refrigeration unit 
and flavors will be bottled and dis- 
tributed in the territory, which in- 
cludes San Francisco and Sacra- 


mento 


e 


Mineral water 


A formal statement has been 
filed at Sacramento by C. G. and 
E. J. Crofoot, to advise that they 
are operating under the firm name 
of the Pepsi-Cola Bottling Co. of 
Sacramento Mission Orange 
Bottling Co., Eureka, 


special advertising crew to put up 


employs a 


Mission signs in both indoor and 
outdoor locations in its territory 


HIRES ROUTEMEN GET SAFETY LESSON 


A new safe driving program for Chas. E. Hires Co. routemen was recently 
“kicked off in Philadelphia, where 42 parent company driver-salesmen 
were briefed on precautionary winter driving. Such was the enthusiastic 
reception to the safe driving course, it has been extended to all parent- 
owned plants. Edward Stern. Hires director of personnel. is in charge. 





CONNECTICUT 
Cott Beverages, New Haven, will 
shortly install a 2,000-gallon Potter 


and Rayfield water treating system. 


FLORIDA 

The Frostie Bottling Co. of 
Miami “hit the street” for the first 
time with Frostie in a frosty tem- 
perature of 25°, in December. In 
spite of the unfavorable weather, 
Frostie was reported to have gone 
over with a “bang.” Co-owners W 
J. Ward and J. 


they are 


A. Fogarty state 
extremely pleased with 


dealer and consumer acceptance. 


GEORGIA 


Coca-Cola Bottling Co., Atlanta, 
one of the largest Coke plants in 
the country, is currently celebrating 
F. Mont 
gomery heads the operation 


its Golden Anniversary. L 


KENTUCKY 

A new beverage truck was re- 
cently put into operation by the 
Bottling Co. at 
Corbin. Co-owners of the plant are 


Mission Orange 


Jess Walters and Leslie Gibbs. 


LOUISIANA 

A new 550-gallon per hour water 
treating plant was recently installed 
Bottling 
Co., Franklin. Edward Porche and 


Ira Porche are 


by the Mission Orange 


co-owners of the 


plant 


MASSACHUSETTS 
Wiben Bottling Co. of Morceste1 
Mission 


henceforth 


Was recently granted a 


franchise. Firm. will 
operate as the Mission Orange Bot- 


‘tling Co 


MINNESOTA 

W.C. “Wally” Johnson is the new 
sales manager of the Grapette Bot- 
tling Co. of St. Paul. Mr. Johnson 


has had both parent company and 


actual plant experience. 


MISSISSIPPI 


The Greenville portion of the 
Miss. 


gether with a major portion of the 


Greenwood, territory, to- 
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old Clarksdale, Miss. territory, has 
been assigned by the parent Seven- 
Up Co., St. Louis, Mo., to the Leland 
3ottling Works, Leland, Miss. The 


Leland organization is a partner- : VEN 


SP BOTT! ING CO 
ship of three Cefalu brothers 

Leon, Sam and Tom. A fourth will 

be taken into the company when 

he reaches 21 if Uncle Sam 

doesn’t get him first. The business 

was started by their father. The 

name of the company will shortly 


be changed to Seven-Up Bottling NEW PLANT IN BOONE. IA 
Balcony over office for advertising is one of several unusual features of 
the new home (above) of the Boone, Ia., branch of the Maher Seven-Up 
bottling development of Des Moines, Ia. The well-built structure pro- 
MONTANA vides approximately 10.000 square feet of floor space for office, show 
Correct name of the vice-presi- room for coolers and vendors, and storage. Trailer-high loading dock 
Ss ; " at right makes possible one-man loading and unloading of 1000 fulls 
dent of the Nehi Bottling Co., Bil- and empties in 30 minutes. Ed Torrey is manager of the operation. 
lings, is W. S. (Bill) Goan. In a 


Co 





previous issue he was _ incorrectly 


referred to as W. S. Gorman 


NEW YORK 

A new RCA “Magic Eye” inspec- 
tion machine was recently placed in 
operation in the plant of the Seven- 
Up Bottling Co. of Rochester. Com- 
pany also reported the advancement 


of Harold Franz, who has been with GRADUATION DAY FOR 7-UP SALES LEADERS 
Sixteen Seven-Up developments in 12 states were represented at the 
manager. M. L. Tipton is president Seven-Up Leaders School recently conducted by the parent Seven-Up 
of the development, while Frank Company in St. Louis, Mo. Nineteen sales makers were awarded 
: 7 “diplomas” at the “graduation” banquet which climaxed the event 
M. Richardson is general manager (above). Principal dinner speakers were H. C. Grigg and Ben Wells, 
president and vice-president in charge of sales, respectively. of the parent 
company. 


the organization since 1939, to sales 


NORTH CAROLINA 


Kwik Kafe of Greensboro, Inc., 





with maximum authorized capitali- 
zation of $100,000, has been formed 
in Greensboro to deal in soft drinks, 
including carbonated and “still” 
bottled beverages Incorporators 
include H. D. Blake, Jr., B. L. Fent- 
ress, and H. S. Gordon. . . . Royal 
Crown Bottling Co. of Wilmington, 
has completed installation of an 
eight-wide D & L soaker, a 100 hp 
oil fired Cleaver Brooks Steam gen- 
erator, 50 case rotary retort, and 
is now engaged in complete over- 
haul of all equipment. Company 
also announced promotion of D. A 
Long to production foreman 


STREAMLINED, SANITARY, EFFICIENT 


An 8-wide Ladewig bottle washer has an important role in the pro- 
duction line of the new plant of the Gainesville Coca-Cola Bottling Com- 
pany. Gainesville, Texas. The double-end construction of the Ladewig 
the Dr. Pepper Bottling Co., Mc- washer made it possible to completely separate the filling operation from 
the loading room — by means of a metal partition built into the perma- 
nent wall. Other major equipment units — which may be observed 
construction of a complete new through a huge plate glass view window — are a Liquid filler, car- 
bonator, and conveyor; a Potter & Raytield mixer: and a Frigidaire cooler. 


OKLAHOMA 


George Love, owner-manager of 


Alester, has announced plans for 


building to house the plant opera- 
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tion. Cost of construction has been 


set at between $30,000 and $35,000 


OREGON 
spout filler and wate 


purification equipment are being 
installed in the plant of the Mission 
Orange Bottling Co. of McMinn 


ille 


PENNSYLVANIA 
\ Mission fran 


issued to James F. and George BE 
Noone, Mission 


Orange Bottling Co. at Scranton 


co-owners of the 


This company moved into a new 
brick 


and is now operating a fleet of bev- 


building during September 
erage trucks in Scranton and sur 


rounding territory 


TENNESSEE 
New production equipment was 


recently installed by, the Mission 





Full Opening Dry 
Ice Converter in- 
stallation at the 
7-Up Bottling Co. 
St. Joseph, Mo 


FULL OPENING DRY ICE CONVERTERS 
WILL CUT YOUR CO. GAS COSTS! 


@ GAS COSTS CUT 40% TO 60°% 

The cost of dry ice delivered to your plant 
s usually about half the cost of cylinder 
gas. The savings effected by the use of 
Full Opening’ Dry Ice Converters will pay 
for their cost in a short time 


@® HANDLING TIME ELIMINATED: 

With converters, labor cost of moving cylin 
ders, of connecting and dis-connecting from 
manifold system is completely eliminated— 


a substantial saving! 


@ NO OPERATING COSTS: 


No refrigeration, heating, operating, or 
maintenance costs are necessary. Safe stor 
age is not affected by power or heating 


failures. 


@ For prices and illustrated folder giving 
operation and in- 
stallation details, write Dept 


complete construction 


address below. 


P. O. Box 1652 


@ NO ICE BREAKING: 

Full Opening’ Converters are designed to 
handle full 50-lb. blocks of dry ice. No time 
spent in breaking ice, with consequent ice 


wastage 


@ INDEPENDENCE OF SUPPLY: 
The Full Opening Dry Ice Converter may be 
charged with either dry ice or liquid CO». 


@ SPACE SAVING: 

Converters require less space than the cylin- 
ders required to handle a comparable vol- 
ume of gas. Converters may be placed at 
any location in your plant, connecting them 
to the regulator with high-pressure tubing. 


@ EASILY CLEANED AND INSPECTED: 
"Full Opening’ feature makes regular in- 


spection simple. 


DRY ICE 
CONVERTER CORP. 


TULSA. OKLAHOMA 


DRY ICE CONVERTER CORP. 


(NB) at the 


Tulsa, Oklahoma 


Zottling Co., Jackson 
Owner of the plant is C. E. Gay. 


Orange 


TEXAS 

Wm. D. Mayfield and John P. 
Camp are the new owners of the 
Canada Dry Bottling Co., El Paso. 
Mr. Mayfield reported that an im- 
mediate expansion of facilities has 
been planned. . S. Emmett Jop- 
ling, former vice-president and 
southwestern regional manager for 
Pepsi-Cola Co., recently purchased 
the Waco Pepsi-Cola Bottling Co 

. New plant of the Coca-Cola Bot- 
tling Works, Bay City, is now in 
operation. Manager of the firm is 
Hollie 
equipment will shortly be installed 
Bottling Co 
Louis Christian is 


Briscoe. . New bottling 


by the Mission Orange 
of Big Spring 


owner of the company. 


UTAH 

Dr. Pepper Ogden, 
has been granted a Dad’s franchise 
for Ogden and Salt Lake City 
Patrick 
plant; Earl Falkman is manager 


Bottling Co., 


Healy is owner of the 


VIRGINIA 
Fred 
pointed 


Reaves was recently ap- 


general manager of the 


Grapette Bottling Co. of Richmond. 








FAMILY PITCHES IN 


Ed Winkels, merchandising man- 
ager of Mason & Mason, got an 
assist from his family during a 
recent sampling effort in Klamath 
Falls, Ore. Shown demonstrating 
Mason's Root Beer are Mrs. Win- 
kels and the two Winkels children. 
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Truck Delays ¢ ostly, deliveries, save space on the streets getting in and out of the cab and 

White Motor Survey Shows and save maneuvering and “getting in loading and unloading merchan- 
Trucks designed specifically for there” time dise. Another advantage of the unit 

operation in city traffic can help re- The truck designed for traftic is the power-lift cab for mainte- 

duce the waste of traffic congestion, that resulted is the new White nance savings 

according to a nation-wide survey “3000” 

just completed by The White Motor 


Company, it was announced by J. 


series which incorporates 
these space-saving, driver and ma C. H. Skinner 


neuvering features. The new model Claude H. Skinner, founder of the 

« J os a? ‘ -4 -4 
Mountain Spring Beverage & Water 
proves maneuverability because of Co 


y 2. ‘ 7 > Prey de 
N. Bauman, Vice President in reduces over-all length and im- 
charge of Sales of the firm. : . 
wT} ' ” Mr B Euston, Pa., died recently. He 
le Survey snows , Mr. bauman ‘ ider “es Pr ax! : . . . . 
a wider tread front axle, short was a pioneer in the industry, open- 


said, “that every day we are wast- . d : 
See See ae ee ; wheelbase and improved steering. his first plant in Lehis-hton, Pa., in 


ing millions of dollars in our = Its lower frame and low cab con- i898. He established the Mt. Spring 
because of delay in truck operation struction is said to save driver time operation in 1921. 
in pick-up and delivery service in 
city and suburban areas. In ten of 
our major cities truck delay costs 
amount to more than $2-million 
each day. This cost is added to the 
price tag of everything we eat, 
wear and use.” 

Each truck in city and suburban 
delivery service wastes on an aver- 


age of 65 minutes a day and at an 





average cost of from eight to ten 
cents per operating minute, the sur- 
vey shows. 

In some cities, the delay mounted 


to 11% to 2 hours per truck per day. 





Unnecessary delays added $2.00 per 
hour for every hour of normal truck 
operating time in several eastern 


cities. In Los Angeles, the Califor- 





nia Public Utilities Commission has 

re-established its rates permitting 

additional charge for traffic—as 

much as 20° more in city deliver- 

ies. Time in New York City is 

wasted at the rate of about $500,000 

per day through hampered truck 

operations 
The survey indicated that in most HART has scored again with a new 
merchandising idea—Embossing YOUR Emblem 

to the rear body panels of your trucks. 


cities, two major solutions—regu- Cross Sills 


Rub Rails 
Body Posts 
Corner Posts 


lation of traffic, parking and zones 

i : Every producer of beverages knows 
ee ee eee that his goods are impulse items and require 
freeways and truck highways—are constant reminder advertising for their continued Roof Bows 
being advanced as long range solu- success. And they are finding the impact of Roof Caps 


tions to the high cost of traffic these HART rolling billboards to be a powerful Corner Caps 


delay. However, little has been done factor in holding and building sales. Fenders 
to provide trucks that meet today’s Investigate this new HART service Windshield 
today ... You'll find the HART way the SMART way! and Cap 
: Assemblies 
For the Body Builder—HART has all the eeoad’ Cusnk 
structural body members in High-Tensile Steel. Panels 


city operating conditions. 


Out of the survey has come a new 





set of engineering specifications for 
truck design which provides a city 


and suburban delivery truck de- 


signed for efficiency in traffic. The eal PRESSED STEEL CORP. 
new design calls for a truck de- ELKHART, INDIANA, 


signed to save time on downtown 


January, 1951 





A LADEWIG BOTTLE WASHER 
“IN THE ROUGH” 





3° ROLLER BEARING 


3” ROLLER BEARING 2° BALL BEARING 
2” BALL BEARING 


2° BALL BEARING 2" BALL BEARING 
$a 2” BALL BEARING 





> 2¥4" ROLLER BEARING } 


2” BALL BEARING 


Le ROLLER BEARING 2” BALL BEARING 3° CAUSTIC RESISTANT SLEEVE TYPE BEARING 


3” CAUSTIC RESISTANT SLEEVE TYPE BEARING 2° BALL BEARING 





Sure — it is very unusual to show a bottle washer minus its smooth coats of lacquer. 
But the Ladewig Washer IS UNUSUAL — and we're proud to show it ‘‘in the rough” 
to emphasize its rugged construction. Also to stress the fact that the Ladewig Washer 
is equipped with rugged, oversize ball and roller bearings. The ball and roller bearing 
construction plays a most important part in the smooth, easy, quiet operation of the 
washer — also in its long, dependable, trouble-free service. These bearings — (note 
actual sizes are indicated) — are much heavier than actually needed, but their use is 
the Ladewig way of insuring the bottler against ‘down time’’ that cuts into profits. What's 
more, ball and roller bearing construction is one of the many reasons why the Ladewig 
Washer assures you MORE and CLEANER bottles per hour, per dollar! 


Te LADEWIG WASHER @ SEND FOR THIS BOOK NOW! 


For complete details on ALL the advanced features of the radi- 
cally different, radically better Ladewig Washer, write TODAY 
for the 30-page, fully illustrated book—'‘‘The Ladewig Washer 
: and Its Advantages to the Bottler’’. 
i _ll 


Archie Ledewig Co., wesstsns. wnconim, 0.3.1 2 


ARCHIE LADEWIG CO. 


Dept. N, Waukesha, Wisconsin, U. S. A. 
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$1,000 
Yearly Profit 


From Tusurauce { 


An Ohio bottler finds it's cheaper to self-insure for 
property damage by his trucks. Big annual savings 


have been scored for the past 10 years. 


By JOSEPH R. MERLIN, Auditor, Miller-Becker Co., Cleveland, O. 


22 23 24.25 26 27 28 
9 30 31 





Claimant brings accident report directly to Jos. R. Merlin at the Miller 
Becker Co., Cleveland, for immediate discussion and quick settlement. 
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Sunnc one thousand dollars a 
year in insurance costs alone, in 
these days, is quite an achievement 
for any bottler. When that much 
expense is eliminated, it is just the 
same as earning the exact number 
of dollars in extra profit! And this 
year, as in every year since 1940, 
we expect to earn an extra $1,000 
profit—a direct saving on the cost 
of property damage insurance for 
our total fleet of 80 trucks. 


This is no idle boast or wishful 
thinking. We have accumulated, in 
the past ten years, a surplus fund 
which now amounts to over $10,- 
700.00—entirely from our savings 
in the cost of property damage in- 


surance. 


This economy was, in a way, 
forced upon us. Back in 1940, when 
we carried all our insurance with 
conventional companies, we had 
what the insurance men call “an 
unfavorable experience.” The in- 
surance company admitted that it 
wasn’t so much the number of dol- 
lars they had paid out, but the fre- 
quency of small claims which 
caused them a great deal of detail 
work. They were sorry, but they 


would have to boost our premium. 


If they hadn’t told us why, we 
might have accepted the increased 
cost as a matter of unavoidable ex- 
pense. But the explanation pointed 
up to us that, after all, the insur- 
ance company is in business to make 
money just as we are. The premium 
that we pay must not only cover 
the cost of claims, but all of the 
overhead and adjusting expense of 
the insurance company, as well as 


a profit to it. 


We had been paying approxi- 
mately $2100.00 a year for the 
property damage insurance. Claims 
of the previous year were analyzed 

and seemed to indicate that we 
could do as well by becoming “self- 
insurers.” So instead of paying out 
the $2100 to the insurance com- 
pany, we commenced putting it into 

special fund and making pay- 
ments to claimants ourselves. On 
the average, our actual expense for 
paying claims has come to only 
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and that’s why repaired by ws in our 
Thus, 


a fender damage that 


about $1100 a year prizes to the men who have had no mobiles are 


we have that nice substantial sur- chargeable accidents, and the per- own automobile repair shop! 


plus mentioned above! centage of such men appears to be for example, 


applies only to the increasing constantly. might represent a $20 repair bill 
truck 


ance. We have not in any way 


This economy 


‘property damage” insur Second, it has bettered our public if taken to a commercial garage, 


relations. When a person brings a can be nicely fixed by our own re- 


changed our “public liability” in- claim to an insurance company, pairmen at a time cost of perhaps 


surance which protects us in the there is a reasonable amount of $3 or $4! 


event of injury to people. Such ac- procedure, red tape and delay. Per- In computing our “savings” we 


cidents are naturally much more haps the adjuster will not allow a charge to each accident the full 


rare—-and at the same time poten borderline claim—or he may ham- value of the time and materials 


tially much larger claims. We be mer down the amount of the claim. used—but actually we would be 


lieve in the value of insurance as The insurance company adjuster is paying just as much salary to our 


a protection against hazards that necessarily concerned only with mechanics if they didn’t have these 


extra repair jobs! We really get a 
hidden 


settling the claim most 


and the 


might become financial burdens economi- 


“Carrying our own” insurance cally, possible antagonism double, saving. 


on property damage 
a number of benefits beyond the 
actual cash saving 


First, it gives our management 
a strong talking point in our regu 
Meetings When the 


and drivers know that the 


lar Safety 
salesmen 
company will be paying for any 


damage—instead of some remote 


insurance company which must 


have lots of money—these employes 
seem to become very much more 


sufety-conscious! We give annual 


Mail $1 


Prove Marbert is a Great Cola 
Bottle and taste it 
Inc., 19 E. Lombard St., 
in United States and Canada only 


You Can’t Buy a Better Concentrate Than 


VCLDLa meen: 


claims has had that may 


Get this test gallon 
Send a dollar to Marbert Products, 
Baltimore 2, Md 
Syrup available for 
Test Only. Marbert sold in Concentrate form 


pany, but to Cotton Club beverages 


can be undesirable. By dealing 


directly with claimants, we can 


make a much faster adjustment, 
present our personal apologies for 
the accident, actually gain goodwill 
for The Miller-Becker Co. through 
our efficient and liberal procedure! 

Third 


real reason why the 


and this is perhaps the 
“self-insur- 
ance” plan works so profitably for 
damaged 


us—In most Cases, auto- 


for a Trial Gallon 
of Bottling Syrup 


E 


result—not to his com- This is a point that should be 


borne in mind by bottlers who may 
consider using a plan similar to 
It can only work to the best 
if the bottler’s fleet is big 


enough to support a complete shop 


ours. 
advantage 
and repair staff—and big enough 
to create a good contingent working 
fund in the premium not spent. 
When a claimant comes to us, we 
handle him in a pleasant, business- 
First he fills out a 


typical insurance report-of-accident 


like manner. 
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Skilled mechanics do all kinds of repair work in Miller-Becker’s own shops. 
Here a fender repair is being made, at a big saving to the bottling firm. 





form. Then we sit down immedi- 
ately with the claimant, study his 
report, and discuss the accident if 
necessary. I handle this detail my- 
self, and I have found that in most 
cases the claimant may be angry 
or annoyed—but he is also reason- 
able and honest. 

We offer to repair the damage in 
our own shop, and this is generally 
satisfactory to the claimant. Some- 
times a person will insist that only 
his regular repair shop can do the 
job properly for him. If the esti- 
mate is reasonable, we will not 
create an argument on this point. 
Also, if the claimant lives too far 
from our plant to bring the car to 
us conveniently, we will agree to 
pay an outside bill. However, in 


our ten years of experience, most 


CORRUGATED AND 
SOLID FIBRE SHIPPING 
CONTAINERS e PACKING 
MATERIALS e FIBRE 
BOARDS e CORRUGATING 
STRAW 


RIVER RAISIN PAPER CO. 


lel. | fe] ma ile iter, | 
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ONE CALL 
FOR ALL 


Dimensional | 
Displays 


of the jobs have been done by us, 
to the complete satisfaction of the 
claimants. 

Our experience has been fortu- 
nate in that we have not had any 
large or unusual claims: but that 
does not concern us any more be- 
cause the reserve fund is now of 
ample size. We could purchase in- 
surance protection against such 
large claims in the form of prop- 
erty damage insurance with a $500 
or $1000 deductible clause, which 
is very low in cost. 

Long ago, I was told that the 
basic reason for insurance is to 
protect against the risk that might 
cause a heavy financial burden. But 
obviously, so far as The Miller- 
Becker Co. and property damage 


insurance are concerned, the risk 


has proved to be no financial bur- 
den at all! We have been fully pro- 
1940 


tected since at a profit of 


$1000 a year! 


Harry Biedenharn 

Harry Biedenharn, 73, a pioneer 
in the Coca-Cola bottling business, 
died November 11th. Mr. Bieden- 
harn was president of the Coca-Cola 
Bottling 
Mississippi, and a director of the 


Company of Vicksburg, 


San Antonio (Texas) Coca-Cola 
Bottling Co. 

Mr. Biedenharn was one of the 
outstanding businessmen of the 
South, 


keen, conservative 


recognized by all for his 
business judg- 


ment. 


R. E. Emerson 

R. E. Emerson, representative of 
Morris Paper Mills, was killed in an 
automobile accident, December 5th, 
near Augusta, Ga., while enroute 
to Atlanta to attend the Georgia 
bottlers’ convention. 

In the car with Mr. Emerson was 
“Happy” Frank McKeown, N.B.G.’s 
armless subscription representative. 
“Happy” suffered severe lacerations 
and contusions, and is now recuper- 


ating at his home. 


Gene Jackson 


Jackson, owner of the 
Bottling 
Nevada, Missouri, passed away No- 


Gene 
Double-Cola Company, 
vember 2. Mr. Jackson was highly 
active in civic and charitable af- 
fairs, and contributed largely of 
his time and interest to the build- 
ing of the Nevada Hospital, where 
his death occurred. 
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Good Consumer Reaction 
to One-Way Bottle 


Quality beverages, availability are major factors in 
consumer acceptance, two studies show. 


Evidence that the large, family-size, no-deposit beverage bottle can be- 
come an important factor in markets where beverages of good quality 
are properly introduced and advertised is shown by this big display in 
a Denver super-market which contains both returnable and throw-away 
packages. Results of a beverage study in the Denver market showed that 
44.2%, of all sales of the four leading flavors in family-size packages were 
in throw-away bottles. 





"Fs important beverage studies, 
made earlier this year by indepen- 
dent research organizations, have 
developed valuable information re- 
lating to consumer reaction toward 
the large, family-size, no deposit, 
bottle. Taken 
these two studies constitute what is 


beverage together, 
probably the most up-to-date ma- 
terial available on the acceptance of 
soft drinks in this type. of con- 
tainer. 

Mid- 
Minneapolis, 


The first study, made by 
Continent Surveys, 
Minnesota, revealed the opinions of 
consumers in five Minnesota cities 
about the 


no-deposit beverage 


January, 1951 


bottle after they had been exposed 
to this package for a period of ap- 
proximately six months. This study 
covered buying habits, use habits, 
brand preferences, price and con- 
tainer preferences and methods of 
disposal of empty containers. 

Data obtained resulted from per- 
sonal interviews in the consumers’ 
homes. 

The second study, conducted by 
Research Services Company, Den- 


ver, Colorado, was based on weekly 


sales of beverages obtained by 
weekly inventories in a group of 
four typical self-service stores in 
Denver. This study, among other 
actual sales 


things, revealed by 


over a period of 10 weeks what hap- 


pens when quality beverages in the 
no-deposit bottles are available to 
with the 
returnable 


consumers side-by-side 


same beverages in 
bottles, at actual retail price and 
content differentials. 

Bceause the two studies, al- 
though conducted at the same time, 
were made by different organiza- 
tions, in different localities and 
under different operating proced- 
ure, it is necessary that the results 
be considered separately. However, 
the conclusions to be drawn from 
the two are directly and closely 
related, since one reveals the opin- 
ions of consumers concerning the 
no-deposit bottle and the other is 
based on actual sales of this pack- 
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age in competition with returnable 
bottles 


The Minnesota Study 


Convenience of the non-return 
able beverage bottle is wanted by 
consumers in five Minnesota cities, 
the study by Mid-Continent Survey 
reveals. This study, which was based 
on personal interviews in the homes 
of consumers in the cities of Min- 
Paul, St. Cloud, Man- 
kato and Rochester, reveals that 7 


neapolis, St 


out of 10 of the consumers inter- 
viewed say they would choose the 
no-deposit bottle if they could get 
the brand and flavor desired in a 


throw-away container 


Of those who preferred the 
single-trip bottle, more than 70° 
said that the problem of returning 
bottles and the accumulation of 
empty bottles were the chief rea- 
sons for preferring the no-deposit 


prac kage 


Limited availability of popular 
brands and flavors in the one-way 
bottle appears to be the chief fac- 
tor in delaying acceptance for the 
More 


three out of four persons inter- 


single-trip package. than 
viewed reported that they got soft 
drinks in a deposit bottle when 
purchasing the large, family-size 
container. However, in spite of the 
fact that the leading brand of gin- 
ger ale, sparkling water and sweet 
soda was unavailable in the non- 
returnable bottle, 25°, of the con- 
stated that they 


brands in the throw-away 


sumers bought 
other 


pac kaye 


Of the people who said that they 


usually bought beverages in a 


deposit bottle, 35+ had at one time 
or another bought beverages in the 
bottle When 


“Why did you discontinue buying 


no-deposit asked, 


soft drinks in the 
bottle Loe 


no-deposit 
half of these referred to 
availability, saying that “not all 
stores carry the flavor or brand 
preferred.” Another 13°, said that 
they had not stopped buying soft 
drinks in the no-deposit bottle, but 
were buying in both the returnable 


and non-returnable containers 
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Despite lack of municipal rubbish 
collection in cities where a large 
majority of those interviewed live, 
disposal of one-way bottles is not 
a problem. Eight out of ten res- 
pondents said rubbish disposal was 
no problem, because “there is a 


regular collection,” “there is a 


dump nearby,” “have a place for it” 
and “because it is the landlord's 
responsibility.” 


An interesting sidelight on the 
disposal problem was the accumu- 
lation of bottles in the home. Actual 
count by interviewers showed a 
total of 


homes, an average of 18 bottles 


5,382 empty bottles in 300 


per household. 


The big disposal problem seems 
to be getting rid of returnable bot- 
tles, because 77% of the bottles on 
hand were of 12-0z. capacity or less. 
Only 1.5: 


were 


of the bottles on hand 
which 
seem to be a normal week-end carry- 


throw-aways, would 


over. 


One interesting and somewhat 
surprising point developed by the 
study was the fact that there was 
no significant difference between 
summer and winter in the number 
of large, family-size bottles pur- 


chased at a time. Shoppers reported 


purchasing an average of 2.8 in 


the winter and 2.9 in the summer. 


Nearly 50 per cent reported buy- 
ing 1 or 2 large bottles of soft 
drinks at a time in the summer. 
Only 1 out of 4 buy 3 bottles at a 
time. 


The report indicates that the in- 
creased summer volume comes from 
more frequent purchases of bev- 
erages—6 out of 10 buy once a 
week or oftener during the summer 
compared with 1 of 4 in the winter. 


Denver Study 


Results of the Denver study 
emphatically point up the fact that 
when beverages of good quality are 
bottled in a single-trip bottle, prop- 
erly introduced and properly adver- 
tised, the single-trip package can 
become an important factor in their 
area of distribution. 


In conducting this study four 
markets were selected as typical of 
Denver retail grocery stores. Two 
of the stores chosen were units of 
a local chain organization. The 
other two were independent mar- 
kets. 


In order to secure an accurate 
basis for comparison three lead- 
ing brands of beverages in the 
Denver area were used in the study. 
These three brands were selected 
as being most familiar to Denver 
consumers, as well as being gen- 


erally available. 


Beverage packages available 


under the three leading brand 


names included: 
Returnables 
28 oz.—-15 cents 


32 oz. 


3 cents, 2 for 25 cents. 
Throw-Aways 


24 oz.—15 cents, 2 for 29 cents 


25 oz.—2 for 25 cents. 


In view of the fact that the only 
flavors of the leading brand avail- 
able in the test stores were dry 
ginger ale, sparkling water, sweet 
soda and mix, results were based 
only on sales of these four nation- 
ally advertised flavors. 

A breakdown of the total sales 
of three leading brands in all four 
44.2% of all 
sales of the four flavors in family- 


stores shows that 
size packages were in one-way bot- 
tles. 


In the two stores of the local 
chain included in the study, where 
two brands of beverages in one- 
way bottles were displayed with 
the leading brand in deposit bottles, 
sales in the non-returnable bottles 
were slightly more than half of 
the total for the four nationally- 
advertised flavors. 


In the case of the two independent 
markets included in the study the 
potential power of the convenience 
factor in the throw-away bottle 
was even more strongly indicated. 
Here beverages in no-deposit bot- 
tles, with 8 ounces less contents and 
2 cents disadvantage in price, in 


the same stores, sold the same 
volume as the identical brand in 


returnable bottles 
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Fact 1: New International Trucks cut costs. New International Trucks 
are heavy-duty engineered to save you money. You get extra stamina 
and durability in every part of every International. This assures you 
the savings in maintenance and operation, and the long life, that have 
kept Internationals first in heavy-duty truck sales for 18 straight years. 


Fact 2: New International Trucks speed deliveries. The new valve-in- 
head truck engines that power new Internationals are carefully 
matched with GVW ratings to assure you the maximum in power 
and economy. In addition, new wider-tread axles and the shortest 
practical turning circles contribute to greater maneuverability in 
alleys, around loading platforms, and in narrow parking areas. 


Fact 3: New International Trucks make your drivers’ jobs easier. 
When you put new Internationals to work for you, you immediately 
improve “working conditions” for your men. In the Comfo-Vision 
Cab —“roomiest on the road,” drivers get full front visibility through 
the one-piece Sweepsight windshield. They enjoy more positive steer- 
ing control from a more comfortable driving position. 


Conclusion: When you have new International Trucks on the job, you get the 
kind of truck performance that pays off not only in better delivery but also in 
added sales. It will pay you to get all the facts from your nearest International 
Truck Dealer or Branch, soon. 


International Harvester Builds McCormick Farm Equipment and Farmall Tractors a 
Motor Trucks Industrial Power Refrigerators and Freezers ta 


Heayy-Duty Engineered to save you money 


INTERNATIONAL “3 TRUCKS 


INTERNATIONAL HARVESTER COMPANY CHICAGO 
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Routeman, Pint Sized... 


14-year old comes through for 


Illinois bottler as plant contact 


with youth market. 


Grorss CLARK, manager of the 
Dr. Pepper Bottling Co. of Effing- 
ham, Illinois, claims the distinction 
of having on his payroll the young- 
est employee in the entire Dr. Pep- 
per organization, and claims further 
that he’s doing a fine job. Karl 
Kramer, 14, a student in the sec- 
ond grade of Central School in Ef- 
fingham, is employed at the Dr 
Pepper plant as “assistant man- 
ager.” 

Last year Karl walked into the 
Effingham plant and let it be known 
that he wanted to go to work. When 
Plant Manager Clark, more in fun 
than earnest, suggested that he get 
busy he failed to reckon with the 
boy’s serious intent. Before he re- 
alized it he had added a new em- 
ployee to his force. 


Since that time young Kramer 


has demonstrated that he “meant 


business.” Each afternoon he re- 
ports for work promptly following 
school. His 


his dismissal from 


duties include making out sales 
slips, simple clerical work and nu- 
merous chores that need to be done 
around the plant. In the trade he 
cleans or removes old point-of-sale 
signs, replacing them with new 
pieces, and does an excellent job 
of right-massing coolers with Dr. 
Pepper 

During a premium promotion 
Karl circularized his entire school 
with premium leaflets. He also acts 
as overseer of the exclusive Dr. 
Pepper vendor which is located in 
his school, making sure that it 
gives good service. 

Proving further that he is taking 
his job seriously, Karl has com- 


KARL “BUTCH” KRAMER 

Top-flight Dr. Pepper salesman, with 
a unique responsibility as plant con- 
tact with the youth market. 





pleted the Dr. Pepper sales train- 
ing course, passed the examination 
and is qualified as an accredited 
Dr. Pepper salesman. He occupied 
a front-row seat at a Dr. Pepper 
bottlers’ meeting held in Chicago. 
Karl takes real pride in his busi- 
ness connection, particularly at 
school where his Dr. Pepper uni- 
form is the envy of his  school- 
mates. 

Karl’s father is a prominent busi- 
nessman in Effingham and neither 
he nor his son is related to any 
member of the Dr. Pepper organi- 
zation. The experience related here, 
of course, is subject to adult under- 
standing, but it is also a good ex- 
ample of youth understanding. 
What better approach to the youth 
market could you ask for than 
through youth itself? 
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New Device Speeds Case Handling 


May, 1947, John C 
i of the 


Gantz, 
Lime Rock Springs 


Company, Dubuque, Iowa, who bot 


‘al beverages including 


and Hires Root Beer, 
the conclusion that some- 
1ad to be done to reduce his 
Prior to that time, com 
lv new bottling equipment was 
installed in a new building exten- 
sion, but he was still troubled with 
the problem of loading and unload- 
ing a e plant. Also it was antici- 
pated that in the near future 
additional help might be required 
to load and unload the trucks. With 
increased cost of ingredients, 
labor and maintenance, It was nec- 
essary to reduce handling costs 
At that time Mr. Gantz conceived 
the idea of a castered portable rack 
that would eliminate the permanent 
rack on the truck body and would 
facilitate the loading and unload 
ing of beverages both at the load- 
ing dock and in the plant. His idea 
was to keep the castered pallet in 
constant use, thus eliminating the 
pallet storage problem 
Walter J 


to do with the design of the build- 


Holl, having had much 


ing extension, was also interested 
in Mr. Gantz’s problem. Mr. Gantz, 
therefore, contacted Mr. Holl and 
his partner, Ralph E. Everly, both 
industrial designers, and retained 
them to develop his idea so that a 
applied for. Holl 


and Everly were to have equal in- 


patent could be 


terest with Mr. Gants, 

venture prove successful. 
Application for patent claim was 

applied for in July, 1947, and in 


July, 1950, the patent was granted. 


should the 


In the plant, the castered racks take the place of pallets and are 
used in the same fashion. Drawing shows two racks handling both 


empties and filled goods. 





Since that time the three patentees 
have given much time and study 
to the possible methods of manu- 
facturing and marketing. Today, 
while all three parties are oper- 
ating separate businesses, they are 
coordinating closely on the market- 
ing of: their new labor saving de- 
vice 

This invention, as shown on the 
illustrations, relates to case and 
carton goods carriers and its ob 
ject is to facilitate the handling of 
cased units both in the plant and 
in the loading and unloading from 
vehicles. It is therefore of direct 
interest to bottlers. The carrier, 
caster equipped, may be wheeled 
about in a confined area if neces- 
sary and thence to a loading dock, 
where, by use of a portable track 
attached to the truck body as 
shown, the carrier can be wheeled 
into a vehicle and locked into posi 
tion 

The invention is exemplified in 


a series of open racks spaced one 





Trucks are loaded simply by sliding filled racks into position. Either 
sideloading or endloading may be used. 





above the other and held by an 
arrangement of stanchions, the 
entire structure made movable by 
casters attached to the stanchion 
bases. The caster wheels may be 
ungrooved, depending 
on the type track used. The track 


is only necessary as a permanent 


grooved or 


installation in the truck. A tem- 
porary portable track is used be- 
tween the truck and the loading 
dock. No tracks are required in 
the plant. 

The case and carton carrier is 
wheeled onto the vehicle and is 
held and locked in position by an 
arrangement of tracks and wheel 
locks 

The case and carton carrier is 
in constant use from the time it 
is wheeled from the truck and 
throughout the plant until it re- 
turns back to the truck. The only 
pallet storage, by use of the cas 
tered pallet, would be beverage re- 
serve stock having the cased 
beverage always loaded on these 
racks. The carrier may be of any 
size and any number of racks to 
accomodate different size cases, or 
match truck body capacity. While 
generally applied to side loading 
and unloading, it is also understood 
to be used for end loading and un- 
trailers. The 


carrier could also be used on rail- 


loading on semi 


road cars. This new materials han- 
dling device is one more step in 
the efficient low cost production of 
soft drinks. 
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Alvey Conveyor Introduces 
Automatic Pallet Loading Unit 
A machine to supplement 
its package handling conveyor sys- 
tems has just been announced by 
Alvey Conveyor Mfg., St. Louis. It 
Alvey Pallet-Loading 
Machine. This machine takes pack- 
ages 
them 


is the new 


from conveyor lines, stacks 
automatically in predeter- 
mined arrangement and interlock- 
ing layers for a sturdy pallet load. 

In announcing this new develop- 
ment, R. R. Worrall, vice president 
in charge of research and develop- 
ment at Alvey, said: 

“A machine that takes packages 
from them 
automatically on pallets for ware- 


conveyors and loads 
housing or shipping is such an es- 
sential complement to 
that the new pallet loader was but 


conveyors 


a natural development by Alvey en- 
gineers. With its use, hand piling 
can be eliminated. This will release 
valuable manpower for more es- 
work in plants. Material 
handling will be done with less man- 


sential 


ual effort and with a definite saving 
in time and costs.” 

The Alvey Pallet-Loading Mach- 
ine is almost completely automatic 
Selection of package arrangement 
pattern is accomplished by push 
buttons. Thirty packages per min- 
ute can be handled by the machine 
The capacity is influenced by the 
number of tiers per pallet. Increas- 
ing the number of tiers per pallet 
increases the capacity handled in 
packages per minute. 

Empty pallets from the pallet 
magazine are conveyed as needed 
to the pallet loading area. A hoist 
carries the pallet to the top of the 
loader to receive a layer of pack- 
ages which rest on an apron. The 
apron is withdrawn from beneath 
the packages to deposit them on the 
pallet beneath. The hoist then 
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Alvey Conveyor’s Pallet-Loading Machine. 





lowers the layer sufficiently to re- 
ceive the second Jayer. As the hoist 
lowers, the pallet is rotated 180 de- 
grees, so that successive layers of 
packages are interlocked, resulting 
in a more stable pallet load. 

When the last layer is deposited, 
controls automatically start a con- 
veyor that removes the loaded pal- 
let from the machine. Simultane- 
ously, the next empty pallet from 
the magazine is 
sition. 


moved into po- 


Lightweight Tongs For Case 
Cc 


arton Handling 


Karton Tongs,” a stur- 
dy, lightweight tool designed for 
safe and convenient handling of 
cases up to 22 inches wide and 
weighing 100 pounds, is now being 
produced by the Kenworth Mfg. 
Co., 3455 N. Holton St., Milwaukee 
Wisc. 

The tool is built to maintain a 
hold on the case during handling 
and will not let go until goods are 


safely deposited. Its grippers, 


JULEP MOVES INTO NEW PLANT 


which maintain a secure grip on 
case goods without cutting through 
paper or wood to 
damage contents, are made of car- 
bon steel and are heat-treated for 
long service life. Further details 
are available from the manufac- 
turer. 


corrugated 


Al Hoppe Forms Own Firm 
Al Hoppe, formerly as- 
sociated in an executive capacity 
with the Pepsi-Cola Co., has an- 
nounced the formation of a new 
company, Hoppe Enterprises, which 
will serve as manufacturers’ re- 
presentatives. Headquarters have 
already been set up at 5062 Town- 
send Ave., Los Angeles 41, Calif. 
Associated with Mr. Hoppe in 
the new company will be his son, 
Al Hoppe, Jr., who had been dis- 
trict manager for Pepsi-Cola in the 
Southwest. 


New Bottle Supply Firm 
M. Walsh, for many years 
a bottle supplyman in the north- 


The Julep Company, manufacturers of Howel’s Root Beer and Julep 
Flavors, have announced completion of their new plant, and the removal 
of their general offices, factory and warehouse to Sycamore, Illinois. 
The new plant is of the latest design and engineered to include many 
new methods of material handling, production and packaging. Julep’s 
West Coast Branch continues at 200 Davis Street, San Francisco, Calif. 











Field Service Representatives from the Canadian. New England, New York. St. Louis, 

and Southern Divisions of Oakite Products, Inc., are shown gathered for annual conference 
ANNUAL OAKITE held recently in New York City, to discuss technical-sales aspects of industrial cleaning 

and allied operations. Similar end-of-year conferences held in Cleveland, Ohio, and 
SALES CONFERENCE Hollywood. California, were attended by representatives from the Company's Chicago. 
Cleveland, Detroit, Milwaukee and Philadelphia Divisions, and the Pacific Coast, South- 
western and Midwestern sales territories respectively. 





east, has reported the formation of Spielman Makes Low-Cost story building. Because of its new 
his own firm, which will carry his Display Signs Available For streamlined facilities and modern 
name. The company, with offices at Bottlers eqquipment, production efficiency 
$201 Fourth Ave., Brooklyn 9, has been greatly increased. For this 
N \ = will deal In bottles and other In cele bration of its 25th reason, Mr. Parnis reports, the 
supplies Anniversary of printing and cre- company is in a position to lower 
ating Rem, Gee sae pelet-ot prices on its new promotions. 
New Frostie Expansion purchase advertising displays, the 
George Rackensperger, Spielman Company of Philadelphia Pfizer To Expand Citric 
President of The Frostie Company, has announced an “Anniversary Acid Plant 
has announced the completion of Bonus” for bottlers in 1951, ac- The third post-war ex- 
additional warehouse facilities on cording to Irwin A. Parnis, presi- pansion of citric acid production 
the ten-acre tract owned by the dent and general manager. This facilities has just been announced 
company on the new dual highway plan will emphasize the sale of by Chas. Pfizer & Co., Inc., 101- 
leading out of Baltimore to the colorful, newly-designed advertis- year-old chemical manufacturing 
west ing material for bottlers at popular company. Pfizer’s plant at Groton, 
Mr. Rackensperger stated that low prices created to stimulate the Conn., will be enlarged and new 
these facilities were required in or- sale of beverages. equipment installed to meet steadi- 
der to take care of the increasing In order to handle increased lv rising demand for this essential 
number of bottlers joining the business, Spielman recently moved commodity. The addition will make 
Frostie family into a completely modernized four possible doubling the Groton plant 











MEET COMPETITION Multiplex *xecr* Dispensers 
ume For BARS and TAVERNS 


NEW YORKER and GASCADE | | Pvscsi=~2m 


* LEMON 
line of beverages GINGER ALE 


52 years of consumer acceptance SELTZER 
oe a SPEEDS SERVICE 


All popular flavors in demand - INCREASES PROFITS 
Prompt shipment day order received ELIMINATES BOTTLES 


Write Today Write for Folder and Prices 


MONARCH MANUFACTURING COMPANY MULTIPLEX FAUCET COMPANY 


P. O. Box 68, Station A Atlanta, Ga. 4321-27 Duncan Ave., Dept. N.B.G.-14, St. Louis, Mo. 


Manufacturers of Beverage Dispensers for 45 Years 
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output. Work has already begun, 
and is expected to be completed by 
summer, 1951. 

Recently, the Pfizer company an- 
nounced a one-year price freeze for 
citric remain effective 
through August 31, 1951—the first 
voluntary price stabilization move 
in the chemical industry. 


acid, to 


According to John E. McKeen, 
president of Pfizer, the recent 
sharp rise in the demand for citric 
acid is a good indication of develop- 
ing military needs for the many 
products in which citric acid is an 
ingredient, and prompt exxpansion 
of production capacity is therefore 
deemed essential 


New Incentive Program 
Readied For Bottlers 


The merchandise prize 


incentive program, a successful 
sales boster, has been given a new 
twist by Belnap & Thompson, Chi- 
cago promotion agency. 

To meet the “guns and butter” 
economy anticipated for the coming 
year, this program, titled the 
“Nineteen-Fifty-Won” Campaign, 
is designed to help industry get the 
most from its available manpower. 
It’s based on the sound principle 
that people must have a “reason 
why” to work harder and produce 
the same principle that has 
proved so succesful in sales promo- 


more 


tion. 


The new program is already 
being used succesfully to solve such 
problems as reducing absenteeism 
and tardiness, promoting safety in 
driving, increasing production, etc. 
Produced as a package-program for 
all or any of these aims, the “Nine- 
teen-Fifty-Won’ Campaign includes 


Build repeat business with 


TheoNett 


| beverage bases and flavors 


THEONETT & CO. 


330 N. Ashland, Chicago 7, Ill 


January, 1951 


NEW P & R UNSCRAMBLING TABLE 


A new unscrambling table, said to effect numerous time and labor- 
savings, has been developed by Potter & Rayfield. Inc., 1570 Northside 
Dr., N.W. Atlanta, Ga. Installed flush against the soaker-loader, the ma- 
chine will handle any size bottle up to 12 ounces, and can be fed 
either mechanically or by hand. Another noteworthy feature, according 
to the manufacturer, is that the unit will help reduce bottle breakage. 





an anouncement piece, prize book, 
follow-up flyers, letterheads and 
prize-checks. 

A sample campaign will be sent 
without obligation. Just write to H 
H. Heisler, Vice-President, Belnap 
& Thompson, 1516 South Wabash 


Avenue, Chicago 5, Illinois. 


D. D. Williamson & Co. 

Expands Louisville Plant 

D. D. Williamson & Co., 
Long Island City, N. Y 
announced that expansion 
Kentucky plant 
now enables the firm to make ship- 
ments of any quantities of Caramel 
Coloring from tank cars to small 
containers from that point. Henry 


Inc., of 
have 
of its Louisville, 





Beigay is the company’s represen- 
tative in this area. 

The Williamson organization has 
been manufacturing Caramel Color- 
ing since 1865. The expansion of 
the Louisville plant will facilitate 
deliveries throughout the South. 


Measuring Gas Tightness of 
Crown Closures Explained 
A handy reference book 

on carbonation retention for pro- 
duction executives, laboratory 
workers, and bottlers has recently 
been published by the Bond Crown 
and Cork Division, Continental Can 
Co., Inc. 

Titled “Method for Measuring 
Gas Tightness of Crown Closures”, 








P&R Bottling Equipment 


Rugged ... Economical .. . Reasonably Priced 


Deluxe Water Cooling Unit 
Conveyor Inspection Light 
Syrup Salvage Pump 
Beverage Mixer 

Case Packing Machine 
Activated Carbon Purifier @ Inspection Boxes 


EACH PRODUCT IS BACKED BY 25 YEARS 
EXPERIENCE IN SERVING BOTTLERS 








WRITE NOW 
FOR DETAILS 











@ Standard Water Cooling Unit 
@ Case Filling Machine 

@ Inspection Light 

@ Syrup Cooler 

@ Sand Filter 


POTTER & RAYFIELD, INC. 


P.O. BOX 1042, ATLANTA |, GA. 
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it presents just that information Plastic Utility Jacket Does Not 
A chart on “Pressure Correction Require Laundering 
for Air Content in Bottled Carbon- 


A A vinylite plastic film 
ated Beverages should prove es- 


utility jacket, which does not re- 
pecially interesting quire laundering or dry cleaning, 
is now being marketed by the 
Bryant Garment Co., 517142 Tipton 
St., La Porte, Indiana. Particularly 
suitable for driver-salesmen and 








production employees, the jacket is 
easily cleaned with a damp cloth. 

tesistant to rain, oils, waxes and 
most volatile and non-volatile 
liquids, it will also serve as a wind- 
breaker. 

The jacket is designed for wear- ucts of use to bottlers. One is a 
ing over pull-overs or coats, and plastic apron (for plant or foun- 
tain), produced in two styles, host- 
ess and utility, with emblems. 
Another is a_ plastic tablecloth 


allows ample freedom of movement. 

It features a zippered front, roomy 

CONVEYOR GUARD RAIL pockets and two-button sleeve cuffs 
pet ay pe gta It is made in small, medium and which the company describes as “a 

. aq new _ . . . 

a aan s poe Ae the powerful good-will builder for the 
“Quick-A-Just.” to their Styl-O- Emblems or other advertising in- fountain-parlor trade.” The third 
Matic line of equipment. The pur- signia are permanently bonded to 
pose of this guard rail is to elim 
inate wasted time of changing : ; 
guard rail adjustment every 5 more, are abrasive-resistant and 


feet or so. It can be adjusted will stretch or flex with the plastic New Labeling Technique 
instantly at a central point at 


either end. or at any intermediate film to which it is bonded. Offers Money Savings 
position along the conveyor line Bryant Garment Co. also manu- A new idea in soft drink 
straight section. factures three other plastic prod- labels has been developed by the 


NO sven 


SALES 9 vA AMIT E || With Krag’s 


large sizes. 


is a sturdy shopping bag, which 


the jacket. The emblems, further- may be offered as a premium 








New Bottle Opener... 


This sturdy, nickel plated steel opener is 
perfect for all outlets. Easy to operate. 
Prominent space available on opener for 
colorful trade mark or advertising message. 


WRITE... 


Krag Steel Products, Ine. 


319 WN. Albany Ave., Chicago 12, Illinois Pat. No. 2533818 














Premise MATHIESIN oy ice 


Get this quality Dry Ice from one of the following 
reliable, speedy-service Mathieson Warehouses: 


err Atlanta, Ga. Nashville, Tenn 
Baltimore, Md New Orleans, La 
Birmingham, Ala New York, N. Y 
Charlotte, N. C Norfolk, Va. 
Chattanooga, Tenn Philadelphia, Pa. 
Greensboro, N. C Richmond, Va 
Jacksonvile, Fia Saltville, Va 
Knoxville, Tenn Washington, D. C 
Memphis, Tenn 


C.0. & W.D. SETHNESS COMPANY MATHIESON CHEMICALS 


Serving Industry, Agriculture and Public Health 
1926 SUNNYSIDE AVENUE CHICAGO 40, ILL. 


write 
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Gamse Lithographing Co., Inc., 419- 
421 E. Lombard St., Baltimore 2, 
Md. 


The ‘twist’, in brief, is this: the 
neck label prominently carries the 
name of the flavor; the body label, 
however, carries only the name of 
the brand, its manufacturer, and 
address. Thus, the body label can 
be used for all flavors. 

Herman 


Gamse, president, de- 


clares: “There is actually no need 
for the conventional changing of 
the color of the label to suit each 
different drink. The beverage it- 
self will transform any white bottle 
to its proper color. (There is only 
one exception—Pale Dry Ginger 
Ale is usually vended in a green 
hottle 


Thus, no ‘eye appeal’ is 


lost.” 
Sample labels will be sent to in 
terested bottlers on request. 


New Schaub Representative 
Fred H. Schaub Engineer- 
ing Company, 2110 South Marshall 
Boulevard, Chicago 23, Illinois, has 
announced the appointment of 
Lankton Industries of St. Louis, 


SPACARB IN NEW HEADQUARTERS 


Opening of new executive oifices of Spacarb, Inc. has been announced 
by I. Hayne Houston. president. These offices, located at the manufac- 
turing plant of Frostidrink. Inc., 375 Fairfield Avenue. Stamford, Conn., 
a Spacarb subsidiary. and sole manufacturers of Spacarb equipment. 
effect a further consolidation of manufacturing and executive offices. 
All units of the company. the oldest manufacturer of autorati= cup bev- 
erage equipment in the country, are now located in Stamford. 





7908 Bonhomme Avenue, Clayton 5, 
St. Louis, Missouri, as exclusive 
representative in eastern Missouri 
and southern Illinois. E. Paul 
Harder, head of the firm, has had 
eighteen years experience in the de- 
sign and application of steam spe- 
cialties, return systems, pumps and 








! 


LONG LIFE 
means 


a" LOW COST 


All half-depth cases 

ore furnished with 

DOVETAILED center 
7 


partitions. e 
e 


Standard 


replacement 
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RSON 


MISSOURI 


R wal Change Guice/ 


WRITE—WIRE—NOW! 


SUN SPOT COMPANY 
1520 Ridgely St., Balto. 30, Md. * Western Office: Long Beach, Cal. 


boilers, and is well versed in the 
application of domestic, commercial 
and industrial steam specialties. 

He and his office staff are well 
equipped to handle any steam engi- 
neering problems among the plants 
in this territory, according to 
E. S. Nelson. Sales Director. 


Don't be too late for 
a Sun Spot Franchise. 
Protect your territory... 


write for information, NOW 


of AMERICA 
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MONTREAL & All American (2 0z.)\—DUALL & +1731 (1 072.) 


PALE DRY GINGER ALE EXTRACTS 
21632 (vs ox.) WHITE SODA EXTRACTS 


PLUS Veko's free laboratory analysis of 
your product . . . Produce better sales! 


GINGER LABORATORIES DIVISION 329 CANAL STREET 
V-& E- KOHNSTAMM, Inc. | 10% 03. 1, 
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PERSONNEL CHANGES 


SSMU MUN LILA SH \ HIVMUISERUUOELRLL TULSA UL LLL UL = 


Bob’s Cola. Inc. Agriculture. He is a chemistry ma- 
W. L. Budd, well known in Geo jor with a degree from Emory 
via chemistry circles, has beer University. 
placed in charge of the Bob’s-Cola As a chemist for Bob’s-Cola, he 
laboratory, according to an an _ will conduct research and other 
nouncement bv B. J. “Bob” Frink. laboratory work on the entire Bob’s- VN 


president of Bob’s-Cola, Inc Cola line, as well as the New A. Y. MORGAN 
Mr. Budd was with the state of Yorker and Cascade lines now 





Georgia for 15 vears doing legal owned by the Bob’s-Cola company Mr. Morgan became vice president 
control work in the Department of The laboratory, completely new —4nd_general manager of the New 
in layout and equipment is York Division. A year ago, he was 
located at the Bob’s-Cola plant 517 promoted to the same eae 
: the parent company. 
Stephens St., S.W., Atlanta, Ga. ‘ : 
Mr. Morgan is the third gener- 


ation of his family in the beverage 
White Rock Corp. industry. Members of his family 
The Board of Directors of the founded the Morgan Company 
White Rock Corp. has announced many years ago, and Mr. Morgan 
the election of Alfred Y. Morgan, assumed the presidency in 1926 
as President. after attending Fordham Univer- 
Mr. Morgan has been with White sity. 
Rock since 1948, when the company He took over at a time when 
bought the Morgan Beverage Co., Morgan's sales were comparatively 
of New York, which he had headed low, but by aggressive merchan- 


for 23 vears. Joining White Rock, dising to hotels and restaurants, 




















= 


Benzoate of Soda ‘“Seydel” U.S.P.) = 


Standard for over a quarter of a century 


ROOT BEER 


\ special benzoate for beverages of delicate 
flavor. Does not impart a taste. 





Samples and literature on request 


SEYDEL CHEMICAL CO. 
JERSEY CITY 2, N. J. 


Established 1904 218 N. DES PLAINES ST 
CHICAGO 6, fit 
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It Costs No More 


to Use... Our 


ACID-PROOF CARAMEL COLOR 


Guaranteed to be the finest Acid-Proof Caramel Color on the market, 
it is brilliantly clear, free flowing, and exceptionally strong. 


You take no chances when you take advantage of our experience and 


service. You are assured of quality and dependable performance, 
backed by 70 years devoted to the manufacture of fine Caramel Colors. 


SETHNESS PRODUCTS COMPANY 


1300 W. DIVISION ST., CHICAGO 22, ILL. © 41-11 29th ST.,. LONG ISLAND CITY 1,N.Y 


he succeeded in pushing Morgan’s 
sales to a point where they ex- 
ceeded 1,300,000 cases in 1947 


National Starch Preducts, Inc. 

Donald D. Pascal has been named 
vice-president, in charge of sales of 
National Starch Products Ine., ac- 
cording to an announcement by 
Frank Greenwall, president. Mr 
Pascal had been vice-president of 
the company, in charge of Eastern 
and Pacific Coast Sales Divisions. 
His headquarters will be in New 
York City. 


NEW PEPSI-COLA DIRECTORS 


Three directors have been added 


to the Board of Pepsi-Cola Company. 


it has been announced by Alfred N. Steele. president. The newly-elected 
directors are left to right: Harry E. Gould, Rear Admiral Edward O. Mc- 
Donnell, and C. E. Holzworth. All three are affiliated in top executive 
capacities with outstanding business firms. 





S. F. “Woody” Thune, Sales Man- 
ager of the Mid Western Division, 
will become General Manager of 

‘ that Division. 
C. A. GAGE RETIRES Lester (Les) Klempner, at pres- 


Chester A. Gage. vice-president ent Sales Manager of the New York 
in charge of sales, National Starch 
Products, Inc., retired from active : a , 
business oh January 1. He will. Manager of the Eastern Division, 
however, remain as a director of which extends from Maine to Flor- 
and consultant to the company. 


Division, will also become Sales 





Cash inon ~ 


The Diversey Corp. 

The Diversey Corp., Chicago, has 
announced the assignment of a 
number of new field service repre- 
sentatives. The new “D-Men” and 
their territories are: 

J. J. Bibaud, H. V. Prest, R 
Fortier, W. E. Carr, N. G. Baker 
(Diversey Corporation, Canada, 
Ltd.); R. D. Marble, H. E. Smith 


The World’s 


TRADE MARK REG. 


oe delici real | d 
- . « the kind millions have 
enjoyed since childhood .. . 
now bottled by over 25) betters with phenomenal 
(and profitable) soles. Write today—franchises 
available in many territories. 
{Tom Collins Jr. franchises also available.) 


A. J. LEHMAN CO. Gininten'2, one 











HOW IT WORKS 
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BOTTLE 
OPENERS 


Eliminate loss of 
bottles and contents. 
Prevent danger to 
the public. 

Have long life. 


Brown Manufacturing Co., Inc. 
NEWPORT NEWS, VA. 
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Ginger Ale Flavors 


MONTE CRISTO 
THESCO 








A Finer Vanillin of Exquisite Aroma. 





Consult your flavor supplier 


A Full Line of Distinctive Extracts 
and Concentrates 


THEALL & PILE, Inc. 


New York 7, N.Y. 


297 Pearl St. 























DIVERSEY SALES HEAD 


W. E. Noyes, general sales man- 
ager of The Diversey Corpora 
tion, Chicago, for the last four 
years, has been named vice- 
president in charge of sales. An- 
nouncement of the promotion was 
made by Diversey Chairman H. 
W. Kochs. 





Eastern Division) ; J. W. Doerner, 
H. C. Thomas (Central Division) ; 
H. M. Pickles Jr., C. T. Bernarding, 
R. E. Byerly, R. F. Nelson (Cleve- 
land Division); J. K. 
Gage, W. C. Owens (Pacific Divi- 
sion); E. F. Burke, J. O. Rechtin, 
H. A. Andrews, R. L. McKee, Alvis 
Goode (Southwestern 
R. M. Davis, J 
Division 


Provan, Roy 


Division 
P. Boyce (Southern 
, and K. L. Dudek. 


BIG PROFITS 


FROM LITTLE BOTTLES 
Your BOTTLES in MINIATURE 


Boost sales with an exact 
reproduction of your bot- 
tle and label in miniature 
— Give them as favors to 
distributors, salesmen, 
and visitors. A low priced 
advertising novelty. 


write for 


complete cat- 
alog and 


price list. 433 N. 2nd ST. 


BILL'S speciacty mrs. co. 


HIRES APPOINTS 


Augustus J. Bullock, Jr.. has been 
appointed manager of The 
Charles E. Hires Co. plant at 
Orange, Conn. Mr. Bullock was 
selected for this important post 
after an intensified training in 
beverage managerial functions 
with particular emphasis on sales 
promotion. 





Manning, Maxwell & Moore, Ine. 


R. F. Attner has been appointed 
manager of valve distributor sales 
Maxwell & Moore, 
Inc., A. W. Coleman, general sales 


of Manning, 


manager, has announced. 
Manning, Maxwell & Moore, Inc. 
manufacturer of 


is a valves, 


gauges, instruments, hoists and 


cranes 


NAMED BY PEPSI-COLA 


A. Allen Thomson has been 
elected vice-president in charge 
of the Sugar Department of Pepsi- 
Cola Company. He joined Pepsi- 
Cola in 1944 to coordinate the 
company’s wartime sugar oper- 
ations, to handle raw sugar pur- 
chases, and to develop liquid 
sugar sales. 





Bjorksten Research Laboratories 


Appointments of Kenneth L. 
Gordon W. Andersen and 
Edward G. Appel to the staff of 
Bjorksten 
Inc., were announced recently by 
Dr. Johan Bjorksten, president. 
Currently, the Laboratories are 


Sayre ° 


Research Laboratories, 


expanding their Chicago and Madi- 
staffs 


son (vv, isconsin 





MILWAUKEE, WIS. 





ALL THE TiME 


Any season, every season 
Quantity discounts and prepaid freight increase your profit 
margin. Write for details: THE JULEP CO., (famous 
for Howel’s Root Beer’, Box 818, Sycamore, Ill. or 
200 Davis St., San Francisco, California. 


Julep Flavors outsell others. 
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STAINLESS NICKEL 
STEEL ALLOY 


SANITARY waxves LINE 195] 


NEW Recennevins oe 


1 . ee = 
e The 


AND BRINE FILTERS 


Good Old Fashioned Ginger Beer —2 oz. 
a Once you've tried it, you'll always buy it! 


FITTINGS TUBING 
L. C. THOMSEN & SONS, INC., KENOSHA, WIS. 


Sanitary Equipment for the Processing Industries 


Electric Motor Lubrication 


Interesting studies in bearing 
lubrication for electrical motors are 
presented in a new bulletin entitled 
“Lubriflush”, just issued by U. S. 
Electrical Motors, Inc. It graphical- 
ly shows comparative amounts of 
lubricant in different designs of 


mu mr 
Fork-Lift ag votscen Water Heaters 

A new Towmotor Accessory Data Ratings and specifications for 
Sheet covering the details of a new five sizes of O’Brien all-bronze 
Revolving Carriage is now availa- Steam Mixer Water Heaters are 
ble to fork lift truck users. The contained in Bulletin SM-41, availa- 
Towmotor handles solid, liquid or ble from O’Brien Steam Specialty 
granular bulk materials which must Co., Inc, 3823 Heffernan Bldg., 
be transferred from one container Syracuse 2, N. Y. These are pack- 
to another. Address Literature aged units, complete with all con- 
. e Dept., Towmotor Corporation, 1226 trols and accessories, which mix 
E. 152nd St., Cleveland 10, Ohio. steam directly with water to pro- 

vide instantaneous hot water at 

The most recent brochure in a - . . controlled temperature. 
series of up-to-date literature being Temperature and Pressure ~ ° . 
issued by Lewis-Shepard Products, Regulators Acid-Proof Floors 
Inc., is Bulletin No. 29 covering A new 4-page folder is available A new bulletin on Nukem Floors, 
Floormaster Trucks. from Spence Engineering Company, which are acid-, alkali-, and leak- 

This new 16 page bulletin illus- Inc., Walden, New York, which proof, has been issued by Nukem 
trates and describes the standard gives useful information on tem- Products Corporation, 111-119 Col- 
line of 2 wheel and 4 wheel trucks perature regulators, pressure regu- gate Avenue, Buffalo 20, N. Y. De- 
commonly used by industry, ware- lators, and desuperheaters signed especially for bottling 
houses and trucking companies. A A complete explanation of the plants, Nukem Floors are said to be 
copy of the bulletin can be secured principles of pilot-operated regu- completely resistant to fruit acids, 
by writing to Lewis-Shepard Prod- lating valves is given in this folder sugar syrups, and strong deter- 
ucts, Inc. 257 Walnut Street, in addition to data and illustrations gents. For a copy of the bulletin 
Watertown, M: 


bearings and how bearings are sub- 
ject to air circulation. The Bulletin, 
No. 1579, may be obtained by writ- 
ing U. S. Electrical Motors, Inc., 
200 E. Slauson Avenue, Los Angeles 
54, California 


Floormaster Trucks 


assachusetts. of 27 Spence pilots. write the company. 


NIAGARA BOTTLE WASHER > 


“Custombilt”’ es « e can handle any size bot- 
tle from 4 ounce to 5 gallon! Widely used by bottling 
plants, food companies, mineral water, fruit juice, 
bleach and wine bottlers. 
e Available in several capacities and sizes. 
Expertly designed and engineered. No jets to clog, solution 
renovator filters solution water every few minutes and dis- 
charges contamination. Two compartment; makes its own 
rinse pressure; saves water. Completely welded, no castings, no breakage. 
e Write for complete details. 


NIAGARA BOTTLE WASHER MFG. co. 
27 FIRST STREET . . TOLEDO 5, OHIO 
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SELLER. 
> | MIUM WINTER SN: 








(Figures from recent survey of American News- 
paper Publishers Association.) 
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These figures are % of annual sales for months of December, January and 
February ...in other words sales for the coldest 3 months are almost as 
high as for the rest of the year. 


Isn't this worth investigating? 
Write, wire or call 


B-1 BEVERAGE COMPANY, ST. LOUIS 8, MO. 





Now is the time to buy 
that Water Polisher! 


a, " BEVERAGE 
Filpace| 


CHOCOLATE 











COMMON SENSE Makes 
DISC FILTER = Repeat Sales 


Improved taste and 


appearance of your yours when you distribute 
beverage means in- Yoo-Hoo. For this deli- 
creased sales! cious chocolate drink. 
served hot or cold, has 

the kind of flavor and 
quality that makes it a 


WRITE TODAY! 12-month favorite. 


Write for complete details of 
ES “Filpaco" Products for the Beverage Plant: the Yoo-Hoo bottling fran- 


Year round profits are 




















Capacity for water at 25 Ibs. pressure is more than 
300 gal. for the first hour. Uses inexpensive filter paper 
or cloth. 





Filter Presses, Stainless Steel Tanks, Transfer chise in your territory. 
Pumps, Conveyors, Filter Paper, Filter Cloth. ; 


a PULL '): YOO - HOO CHOCOLATE PRODUCT 
The FILTER PAPER co. City National Bank & Trust Co. Bldg. 
2414 S. Michigan Ave., Chicago 16, Ill. j Room 404, Hackensack, W. J. and Batesburg, S. C. 























National Bottlers’ Gazette 





CLASSIFIED 
ADVERTISING 





RATES AND GENERAL 
INFORMATION 

ON CLASSIFIED ADVERTISING 
@ For sale, Exchange and Wanted 
Advertisements are available to read- 
ers at the following rates: 25 words, 
$1.50 each insertion; 6¢ for each addi- 
tional word. Address or box number 
is not included in word count. A num- 
ber, or group of numbers is considered 
as one word. 

@ Orders for classified advertising 
must be accompanied by payment. 


@ Those advertisements which do not 
comply with the established headings, 
or which advertise new products or 
services are not acceptable. The Edi- 
tors reserve the right to change or 
reject any advertisement submitted 
for these columns. 
@ All advertisements appearing in 
these columns are bona fide. In an- 
swering same, please take notice that 
letters must be sent to the box num- 
ber, initials, name or address given by 
advertiser, The N. B. G. assumes no 
responsibility for condition or descrip- 
tion of items listed in this section. 
@ Under no circumstances will the 
N. B. G. give the names of parties 
where box number or initials are 
given as the address. All answers 
sent in care of this office are promptly 
forwarded. 

NATIONAL BOTTLERS’ 

GAZETTE 

80 Broad Street, New York 4, N. Y. 











SPECIAL 
ANNOUNCEMENTS 


BOTTLERS’ TRADING POST 


WE BUY - SELL - EXCHANGE 


BARGAIN OFFERING 


COMPLETE FULLY AUTOMATIC BOT- 

TLING PLANT—CAPACITY 60 Cases 

per hour 

Available for immediate delivery—con- 

sisting of the following: 

Sturdy-Bilt Bottie Washer 

12 spout Red Diamond Filler (iate 
model) 

500 gulion Cem Saturator 

World Hand-Feed Labeler 

3/100 gallon stainless steel mixing 
tanks 

3 H. P. York Water * aamaal 

4—Disk Syrup Filte 

INSPECTION INVITED 

ALSO AVAILABLE 

46-Ton, 1100 Gallon capacity Majonnier 
Carbo-Cooler (less than three years 
old). 








AIDMON BOTTLE & SUPPLY CO., INC. 


7615 3rd AVE BROOKLYN 9, N.Y 
BEACHVIEW &-3450 





IT 1S INCOMPARABLE! 


A-1 Cola Base Concentrate 
“The Cola of Superior Flavor” 


write for free sample to 
CLOISTER LABORATORIES, INC. 
325 W. Huron St. Chicago 10, tll. 








GRAPE SODA JOBBERS 











FOR SALE 


Business Opportunities, Bottling Establishments 


FOR SALE »perating 
bottling pla 


FOR SALE 
t I wit e 


re 


ve averag 
BOX 418 


g in 1951 our Imitation Grape Soda 
yn ace: dha sales to bottlers throughout 
North and South America will be handled by 
protected territorial jobbers or bottlers who 
job. For an investment of a few hundred dol- 
lars and the proper interest the possibilities 
are good. Write box 406, c/o this office. 





Chates S JACOBOWITZ @. 


3071 MAIN ST° BUFFALO 14, N.Y AMHERST 2100 


NOW — Is the Time! 


Don't wait until spring or summer for iate model 
equipment Here's a partial list of some of the 
eal huys’’ available now 
2-year-old Mojonnier Carbo-Cooler, 5-10 HP 
2-year-old Potter Rayfield 10 HP auto. cooler 
Dixie Model F one-man aucomatic 
Liquid 5-wide Red Diamond Universal washer 
2 years old 
Meyer-Oumore 
machine, reconditioned 
Meyer-Dumore 8&-wide 
machine, double end 
2 Liquid 500-gallion Red Diamond stainiess car- 
bonators 
| new Liquid 250 Red Diamond carbonator 
Recond. World rotary automatic labeler for qts 
2 Meyer-Dumore i6-wide, 5-compartment brush 
washers, cap. 160-180 bpm 
New Liquid 15-head mixer, 
Cem 40-spout, rebuilt in Bu 
oe Burns Model G Boo “niter—S0° C) 
Cem 250 stainless saturator 
Cem t6-head mixer, rebuilt in Buffalo 


2-compartment, brush 


3-compartment quart 


— used 


All equipment subject to prior sale; immediate 
delivery; 50% of list to nrg surplus equip- 
ment do you have to dispose of 





= / 20 Ye 
Sewming Ameucan Industry for over BO Yean 


CLASSIFIED 
ADVERTISING 


FOR SALE 
it; machinery 


and 


FOR SALE 


ée: cost G 
KIRBY. BOX 5 
FOR SALE 


Greer 


1 Meyer 


1931 
140,000 
Ww 


a SALE 


case 


4 oe 


FOR SALE 
te n Soutl 


uch it Dixie 


| best offer takes t 
| DOSTER BOTT 
1 


FOR SALE 
4-compt. Mey 
4) spout I 
uM) opt Mojonnier Cart 
DIXIE COCA-COLA 
Bristol, V 1.-1 








FOR SALE 


Machinery, Apparatus, Materials, Bottles, Boxes 





VOR SAL z.- Liquid S-wide 3-compt 
! ind 12-head spinner tyy 
seen im operation at 
this machinery 1 
equipment 


C©., Ti 
1.-1 


} 
ve 


FOR SALE 
t washer handie 

t le av iable Mae 
BOT CO., 2183 Gene 
1 


Super kleen 


Riedy SALE 


end washer 


ar art 


larger washe 
SEVEN-UP 
Mankato, M 


t ar reasonable offer acceptec 
BOTT 207-209 Elm 
inn 1.1 


FOR SALE 
iruper and 3 ac 
rkleen washer; 4x4 York 
oling tank; J. B. 21 Infilco 
] hiter and purifier; 
300-gal. per 
for complete hook 
75 bottles per yer 
Bay City, Texa address 
CITY COC A-COL A 


Texas 1. -tf 


BOTT 








Now! Bottle Winter Profits 


An old favorite stars again! 
Popular demand growing fast! 


GINGER BEER 

ma ) : L a fav itis 
BES «, Ge 
OVS America. 


gained public preference here in 
GINGER BEER 
™ 4 


Scientifically formulated 
by FLAVOREX, so that you 
may now bottle a hearty, distinc- 
tive GINGER BEER that folks 
really enjoy . . . especially 
through Winter, when hearty 
drinks are desired. 


\// 


mixer in mixed drinks. And, best 
of all, you make no investment 
building Winter profits . . . be- 


GINGER BEER 
cause you use your own bottles 


A great drink by itself, 
es 
/ 
and stock crowns. 


GINGER BEER is a great 
GINGER BEER 
q q 


Order a trial supply plus 
stock crowns. You have no other 
capital investment to make. 
Place your order today and win 
larger Winter profits for yourself. 


q 


MAKERS OF FINE FRUIT JUICE FLAVORS 
,302 S$. CENTRAL AVE., BALTIMORE 





2, MD. 


Why Pay Extra 
Money For Your 
Insurance? 


You can save 15% to 40% of every dollar 
you usually pay for your policies by insur- 
ing with other bottlers now using Dodson 
specialized service. 


You get SAFE protection suited to your 
particular needs, and ALL POLICIES are 
NON-ASSESSABLE. 


In 50 years of service to the Bottling In- 
dustry we have returned more than $13,- 
500,000 in cash savings on Insurance 
Premiums. 


Ask about our lower rates for Fire Insur- 
ance on good bottling plants. 





(BRUCE DODSON & COMPANY 


28th and Wyandotte ¢ Kansas City 10, Missouri 


WILLIAMS © 


N’S 
Le ULL i NY 


— oo 4 aie —_ 
\ \ b 

f/f f J 
¢ R / 


ACID PROOF CARAMEL 
FOAMING TYPE CARAMEL 


Caramel Coloring 
for ALL TYPES of 
CARBONATED BEVERAGES 


Samples on Request 


D. D. WILLIAMSON & CO., Inc. 


5-39 FORTY-SIXTH AVENUE, LONG ISLAND CITY 1, N.Y. 
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T +] 
; 5 > xie Reeves ve, good n FOR SALE.—York 5x5 compressor 20 h.p 
ag O00 b I t i ERTON : FIRS EN BERG tor; Liquid 82 spout filler; Liquid Lifetime 500. 


Q 2 gal. Magic Giant carbonator; Western lime treat- 
ing plant complete 420 gph; 2 Infilco 20” filters; 

NEW YEAR SPECIALS 2 Webb 20” filters; 20” paper disc filters ——— 

; > A » . igar P with 2 hp motor 20 gpm; eptune 
FOR SALE Quant 2-02 rid sugar meter.—NESBITT at EY 


_ 1 ' # 900 N  Neloan Rd., Columbus, Ohio.—12, 
FOR SAL E ake wide sid, 100 ca FACTORY "1 : 


STOO. f t iH 


tert SALE. ymplete 120-case-per-h« plan 
€ $ MINNEHAHA t r with gas immersion pha 
WATER co 1253 Oo vr Id n ¢ ynator with 3-phas ; 
1.-1 ie, » han l feed; M > i 
hand feed; World s omatic labeler, sacrif 
GUARAN E price i i $< 500 spare parts; the above 
FOR SALE 2- wile pt. I ipe machit in ration ay “9 be seen daily; 
en Ww \ j t 1 t R EEVCS.. witt 


= "Bottling Equipment with Savings J %s%2"..0\ SNe 


1.000 ( t | COCA-COLA BOTT 
CO., 600 N. 2 duine I 1.-1 l y; it’s G-wide 20 cases ye ; 

° recta He oy A gor "i ° 

We still have a complete | American #120; used very A sat 
, ¥ Texas 2.-2 


FOR SALE el ker ud 300-ga 


rifced ow | Stock of good, modern, fac- 
-FREDONIAH tory rebuilt machinery, IN- [FOR SALE Ostund right-hand labeler, set, wi 


uarts, bdy. and neck; year 1947, 


_ mou located New York City; make cr ah I 
CLUDING such desirable [0x W521 


° = 
4 i eee items as: 
LEDONIA BOTT ( FOR SALE.—S all-steel welded bever rage truck 
N. ¥ [a ; bodies; perfect condition ; eri age less than 2 
" " " years; 4-deck 170-case cap.; 4-de 2S case; 
24 spout Liquid Red Diamond Filler & 3.deck 138 case; 4 3-deck 126 case; also Heil 
Crowner KHS _ 12-wic soaker; 6-head iquid Rotary 


Aq 
4 ' r crowner; Evans heater I. Q., BOX 410,—12.-1, 
est Pi ylec etd % Pak: Meeeee ee 2-30" Permutit Water Filters 
eS ge 4, the 4W2C Meyer Dumore Washer ; 
STREM SSION OR iE BO " FOR SALE.—We have for sale 1 Liquid Car- 
W. Law Ave., ( 3, I 20 spout CEM Filler & Crowner ' ‘acne Tee 2s — 


yonic Super Kleen 12-wi vuble end quart 

- bottle washer, Ser. No. LS ; this machine 

— — Red Diamond Stainless Car- is being replaced by a larger machine and will be 

ator available in January 12.-1 

Dixie Model “F'" Automatic Filler 

12W4C Meyer Dumore Washer FOR SALE.—1 Herman bottler’s truck body, 
k, 156-case capacity, ten long; good condi- 

6 DISC STAR SYRUP FILTER on. COCA-COLA BOTT. CO., Keokuk, lowa. 

World Rotary B-N-F Automatic Labeler 12.-1 

40 spout CEM Filler & Crowner 

8WQ2C Liquid Superkleen Washer ae NN ee ee 


6 wide Heil Automatic Washer 


washer; basement feed available; takes up to 12 
oz. bottles; good condition; February delivery.— 
rHE MILLER BECKER CO., 6411 Central Ave., 
Kwick-Kleen Water Filter Cleveland 4, Ohi 


24 spout CEM Filler & Crowner 


250-1000 GPH CEM Saturators hea Peston Large quantity of full quart 


FOR SALE.—1,000 cases Squirt bottles; color 
pplied el; T-oz. capacity $1.00 per case; 
plant MUNDORFF BEV. CO., INC., 
et St., Wilmington, Del onde 


FOR SALE.—15 Mills cup machines, used; at 


veland 2 
27 Church St., Nashville, Tenn.—7.-tf. 


8WO92C Meyer Dumore Washer 
5 HP Frigidaire Water Cooling System FOR SALE.—5 Super- 


; unused, others in top ce 
16 spout Meyer Dumore Filler & Crowner -KIST BEV. CO., Thr 


M a = 
and 8 os. 28 CEM Filler & Crowner 
j Liquid "O & J" Automatic Labeler FOR SALE.—120 case 
12 head Miller Kendall Tumbler ae, Sues S500 
120 CPH Sturdy-Built Automatic Washer it ble pa fae ce ees ne 
4W2C Liquid Superkleen Washer 350 gph, price $350.—N a ROY Al CROWN 


500 GPH Liquid Lifetime Stainless Car- 
bonator 


1000 GPH Liquid Recirculating Stainless filer, Ser. No re atest type: 
Carbonator automatic rotary labeler, Ser. No 
gal Irwin carbonato all the above m achit ines 
Factory rebuilt. MICELI EQ IP. CORP., 2038 
Bergen St., Bklyn. 338, N. Y 12 


FOR SALE 


t w 


° 
° 
a 
. 
e 
* 
« 
* 
e 
sa bot and cases for sale 
ror eae COCA-COLA BOTT. WKS. © 40 spout Liquid Low Pressure Filler cman oo One ee 
* 
* 
. 
e 
. 
. 
. 
* 
. 


100 g 
10-ga 


1,000 ¢ 


Send your inquiries with no 
obligation to you and ask for Snir cee aie nal tne ae 


automatic siruper, filler and crowner; 8-wide, 

oe compt. Liquid Superkleen automatic bottle washer 
our General Catalog No. 500 gph L iquid Lifetime carbonator; Liquid aut 
matic iabeler- 20-head Liquid bottle tumbler 


11049 2 4 stainless steel mixing tanks; 10 disc 
is) . tar sirup filter; all of the equipment 
in perfect condition, to be sold as a unit or 


tae Sk40. Bietatar 3 A individually.—I. S., BOX 412.—12.-1 


ic washer, years old, good condition, ‘$000, T 7 ee ete 
Auge in price f.o.b. Harr u ARS ENBERCG FOR SALE 4)-case chocolate sterilizer in ex 
LIcOUOT CLUB BOTT. CO. of HARRIS: 
17t 


cellent condition; 1 year old; located in Penna 


_ " IN¢ Ss 7 St., Harrisburg, Pa.— BOTTLERS' EQUIPMENT CO. INC. price sreeae for quick sale; write—J. E BOX 
301-307 Powell St., Brooklyn 12, New York 








January, 1951 








CLASSIFIED BARGAINS ! BARGAINS !! BARGAINS! | CLASSIFIED 
ADVERTISING iM ADVERTISING 


10,000 cases 24/7 oz. flint ‘Joe Louis 

1,000 cases 24/7 oz. ACL Cheer-Up 

6.000 cases 24/7 oz. amber plain White Rock shape 
5,000 cases 24/7 oz. emerald green ‘ACL’ water 


| shape 
2,600 ceses 24/61 on. Mat sodes “one brand WANTED TO BUY 
150,000 full depth 7 oz.—6,000 full depth 32 oz. cases 7 
Numerous other lots. We solicit your inquiries. Bottling Outfits, Bottles, Boxes, Machinery, Materials 
Get our offers on your surplus botties—crowns. 
1. BASKOWITZ BOTTLE CO., Inc. 
1301 Grand Street Brooklyn 6, N. Y. WANTED TO BUY 











NICK, INC., St. ¢ 





ee voor wea) We Will Buy At Any Point) =| wantep ro auy 


~ mr - \¢ tT 
Mr —-CRYST ; WATER ox | Any Quantity of Emptied 10-Galion Grapette, | ©")! th >, | 
Scrantor 1 Double-Cola, and Pepsi-Cola Metal Cans; 
aad Also Wooden Kegs, Barrels and Steel 
Drums. WANTED TO BUY.—S 


FOR SALE. 2tspomt Red Diamond tiie, | BUCKEYE COOPERAGE co. [1 ‘°° "°° 
: ‘ { perfect | 3803 Orange Ave. Cleveland 15, Ohio | — 


WAN TED ‘TO BUY.—Wish to purchase 24- 
spout | Crown Cork and Seal filler with 
washer a water iler.—COCA-COLA at Se 


FOR SALE CO 702 Broadway, “Therm »polis, Wyo.—11 


FOR SALE.—40 it : ie filler ar 1.000 cases 12-02. capacity, flint, tall, semi-steinie with 
1,000 gph Cem saturator; head 1 private ACL; 2,000 cases flint, 10-02. capacity, private 
nixer: World tar ton c 1 ler ACL, tall sodas packed 24 to full depth shell; 1,000 > 2 to 16 wide, 4 compt 
‘ Bloor s rup rf cases 32-02. capacity flint quarts with private ACL, uble-end, splits to pints bottle washer, preferably 
packed 12 to full depth shell; 1,000 cases tall, 12-02. ever mor t quid . O., BOX 408 
capacity, flint, plain jas initialed on shoulder; one 4 
carload T-ounce capacity tall, flint sodas with private 
ACL; 300 gross 6-os. capacity ACL Chere bottles. 
SIGNER BOTTLE SUPPLY CO. WANTED TO BUY.—Labeler that will handle 
FOR SALE.—12-spout ted Cincinnati 14, Ohio %-gal. water bottles.—BRU MM. & SONS, 18145 


ROU 











Lorenz Ave Lansing, Ill 





DOMINION KOLA BASE || wanrtep ro suv. 


Highest Money Value & Concentration | VANCE BOTTLE CO.. 1884-40 Milwaukee 
Superior Flavor ( go, I 1 
FOR SALE.—6 le partment Samples & Prices on Request 
ROX 41s “<5 gabe DOMINION PRODUCTS, INC. 

10-40 44th Drive L. I. City, N.Y. | | WANTED TO BUY.—28-spout Cem filler to 
ret v Pr equipment id St mies to out 
t mplet rage Saat of shee caaueiay, not 

} more than y 1 ve full particulars, serial 

FOR SALE.--168 ga Liquid ( mnic | imber nd price ¢ for export.—I. J., BOX 
c “than half the new pr partis N- CONSULTANT 

BOTTLERS' EQI P IN¢ 303 . : 

t., Bklyn., N. Y—12 Preparation and Production of Carbonated Beverages | 

Leading U.S. A. and Foreign Manufacturers 
erved. 
DR. FREDERICK H. POLLACK 
FOR SALE.—-6 } ‘ xie 7 Tp Ww 7 
tles; Th , Neptune Lorree Laboratories HELP W ANTED 

|.—MONIE BOTT. CO Park, In 8-28 Astoria Boutevard ong Istand City, N. Y. 


12-1 Foremen Helpers, Practical Bottlers, Salesmen 























sie eats EXCEPTIONAL OPPORTUNITY HELP vith, Me a8 : 
OR SALE J I ea ole tu e imila w yer u 


For a territorial representative to rep- 
resent an aggressive nationally known 
mid-west franchise company in New 
England and the Eastern States. 
Principal duties will be franchising new 
bottlers, analyzing present operations mga WANTED 
with a view to increasing sales, plan- pos : 
ning, organizing and directing various 
campaigns in this district. 

FOR SAL E > : siaiianclae The representative must be free to 
ligt w eay "SE VE N ) “BOT y . travel and possess sound business 

l 


new at experie 
rIDEWATER BEV ‘CORP 
Rick nd 4 12 


Jennings, La.—11 judgment and initiative— must have 
knowledge and complete experience in 
the beverage industry. ; ' 
Splendid opportunity. ; a —_ Tiihois. Micligea, to 
FOR SALE. — Several hundred gross 608 Our organization has been informed of nail serait mead eoliete new bus iness, 
emerald green color applied bottles; they make this ad oll est > -; write details experience 
a beautiful package—GOLDEN AG E BEV. CO., , 4 compensation i—L &, 80% 41. - 
INC., Akron 6, Ohio.—6.-tf Reply Box 424 o. : ’ - 
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HELP WANTED Exceptional opportunity, 
plant, over 350,000 pop. South East; 
interest to high type man who can —— 
promote sales, advertise, and develc 
utes gon ported by reference ; 
| t ve average 


salesmen, 


< ELP WANTED 


HELP WANTED Salesn calling on 
bottling trade to har a in ac u 
f new water coolers, r 
. rbon dioxi de } urifiers, 
dair ulators, hotel-centr 
eect filters, vated carbon fil 
inum inspection 
Pressed air rifiers ir n water pu 
case sprayers 
letter.—KOL 
Bayonne, N. 


bakery 


; please give complete data in hrst 
FLO KOOLER CO., 445 Avenue 
jJ.—10.-3 


HELP WANTED.—Salesmen; new progressive 
flavor house wants representation, all but New 
England states; several specialty ixeme oft Ne. 
portunity.—ATLANTIC XTRACT . 

13%4 Fulton St., Boston 13, Mass.—5.- x 


HELP WANTED. ieee howe old es- 
tablished flavor house wants will consider 
side line or full time.—ESSE ENTIAL, _ PRODUCTS 
CO., INC., 53 Fulton St., N. Y. C.—8.-tf. 


rup roor 


reply 


HELP WANTED 
ncluding Dixie F fil 
a a 


HELP WANTED 








WORK WANTED 


Situations — Salesmen, Bottlers, Foremen, Helpers 


WORK WANTED. —Divis Sales M 
iger 17 yea expr ena 2 : 1 


ait 


WORK WANTED 
ing, knows | 
ARNOLD. 
»oN \ 


BERKLEY 
4 


January, 1951 





FOR SALE CHEAP 


1 Liquid Sotette Super Kleen Soaker and Washer, 

Ser. +2433, les all sizes, 200 btis. per min. 16 

btlis. wide, ie “iength, 12° high, 10' wide. A one floor 

machine. 5 years of actual use. 

1 Ermold Bottle Labeler, Ser. +12308, 8 btis wide, 

180 per min. 7° long, ae wide, | a high. This line is 

complete and intact i oll g conveyor 

links, Universal bends with revolving aon etc. 
BISON BOTTLE COMPANY, INC. 

28 Wasson St. Buffalo 10, N. Y. 











Buy — Sell— Exchange 
BOTTLES—SUPPLIES 


M. WALSH 
8201 4th Ave. Brooklyn, N. Y. 
SH 5-5856 














FOR SALE 


1500—Single Shell Steel Que 

500—Lee Steel Half Saveete. rea? & 1948's. 
15000—Wooden Export Cases, paper partitions. 
5000—Wooden Quart Cases, paper partiticas. 
3000—Aluminum Half Berrels. 

1—Ermold Labeler, 8 Wide. 

5000 gr. 12 ez. Brown Export Bottles 

500 gr. 7 oz. Brown Export Bottles 

1000 gr. 12 oz. White Export Botties 


GIRARD MACHINERY & EQUIPMENT COMPANY 


134 S. Second Street Reading, Pe. 








CITRIC ACID 
TARTARIC ACID 
POWDERED LEMON JUICE 


BENTON-LEE CORP. 
109 Cook St. Brooklyn 6, N. Y. 











FOR SALE 


FOR SALE: Beverage coolers, brand new, siant front, 
dry type 6 or 8 feet long, with colls and expension 
—- $175.00, F.0.8., N. Y. Also flet top coolers, 

ind new, wet or dry complete with condensing unit 
$188, 00, F.0.B8., N. Y. 


INTERSTATE APPLIANCE CO., INC. 
600 Broadway, New York, N. Y. 


LIQUIDATING BOTTLING PLANT 


Waukesha 25BB Stainl Steel Sanitary Pump 
1—U. S. Bottlers Rotary Washer 


1—Infilco 12°’ dia. Pressure Filter with 12°’ dia. 
Hydrodarco Purifier 


1—Manton Gaulin Homogenizer No. 125 CGD 
Lot Stainless Steel Sanitary Fittings, Valves & Tubing 
ALL EQUIPMENT weet od NEW — SOME NEVER 











Large stock stainless “ype oe and mixing tanks 
rom 30 gal. to 500 ga’ 


PERRY EQUIPMENT CORP. 
1519 W. Thompson St. Phila. 21, Pa. 





FOR SALE 
2 Cars Emerald Green 7 oz. Splits lettered 


ew 
2 Cars plain 24 oz. packed in one doz. 
cartons 
15M—'/2 depth soda cases full pockets, 
20c each, F.O.B., K.C., Mo. 
R. PELTZMAN BOTTLE CO. 
1721 Holmes St. Kansas City 8, Mo. 





FOR SALE 
Large lot, 24 oz. flint and emerald green plain 
soda bottles. Packed in one-dozen cartons. 


M. JACOBS & SONS 


2903 Beaubien St. Detroit, Mich. 


| bottling 


| editor, 
| are: Publisher, 


WORK WANTED. 
33, desires position of 
sound organization; if your sales 
a good opportunity to get a man 
trained in management, sales pron 
tising, merchandising and training of 

11.-1 


LH., BOX 401 


Reliable family man, age 
sales manager of financial 
are low here is 
that is well 
1otion, adver- 
salesmen.— 








MISC ELLAN EOUS 


MISCELLANEOUS.—Will make small invest- 
ment tor active interest plant; good franchise, 
ormerly owner operator distri ‘butorals ip selling 
yearly quarter-million cases; learned business from 
bottom up; thoroughly experienced handle most 
any job needing doing promotion ees 
prefer locate Southern Georgia, Alabama, Northe 
Florida yod references, responsible ‘BOX O23, 
ayettovilla N, ¢ 4 


sales 


MISCELLANEOUS 
management of an active 


bottling lant; 


MISCELLANEOUS.—Wanted, executive with 
plant “‘know-how”" and experience to 
invest with us in sound central Florida plant fea- 
turing popular bottled chocolate drink; write for 
full details, stating your experience and back- 
ground.—I. N., Box 407.—11.-1 


MISCELLANEOUS. Will n 
going plant for active) interest 
t botthng business J 








STATEMENT of the ownership, management, 
and circulation required by the Act of Congress of 
. 12, as amended by the Acts of March 
3, 1933, and July 2, 1946 (Title 39, United States 
Code, Section 233), of National Bottlers’ Gazette, 
published monthly at New York, N. Y for, Oct. 
1, 1950 
1. The names 
managing 


and addresses of the publisher, 
editor, and business managers 

Keller Publishing Company, 80 

New York 4, N. Y.; Editor, None; 

M. J. Becker, 80 Broad Street, 
Y Business manager, S. 
New York 4, N. Y 


Broad Street, 
Managing editor, 
New York 4, N. 
Kaplan, 80 Broad Street, 

2. The owner is: (If owned by a corporation, 
its name and address must be stated and also 
immediately thereunder the names and addresses of 
stockholders owning or holding 1 percent or more 
of total amount of stock. If not owned by a cor- 
poration, the names and addresses of the individ- 
ual owners must be given. If owned by a partner- 
ship or other unincorporated firm, its name and 
address, as well as that of each individual mem- 
ber, must be given.) Belle S. Keller, 80 Broad St., 
New York 4, N. Y. 

3. The bondholders, and 


known mortgagees, 


| other security holders owning or holding 1 percent 


or more of total amount of bonds, 
other securities are: 
None. 

4. Paragraphs 
the stockholders or security 
the books of the company as trustee or in any 
other fiduciary relation, the name of the person 
Or corporation for whom such trustee is acting; 
also the statements in the two paragraphs show 
the affiant’s full knowledge and belief as to the 
circumstances and conditions under which stock- 
holders who do not appear upon the books of the 
company as trustees, hold stock and securities in a 
capacity other than that of a bona fide owner 


mortgages, or 
(If there are none, so state.), 


2 and 3 include, in cases where 
holder appears upon 


5. The average number of copies of each issue 
of this publication sold or distributed, through the 
mails or otherwise, to paid subscribers during the 
12 months preceding the date shown above was: 
(This information is required from daily, weekly, 
semiweekly, and triweekly newspapers only.) 

BELLE S. KELLER, 
(Owner) 

Sworn to and subscribed before me this 26th day 
of September, 1950 
IRENE V. 
Public 


HEISSENBUTTEL, 

in the State of New York 
Qualified in Queens County 
(My commission expires March 80, 1952). Cert. 

filed with N. Y. Co. Clk’s & Reg’s. Off.). 


Notary 














N. B. G. INDEX OF ARTICLES 





Ww ANT to know what's been published about the 
soft drink industry in the past year? Or do you 
want to “cram up” on any subject pertaining to 
the industry? Here is a complete classified, 
cross-indexed bibliography of articles which have 
been published in National Bottlers’ Gazette from 
January, 1950 to December, 1950, inclusive. N.B.G. 
Readers’ Service will gladly supply free tear sheets 
of any article (when available) or photostatic 
copies at cost. 


A.B.C.B. 


E Story 
Annual A.B.C.B. Convention-Exposition 
Fun and Facts in 'Frisc 
Washington, D. C. Gets 1951 Convention Exposition 
A.B.C_B. Expenses Exceed Revenue 
4.B.C.B. Admits Membership Defection 
Becaus f Its Price Stand 
A.B.C.B. Analyzes New Sugar Quot 
A.B.C_B. Schedules Profit Planning 


( ferences In Ten Cities 


Advertising 


Ss Bot Scores With TV Dec., 
Spending Your Ad Dollars Wisely Dec., 
Canada Dry, Nesbitt's Plan Big Advertising Drives Nov., 
Big Ad Driv 


Major TV Campaign Launched By Eastern Independent Oct., 


s Launched By Parent Companies Oct., 


Advertising Must Be Consistent Sept., 
, t-Purchase The Crucial Point Sept., 
/ rtising Up: Coffee Down 
bner Will Promote Orang 
ish In Big Ad Tie-Up 
Top Newspaper Adv 
ilding Home Market Sales 
President Declares 
Among Top 100 Natior 
n Brings $$ In Profits 
Dealer Sign Intr ed by Canada Dry 
ncy Pays Big Dividend 


Bottle, Carton Deposits 


osit Rates 
s Returns and V 

1 in Mississipy 
rn to Quart Mak 


Bottler-Dealer Relations 


Post Card Mailings Build Goodwill for Bottles 
Securing New Ac nts Is No Myst 
Know Your Dealer Proble And ¥ 


Retailer Case Handling 


Bottles 


Bottle Supply Outlook Improv 
Soda Ash Strike Ends 
Bottle, Crown Supplies Held ‘Adequat 

For Normal Industry Use 
Beverage Bottle Output Falls Sharpl 
Pepsi Testing 10-oz. Bottle 
New Rubber Reseal Creates Stir 


Business—General 


Predict Big Hikes in Consumer Inc 

$146 Billion by 1950 Dec., 
Government's Cost-of-Living Index Wil 

Now Include Soft Drinks Nov., 
Business Outlook Good for At Least 9 More Months Nov., 
Industry's Plight Hits National Press Aug 


Canned Soft Drinks 


New Soft Drink—In Cans—Makes Bow 

Pepsi Ends Can Tests 

Nedick's Starts All-Out Drive On Canned Drinks 
Pepsi In Cans! 


Carry-Home Cartons 


Competition 


Soft Drink Dollar Volume Behind 
Beer, Coffee, Liquor 
50 Orange Concentrate Sales Will 
Orange Soft Drink Volume 
America’s No. 1 Beverage? Coff 
Frozen Orange Concentrat 
Drink Market 
Soft Drinks vs Other Bever 
Sees Market For Carbonated Fruit 
tion On Iced Tea 
nches Biggest Promotion Driv 
Being Pushed As 
Non Carbonated 
1949 Candy Consumption Down 
Beer Makers Have Their Headaches Tox 
But They're Reaching the Home Market a 1950 


National Bottlers’ Gazette 





Consumers, Consumption Foreign 


Modern Plant in China 

Soft Drinks At Korean Battletront 

Coke An International Target 

Australia, New Zealand To Get Canada Dry 
Soft Drink Operation in Israel 

Fret Anti-Coke Bill 

Canada Dry Launched 

Show Plant In Mexico 


Costs 


gal, ¢ rt Rubs in Coke Sui 


r Seeks New Orange Standard 


nt Anti-Trust Suits Hit by 


acing $6 Million Damage Suit 


lax Issue Headed for Supren 
Ban Cok Farley 
litical Shennanigar 


ally Against Bev 


ed 


An wer 
Against “D 


Liquid Sugar 


January, 1951 





Management No-Deposit Bottle 


Packaging 


ge Desig 


Parent Company News 


Materials Handling 


Merchandising 
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Pensions 


Plant Expansion 


M r P I 


Plant Operation 


Start 


st I | rd Movement 
itric Acid Maker Is Holding Line 
la Dry, Wt - 

And W! 


fs 


\ ‘ Bank Balance 
es Moving Up In Col 
Need a $1.00 Wholesale Price 
on Bottlers End 3-Year Price Year 
rd Price Trend Forecast In New Jersey 
$1.28 Price On Splits “Going Well” Says Canad 
Dirt Cheap” Beverage Prices 
Doing All Right! (Editorial ) 
Prices Up In Northeast Illinois 
Premiums Facts and Courage Make A New Price Stick 


Hoffman, Big Eastern Quart Factor, 


~_->? >> ?>r>rrrr>r > 


Raises Again—to $1.9 
Long Fight Seen Ahead For Fractional Coinage 
Government Anti-Trust Suits Hit By Federal Judge 
Prices Higher Prices eding In Chicago 
I s Angeles 


January, 1951 
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FOR TASTE IMPROVEMENT... 


x 


. FAR-WESTERNERS, TOO Pur Wen’ “ 


PFIZER ACIDULANTS * ‘ 


From Sunset Boulevard to the Boston Post Road, Pfizer 
Quality Acidulants are country-wide favorites for improv- 
ing the taste of fruit-flavored beverages. “Treated” this way, 
even the best flavors get a taste-tingling lift. What’s 
more, free-flowing, non-caking Pfizer Acidulants dissolve 


fast...cut costs... give you even acidulation every time. 





"| 


fo erway 





PHAR 


ANHYDROUS CITRIC ACID + CITRIC ACID + TARTARIC ACID + SODIUM CITRATE + CREAM OF TARTAR - CAFFEINE 


CHAS. PFIZER & CO., INC., 630 FLUSHING AVE., BROOKLYN 6,N. Y.; 425 NORTH MICHIGAN AVE., CHICAGO 11, ILL.; 605 THIRD ST., SAN FRANCISCO 7, CALIF 














